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Hello there!
In 2018, many events happened that reshaped the landscape of
global affiliate marketing. The economies with developed e-commerce showed us how online businesses embarked on offline representation. Amazon Go was the most vivid example among them.
In fall, we made our first step in this direction by launching CPA Offline
solution to track offline sales. This way, our advertisers now can attract sales to specific retail shops via affiliate channel.
In May, we released our improved tracking code TagTag that supported
cross-browser and cross-device tracking. This new code is resistant to
trending ad-blocking algorithms – even to browser-integrated ones.
Moreover, TagTag allowed us to improve tracking in full compliance
with laws and regulations – even the European GDPR.
Another important achievement of 2018 was Mobile SDK. With this
tool, we were able to provide our advertisers with access to new
sources of traffic in the mobile internet.
Over the last year, we saw more and more publishers choose not websites, but social media communities, messengers, YouTube channels,

Affiliate marketing trends
automated services for purchasing advertisement. It is hundreds of thousands of new publishers, hundreds of millions of target customers. Our
goal is to give advertisers a chance to communicate with this audience,
and allow the owners of communities to earn money via Admitad.
What you now see in front of you is the second annual Admitad Report. We have tried to collect all the statistics on our key markets,
types of traffic, categories of goods and advertisers relevant in 2018.

Admitad trends
Admitad Invest
Admitad Academy
E-commerce market features
Europe

Enjoy reading!

America

Best regards,
Alexander BACHMANN,
Admitad CEO and Founder
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Introduction

1.9bn

$3 trillion

The number of people purchasing goods in online
stores is steadily growing. In 2018, the number of
customers on the web was close to 1.8 billion people, and in 2019 it is expected to exceed 1.9 billion.
This is almost a quarter of the world population.

The total volume of online retail sales is also growing, promising to step over $3 trillion in 2019. According to preliminary data, in 2018 it has not yet
reached the mark.
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63%

Europe
Credit cards are currently the most frequently prefered means of payment (30%), followed by debit cards and digital wallets (21% each). In
2019 online wallets, such as PayPal and AliPay, may become the most
preferable means of payment. Judging by the forecast, they are expected to become responsible for over 30% of all sales.

The average penetration rate of online shopping in the world
is expected to reach 63% in 2019.
The share of e-commerce in retail keeps increasing. Although in 2017
the world average share barely exceeded 10%, in 2018 the figure
rose to almost 12%. According to Statista, the share of e-commerce
in 2019 can grow to 13.7%.

The costs of online mobile advertising keep
growing. In the US, by 2020 the volume of the
mobile advertising market will exceed all other
“traditional” channels.

Amazon is the world’s
largest e-commerce platform with a capitalization
of more than $810 billion, followed by Alibaba
Group with $393.8 billion (NYSE data for January 10, 2019).

America
МЕNА
CIS
Asia

The marketers come to realize that desktop and mobile do not oppose
as platforms, rather complement one another. Omnichannel approach is
picking up speed — that is creating a balanced environment from multiple platforms, devices and ad spaces for user to travel through. Key features of omnichannel are seamless integration and user comfort.

Glossary
Credits

Cross-border trade is still gaining momentum and remains one of the key e-commerce drivers around the
world. However, most of the regional markets are already occupied by e-commerce giants, so the opportunity for growth is getting scarce.
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AFFILIATE MARKETING TRENDS
Affiliate marketing in 2019: key features

Mobilization

Introduction

As the opportunities for extensive growth are slowly getting exhausted, it is becoming of increasing importance to maintain the
existing customers. Helping your advertisers grow and keeping their
clients loyal are but a few of the tasks that affiliate marketing solves
on a day-to-day basis.

The trend of decreasing desktop usage in favor of mobile is still there,
so there is no point in talking big about revolutionary trends in this
direction. More and more companies are launching their apps in addition to their own mobile websites. This is beneficial not only for the
user who receives a convenient interface for searching, purchasing
and paying. Development of your own application allows implementing more reliable tracking solutions, including cross-browser and
cross-device tracking support.

Key indicators

In the long term, the advertiser who is ready to offer better conditions to his publishers and better services to his clients at a competitive price, will have the upper hand. However, if the former problem
can be solved by performance marketing, the latter has to be taken
care of by advertiser himself.
The market dictates its terms, inducing brands to become more mobile, to aim for new audiences and ad spaces. This is why mobilization,
centralization, focusing on content projects and protection of personal
data will become key trends of the CPA direction in the years to come.

In 2018, Admitad for the first time provided its advertisers and publishers with a set of integration solutions, namely Mobile Software Development Kit (Mobile SDK). At the moment, it was the world’s only
CPA-oriented solution aimed at full-scale mobile tracking. SDK allows
not only to track installations, but also any other target actions within
the app. This tool allowed to increase the number of tracked target
actions by 10% on average (from the same amount of traffic).

Affiliate marketing trends
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Focus on content and automation

Tracking: problems and progress

Introduction

Influence marketing is expected to deliver the most dynamic growth.
Moreover, smaller niche bloggers with native ads will have more
chances than popular opinion leaders. Personal microblogging, social
networks, small YouTube channels, Instagram and other sites — all
these will determine the promotion of brands in the future.

In the beginning of 2018, key trend in CPA was resisting Adblock that
reduced the accuracy of tracking. However, the circumstances have
changed dramatically during the year. An enormous leak of personal
data of millions of Facebook users was followed by introduction of
GDPR policy and major software updates threatening to obstruct CPA
tracking. Data security and privacy policies are expected to define the
future of digital for another few years.

Key indicators

The General Data Protection Regulation has become a sore spot for
affiliate marketing due to confusion in the definitions of “processor” and
“controller” of personal data, as well as for the lack of competent specialists in the field, who would understand both technical and legal side of
the issue. Over the past year, we have grown to better understand how
affiliate network has to comply with the requirements of the regulation.

Admitad Academy

As for other fast growing traffic channels, messengers will be among
them. Most useful will be apps that are easy to monetize via CPA and
allow automated communication with the clients via customizable bots.
Telegram is considered number one messenger with such features —
in 2018, Admitad publishers have earned over $11 million via Telegram.

Centralization and globalization
Large marketplaces, such as Alibaba, Amazon and eBay, are gradually
increasing their share in regional markets, crowding out smaller competitors not able to catch up with them by prices and service quality.
In some countries (such as the US) e-commerce giants already hold
over 50% of the market, so the antitrust watchdogs are paying extra
attention to the high level of monopolization.
The larger a share these e-commerce giants occupy, the fiercer a fight
for the remaining part of the market will burst out. Direct collision of
large commercial sites, as well as local battles for traffic and audience
in each country are to be expected.

The second trend in the field of information protection was mass
blocking of cookies, launched by large browser companies — Safari
and Mozilla in particular.
To cope with this, in May 2018 Admitad affiliate network released its
new tracking code with cross-browser and cross-device tracking support — TagTag. It allowed to bypass the blocking of cookies as well as
to increase the number of tracked orders by 10% (depending on the
advertisers’ industry and scale of business). Moreover, TagTag solved
the problem of blocking JavaScript and ads — the same problem which
resulted in loss of orders after clicking on the affiliate link.

Affiliate marketing trends
Admitad trends
Admitad Invest

E-commerce market features
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Perfect attribution model

CPA Offline

Introduction

In 2019, Admitad intends to make every effort to seek out solutions
that would aid its publishers to earn more.

Admitad is developing new niches; in 2018 we have launched an online
platform that allows integrating offline stores into the affiliate.

Key indicators

As of yet, there is no perfect model of attribution that would be
equally beneficial for every publishers and each traffic type. However,
the research in the area is still on.

The service’s key feature is preserving all the benefits of working
via CPA model: integration of online users with offline sales allows
tracking purchases and conversions, so the publisher receives payment only for real actions.

Currently mainstream ‘last-cookie-wins’ model leaves content platforms
vulnerable and makes them lose commission if the customer used cashback or a coupon after reading blog reviews. This problem would be
partially solved by multi-attribution, which allows assigning different target actions to different traffic sources. ‘CPC+CPA’ model for instance,
suggests assigning clicks to one publisher and sales to another. Such
solution would surely mean extra spending for the advertiser, although
it would engage more publishers that are now reluctant to work via CPA
due to their commission being pocketed by other ad spaces.
The hybrid model does not finally solve Last-cookie-wins problem,
but it does allow to reward more publishers from different categories. It will be especially beneficial for those traffic types that were
previously “intercepted” by cashback — that is, for YouTube-bloggers
and other content projects.

Every publisher eager to work with cashback traffic can apply for CPA
Offline offers. The service is currently being improved, and the number of advertisers using CPA Offline keeps growing steadily.
CPA Offline has been tested by a large cashback service in FMCG
industry and resulted in a significant increase of sales as well as a
62%-growth of average ticket in all key regions of Russia. The use of
push-notifications allows this figure to skyrocket by up to 110%, and
the largest increase is achieved at 3-4 weeks after the campaign launch.

Affiliate marketing trends
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ADMITAD INVEST

Introduction

What is the idea of Admitad Invest?
The cornerstone of the fund is searching for new projects that would reinforce and contribute to Admitad, diversify the original business. Admitad Invest is a corporate foundation, so its main objective is not simply upbringing projects to let them leave (though it
is also possible), rather nourishing company’s further growth, covering new markets and
audiences, delivering new solutions.

An ideal Admitad Invest project is not looking for money. It does perfectly fine without
external investments, it generates revenue and the business’ owners know how to scale
their profit. The investor’s task in such cases is to help them grow ten times faster.

Key indicators

What has been achieved during the work?

Admitad trends

How is Admitad Invest different from other investment funds?

Since the launch of Admitad Invest in 2016, it has supported a number of projects:
letyshops.com, epicstars.com, blinger.io, push.world, meds.ru, sarafan.ai and others.

Admitad Invest

Admitad Invest provides entrepreneurs and owners of potentially profitable ideas with
‘smart money’ — not just financial resources, but also all-inclusive support of the project.
The fund assists with marketing and networking, shares its experience — everything Admitad has. The total amount of possible investment varies from $200,000 to $2 million.

Investments are also a PR tool. Thanks to them, Admitad is now regarded as a more
serious player in the industry. Now, when there are companies that grow primarily
via CPA channel, this industry draws attention. People finally see it as a unique traffic
source which is worth using.

What projects Admitad Invest considers relevant?
Above all, it should be an online project. We favor start-ups in SaaS, CPA, lead gen and
enterprise segments, as well as B2B services and large-scale content-driven platforms.
As for the preferred technologies, Admitad Invest is keen to support AI (artificial intelligence) and AR (augmented reality) projects. Financing AI research is a global trend, so
Admitad Invest cannot afford to fall behind. In 2018, it has invested into Sarafan start-up
— a service of automated clothes recognition in the photos.
What are the criteria for choosing an investment project?
Admitad Invest mostly reviews projects with a MVP (minimum viable product), recurrent
sales and managers with relevant working experience. We also estimate the company’s
profits and losses, consider its finance model and what kind of support we can provide
to the project apart from the investment.

Maxim Volokhov,
Head of Admitad Invest

Affiliate marketing trends
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ADMITAD ACADEMY

Introduction

What is the Academy? How did it emerge?
Admitad Academy was established by the affiliate network in 2017. Over the year,
the project not only grew, but also absorbed another direction — training of the company’s employees, teaching them the basics of the affiliate marketing and taking advantage of Admitad tools.
Starting as a group of business coaches, internal training has become a full-fledged area,
which is systematically engaged in the professional development of all company employees. Today, the market has very few staff specialized in the affiliate area, so we have to
bring them up ourselves. Over the year, the Academy has trained over 100 people in all
specializations and areas, ready to work in different countries of the world.

At the moment, the Academy employees are working on a global video course for all
publishers — both in Russian and English. The course will highlight the key features and
stages of launching, developing and scaling miscellaneous business models that publishers can use to gain profit and grow. On completing this course, publishers will be offered
to pass a test and receive a certificate of education.

Key indicators

In Q1 2019, we are planning to announce another new direction — namely, certification for agencies. Having an Admitad certificate will become an additional competitive advantage for agencies working with CPA channel and should prove they comply
with the affiliate agreements.

Admitad Invest

What are the short-term and long-term goals of the division?
One of the Academy’s top objectives is making the market more transparent. In addition
to the already existing English and Russian pages, two new directions were launched in
2017–2018 — the Academy for MENA region (Middle East and North Africa) and the
Academy for Spanish regions. At least three more regional versions of educational materials are scheduled to be presented in 2019.
How does the Academy help Admitad advertisers and publishers?
In 2018, the Academy held more than 50 webinars for all regions where the company
operates, as well as five full-time training seminars for advertisers and agencies in the
CIS region titled “How to make CPA an effective sales channel”.
In 2019, a video course for advertisers will be launched in order to help them fill in the
offer correctly, choose the integration type, show them the ropes of Admitad personal
account and teach how to work with various publishers. This will allow our partners to
both save time when launching an offer and use Admitad tools as efficiently as possible,
taking all the affiliate marketing variables into account. The course will be available to
advertisers the moment they join the platform.

Natalya Kharitonova,
Head of Admitad Academy
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FRANCE: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
French e-commerce market remains one of the largest in Europe and in the whole world. This is not the
last reason why major players (especially marketplaces) strive to solidify in the region.
Despite the fact that e-commerce accounts
for no more than 7% of total retail in this country, its
growth rate is about 14% per year. According to Fevad (Federation of e-commerce and remote sales),
in 2018 the French e-commerce market amounted
to $102 billion, $21.5bn of which were Christmas
sales, Black Friday and Cyber Monday. However, according to Statista, the e-commerce market participants’ income was much more humble; in 2018
it has not exceeded $50bn, though it might reach
$71.9bn by 2023.

Key indicators
second. According to the Ecommerce Foundation,
91% of people in this age purchase goods or services online.
High level of Internet penetration is also distinct in
the French market; as of 2017, 92.6% of the population had access to the Internet. Meanwhile,
76.6% of mobile device owners had smartphones,
and by the next year, this share is expected to increase up to 80%.
Most purchases are made from desktops (64%),
but this figure varies from month to month.
The lowest share of sales from PC declines
in March (to 54.3%). This decline is accompanied
by a comparable increase in mobile sales.

Top e-commerce retailers in France

Affiliate marketing trends

Amazon is the most popular online retailer in the French market.
This platform occupies the most prominent share as it is almost 20%
of the e-commerce market. The local sites Cdiscount.com (19%)
and Vente-privee.com (about 19%) rank second and third. Thus, three
retailers hold over a half of the e-commerce market. In the mobile
segment, according to the Ecommerce Foundation survey, Wish
platform ranks first. Moreover, the top 5 includes Zalando and SHEIN.

Admitad trends

Top ten online retailers in France by net sales, $m
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France

Amazon.fr
Cdiscount.com

Germany

Vente-privee.com
Auchan.fr

Great Britain

Apple.com

Customer’s profile

The most popular social media in France are
Facebook, Pinterest, YouTube and Twitter. As for
messengers, the most active users are in FB Messenger, Skype, Snapchat and WhatsApp.

The most active demographic strata are users
aged 25–34 years. About 95% of this group members make purchases on the Internet at least once
a year. The older generation (35–49 years) ranks

According to Statista, the digital advertising market
in France 2018 was about $6.4 billion. The most
popular traffic type was search advertising as its cost
was at least $2.1 billion for market participants.

Spain

Fnac.com
Showroomprive.com

Poland

Laredoute.fr
Zalando.fr

America

Boulanger.com

МЕNА

Retailer mobile app installations from AppStore, 2018
Wish

148,000
134,000

Amazon FR
Zalando

90,000

Vente-privee
SHEIN

82,000
59,000

CIS
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Cross-border trade

Average ticket and consumer tastes

According to Ecommerce Foundation, French users buy various
product categories on local and foreign sites. For example, in the case
of the category “Travel & Tourism”, they would rather link to a French
site than to a foreign one. At the same time, they tend to use delivery
from abroad when buying electronics, clothing and cosmetics.

The average income from one online user in 2018 is $1,010. The main
payment methods of for online purchases are PayPal and plastic cards.

Nevertheless, international retailers are also advised not to neglect
the localization of the interface; it is expected that users will prefer
the store having a website in French.
Cross-border trade was most active with China and the United
States (75% and 41% of users, respectively, ordered goods from
these countries).

The key product category in the French market is “Fashion” (“Clothing &
Shoes”), which occupies approximately 31.6% of the market. “Health &
Beauty” and “Travel & Tourism” categories are also in the top.
According to Ecommerce Foundation, the most important things for
French users are fast service (day to day), the possibility of online
communication with the brand in social networks, as well as a single
multi-channel space that is a simple transition between different sites,
services and applications.

Introduction
Key indicators
Affiliate marketing trends
Admitad trends
Admitad Invest
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E-commerce market features
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Top countries
by volume of
cross-border
trade with
France

Germany

For the Admitad affiliate network, France is in the top 5
75%

41%

27%

19%

From
China

From
USA

From other
European
countries

From other
Asian
countries

Great Britain

countries by the aggregate advertisers’ income

Spain

in the amount of more than $30 million in 2018.

Poland

For comparison: a year earlier the total income

America

on their offers was about $14.5 million.
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FACTS AND FIGURES
Number of purchases, by month
The most purchases were made by the French in Q4: October (249,000 deals), November (378,000) and December (304,000). Those were the only months that crossed the
barrier of monthly average (208,000). Lowest customer activity was observed early 2018,
in January (129,000) and February (131,000 orders). Maximum deviation from monthly
average was positive and occured in November (+82%).

Monthly average

+3% Deviation from average
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Average ticket, by month
The average purchase size of Admitad advertisers’ in France was highest in March
and February — $196 and $135, respectively. Another activity peak was registered
in August ($124). As for the lowest average ticket, it was seen in October and June —
$69 and $74 respectively.

Admitad Academy
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

By advertisers’ total sales, dropshipping was the most active traffic source (over $13.2m),
websites and affiliate stores ranked second and third respectively ($6.9m and $4.4m).
Coupon sites ($3.5m) and cashback services ($3.1m) followed.

Total income in the category “Goods from China” was the largest — about $25.3 million, followed by
“Travel & Tourism” ($7.1m), “Clothing & Shoes” ($6.1m), “Household Appliances & Electronics” ($210,000).

Ad space

$0

$3m

$6m

$9m

$12m

$15m

Introduction

Most purchases were made in the categories “Goods from China” (2.3m), “Clothing & Shoes” (112,000),
“Travel & Tourism” (32,000). Other categories sold less than $100,000, or under 5,000 orders.

Arbitrage

Key indicators

Advertisers'
turnover

Number
of sales

Cars

$1,900

21

Contextual ads

Accessories

$17,100

62

Coupons

Pharmacies

$4,100

132

Price comparison websites

Online Supermarkets

$54,300

1,300

Social media communities

Food & Food delivery

$7,800

165

Pet Stores

$1,200

18

Hand & Power Tools

$3,000

38

Online Services

$40,600

1,500

Books

$7,800

707

Health & Beauty

$33,500

1,200

Coupon Services

$1,000

56

Germany

Furniture & Home Decor

$15,000

85

Music & Sound

$1,000

9

Great Britain

Clothing & Shoes

$6.1m

112,400

Gifts & Flowers

$64,600

49

Software & Games

$75,700

3,700

Sport

$26,200

224

Kids Shops

$17,300

233

$44

1

Goods from China

$25.3m

2.3m

Travel & Tourism

$7.1m

31,800

$210,000

1,200

Category

Blogs

Affiliate marketing trends

Websites
Affiliate stores
Dropshipping

Cashback

Other ADS

Advertisers’ number of purchases, by traffic type
Dropshipping was also the leading ad space by number of sales, granting over 1.5m orders
in 2018 — more than all other traffic sources combined. Websites with miscellaneous traffic
came second (185,000), followed by affiliate stores (149,000). Social media communities
rank fourth with 134,000 orders, coupons were responsible for 108,000 sales.
Due to this discrepancy in the number and amount of sales, it can be concluded that
dropshipping is the most effective when working with low-cost goods (within $9).
Ad space
Arbitrage
Blogs
Websites
Affiliate stores
Dropshipping
Contextual ads
Coupons
Cashback
Price comparison websites
Social media communities
Other ADS
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Average ticket, average commission and average publisher income, by category
The highest publishers’ commission was seen
in “Online services” as partners on average received
24% of the order amount. “Clothing & Shoes” and
“Accessories” split the second position in rating
with a 10%-commission, “Coupon services” and
“Health & Beauty” ranked third (9% each).
Average partners’ income in absolute value was
highest is in the “Accessories” — publishers got
around $13.2 from one sale. “Music & Sound” and
“Sport” followed, earning $8.2 and $8 respectively.
The average ticket (also known as the average size
of cart) was $592 in the “Gifts & Flowers”, however
it only granted less than 50 sales. Such statistics
can not be regarded as representative and used
as a basis for recommendations or forecasts. With
more reliable data, “Travel & Tourism” ranked second ($234). “Furniture & Home Decor” ($194)
and “Household Appliances & Electronics” ($158)
ranked third and fourth, respectively.

Returns
In France, there were only two categories with
returns recorded in 2018; they are “Household
Appliances & Electronics” (0.08% of returns) and
“Clothing & Shoes” (under 0.01%). Returns in these
segments are usual for e-commerce market.
On the other hand, absence of returns in other
categories (such as “Books”) means that Admitad
is yet to discover the full potential of many French
industries and advertisers.

Category

Share of returns (%)
and average ticket ($)

Average commission (%) and average
publisher income per sale ($)

Cars

0%

3.4%

Accessories

0%

Pharmacies

0%

29

3.3%

1

Online Supermarkets

0%

34

2.4%

0.8

Food & Food delivery

0%

52

6.8%

Pet Stores

0%

51

9%

Hand & Power Tools

0%

Online Services

0%

Books

0%

Health & Beauty

0%

26

9.3%

2.4

Coupon Services

0%

27

9.4%

2.6

Furniture & Home Decor

0%

Music & Sound

0%

Clothing & Shoes

0%

Gifts & Flowers

0%

Software & Games

0%

Sport

0%

Kids Shops

0%

Arts & Crafts

0%

Goods from China

0%

Travel & Tourism

0%

Household Appliances & Electronics

0.08%

96

Introduction

3.2

10%

132

13.2

Affiliate marketing trends
3.5
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4.6

6%

59

3.5

24.2%

30

7.5%

12

7.3
0.9

E-commerce market features
7.4

6.9%

120

8.2

10.5%

54
593

7.5%

10
195
158

4.9

Spain

2

Poland

0.7

3.9%
2.7%

Great Britain

8

4.6%

44

Germany

0.8

7.4%

66

France

4.2

6.6%

121

Europe

5.7

0.7%
4.1%

20

Admitad Invest
Admitad Academy

3.8%

195
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Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

First of all, it is necessary to review five site types
that attracted the largest amount of sales for
French Admitad advertisers. The undisputed leader
in this category was dropshipping ($13m), followed
by social media communities, mixed traffic, blogs
and affiliate stores.

Average publisher commission for most ad spaces varied between $0.5 and $3.5 per sale.
Price comparison services were the most profitable source of traffic ($3.5), followed by
contextual advertising ($2.7). Publishers with forum traffic ($0.57) and loyalty programs
($0.58) ranked as least profitable.

By number of purchases, these five categories
ranked in a slightly different order. Dropshipping
was still in the lead, hitting 1,5m sales. However,
websites were ahead of social media communities,
whereas affiliate stores ranked higher than blogs
(93,000 vs. 70,000 sales).

Blogs $1.7m

Blogs 70,500

Websites $1.8m

Websites 160,400

Affiliate stores $1.2m

Affiliate stores 93,200

Dropshipping $1.3m

Dropshipping 1.5m

Social media communities $2.6m

Social media communities 133,500

Other ADS $4.8m
Advertisers’ total sales, $

Other ADS 350,000
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Desktop remained the platform generating most
of the French advertisers’ income (84% of the
basket amount). That is, despite the low cost of the
“Goods from China”, customers still prefer buying
its products primarily from PC. Android beat iOS
and delivered a tenth of category turnover.

Average ticket, by month
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The average ticket in the “Goods from China” was the highest in July ($32), April ranked second with $29. The indicator traditionally hit its lowest by the end of the year, reaching $15.3
in November. October and December showed average purchase size around $19–20.
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The most effective ad spaces by advertiser profit
in France were websites with miscellaneous traffic
(over $3.6m), followed by cashback ($2m). Coupons
and arbitrage earned over $500,000, contextual
advertisement delivered a total of $220,000.

The average publisher’s commission per sale was the highest for messengers ($30). It is
followed by YouTube ($22), cashback ($18) and mass emailing ($17). Websites with miscellaneous traffic ($14) closed the list of top-5 ad spaces by average income.

The most sales were attracted by websites and
arbitrage (10,000 orders each). Coupon services
ranked third with 6,700 deals, cashback lagged behind them by half. Contextual advertising delivered
under 700 purchases.

Arbitrage $522,600

Arbitrage 10,000

Websites $3.6m

Websites 10,200

Contextual ads $220,800

Contextual ads 698

Coupons $536,100

Coupons 6,700

Cashback $2m

Cashback 3,200

Other ADS $225,100
Advertisers’ total sales, $
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French “Travel and Tourism” is distinguished by its
relatively high “mobility”: over a quarter of the total
sales (28%) were made via mobile. Android-based
devices delivered a fifth of the segment turnover,
iOS was responsible for an 8%-share.

72%

Average ticket, by month
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As for the average ticket in the French “Travel & Tourism”, it mostly fluctuated between
$200 and $300. The highest value during the year was observed in May ($349), January
followed closely with a $338-worth cart. The lowest point was hit in April ($153).
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Clothing & Shoes
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

It is quite logical that affiliate stores were key
to the “Clothing & Shoes” category in 2018 —
they delivered Admitad advertisers some $3 million.
Coupon services and mixed websites showed more
modest results ($1.6m and $0.8m respectively). Top
five ad spaces also included arbitrage and advertising in social media profile ($318,000 and $118,000).

Publishers’ income was the highest on messenger ad spaces ($6.9). Contextual advertising and blogs delivered $6.6 and $6.5 respectively, arbitrage took the fourth position
in rating, earning $6.2. Targeted advertising in social media profile made it to the top 5
as well, gaining $6 per sale. Most of the ad spaces earned around $5-6 from purchase,
forums possessed the least marginality — mere $1.3 per sale.

Affiliate stores provided local advertisers with
the most sales in 2018 — more than 54,000
purchases over the year. Coupon sites ranked
second with 31,000 orders, followed by miscellaneous traffic (14,000), arbitrage (5,500) and social media teasers (2,100).
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Affiliate stores $3m

Affiliate stores 53,800
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Coupons 30,900

Social media teasers $117,800

Social media teasers 2,100

Other ADS $322,600

Other ADS 5,800

Admitad trends
Admitad Invest

Blogs
Websites

Admitad Academy

Affiliate stores
Dropshipping

E-commerce market features

Contextual ads
Coupons
Cashback

Europe

Messengers
Social media apps

Number of purchases

Affiliate marketing trends

$8

Arbitrage

Arbitrage $317,900

Advertisers’ total sales, $

$0

Key indicators

Loyalty programs

France

Price comparison websites
Social media communities

Germany

Social media teasers
Forums

Great Britain

Mass mailing
YouTube

Spain
Poland

Number of purchases, by device

Remarkably, mobile devices are responsible for over
a third of advertisers’ total income in the category.
Almost a fifth (19%) of sales was delivered by iOS,
beating Android by 2%. Desktop is still leading and
responsible for almost 2/3 of the sales category.

Average ticket, by month
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The monthly average purchase throughout the year in “Clothing & Shoes” was $55.4.
December showed the highest average ticket — $66.5, August followed with $62.6.
The indicator was stable during April and May ($58), hitting its lowest points in March
($49.2) and June ($50).
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Household Appliances & Electronics
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Coupon sites in the French category “Household
Appliances & Electronics” are the only traffic type
that attracted over $50,000. They were followed
by cashback services ($45,900), blogs ($29,800),
contextual ads ($17,400) and price comparison
services ($9,300).

Peak profitability was achieved by contextual ads — publishers earned around $13 per
sale. Arbitrage ranked second, granting $8.7 per order. It was followed by price comparison services ($7.3). YouTube got the smallest average publisher commission.

The largest number of purchases was drawn
by blogs. Coupon services and cashback ranked
second and third respectively. Contextual advertising and price comparison attracted under 100 sales
each, so the data on these ad spaces in the category
is scarce and can hardly be considered reliable.
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Average ticket, by month

Once again, France demonstrated a high degree
of mobilization. However, in comparison with other categories, the amount of sales via desktops is
relatively higher; almost ¾ of the total cart amount
was made from the computers. Orders via Android
comprised 22% of advertisers’ income via Admitad.
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Average ticket in “Electronics”, as a rule, is relatively higher than in other categories.
Although it mostly fluctuated between $100 and $300 during the year, March stood out
with extreme $800. The average cart was the lowest in July ($110).
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GERMANY: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
Germany has been and remains one of the largest
global online sales markets. According to Statista,
due to this indicator, it ranks second in the world
after the United States; the volume of e-commerce
market in Germany for 2018 is estimated at approximately $70.3 million. With an average annual
growth of 6.3%, this figure will have already exceeded $95 billion by 2023.
High level of Internet penetration remains one of
the key factors forming the European e-commerce
market. According to the Ecommerce Foundation,
in 2018, 92% of the German population had access to the Internet. The smartphone is circulated
among the smaller proportion of the population:
according to Statista, approximately 77% of German citizens (63.9 million people) have mobile devices. It is expected that its share will have come
close to the 80% by 2023.
The main payment methods were direct money
transfers, e-wallets and debit cards. PayPal is especially popular as this way is preferred by a third of
the interviewed buyers.
Despite the high level of mobile sales and the
global mobilization trend, the majority of purchases are still made from computers (62.5%). However, this proportion varies from month to month,

Key indicators
occasionally dropping to 53%. Android steadily
ranks second and more than 62% of mobile orders
were made from this system.
According to eMarketer, the development of mobile commerce is constrained by the commitment
of the solvent population in cash. This is especially true for older generations who are reluctant
to change their habits.

Structure of German e-commerce
The largest commercial segment in 2018 was electronics; it brought B2C more than $22 billion. This
is 31.4% of the online retail turnover for the year.
Other popular categories were Clothes and Footwear, Furniture and household goods, Food and Daily Goods, as well as Hobbies and Creativity Goods.
The average income from one online user for the
year was $1,101. This is less than that of Germany’s major European neighbors, but it’s worth considering that different sources offer different estimates of this indicator (up to $1,500).
Like many developed markets, Germany is susceptible to monopolization. Although local and pan-European networks (such as Otto, Zalando, H&M,
Rossmann, shpock, Bonprix, IKEA, MediaMarkt)
used to be the largest online shops, the powers are

shifting. The “mastodons” of e-commerce — Amazon, eBay, Wish, AliExpress — are taking their place.
E-commerce also thrives in social networks. First
of all, it concerns Facebook and its vast opportunities for monetization of communities. Youtube
and Pinterest are also among the promising traffic
sources. It is also worth mentioning messengers as
more and more advertisers are using this easily automated traffic channel. As for the audience reach,
FB Messenger, Whatsapp and Snapchat are leaders
in the German market.

92%
of the Germans
have access
to the Internet

77%

of German citizens
(63.9 million people)
have mobile devices
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Admitad trends
Admitad Invest
Admitad Academy
E-commerce market features
Europe
France
Germany

German affiliate
For Admitad affiliate network, Germany ranks fifth
by sales (i.e. advertiser’s turnover). The amount
of online sales through offers of the German region
in 2018 exceeded $20.5 million, and the total commission of publishers was $3.8 million. For comparison, in 2017 Admitad advertisers and webmasters
earned $15.2 million and $2.2 million respectively.
As in most Western Europe countries where Admitad operates, the main turnover is formed by sales
of Chinese goods according to the dropshipping
model. The important segment is also comprised
of blogs and vlogs (YouTube traffic), as well as advertising on Facebook.
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FACTS AND FIGURES
Number of purchases, by month
On average, Admitad advertisers sold almost 430,000 units a month. January, March
and August stood out the most. March brought the largest sales boom — over 709,000
deals. This activity peak is primarily associated with a major spring sale dedicated to
the 8th anniversary of AliExpress marketplace.
As a rule, the end of the year means high season for marketers who engage in seasonal
sales and promotional activities. This year, however, was an exception for German market — Q4 turned out to be 2018’s worst period in terms of sales. December brought
the least amount of deals — 275,000 below monthly average.
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According to Admitad data, the largest average ticket was recorded in February ($181.7) and
March ($136.4). It started steadily decreasing afterwards to reach $73.3 in July — the lowest
figure in 2018. However it is worth emphasizing that monthly average is a very general indicator that does not show the dynamics of the average ticket within the categories.

Admitad Academy
E-commerce market features
Europe

Average ticket, by month
The dynamics of average ticket throughout the year also differed from the expected.
The usual pattern suggests that average purchase is lower during the holiday season,
however December 2018 showed growth of the indicator by $16 instead of a decline.
Such increase might be explained by a sharp fall of number of sales in the low-price tier.
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

As for the ad space types, dropshipping, coupons and cashback are regarded as key
sources of advertisers’ income via CPA. The listed types of traffic generated roughly
$12.5m over the year — which is over a half of Admitad-driven online sales in Germany.
Dropshipping takes the lead as this business model is closely associated with good from
China, highly demanded in developed countries.

By total turnover of the affiliate programs “Goods from China” were in the lead ($12.7m), followed by “Travel and Tourism” ($2.7m), “Online Services” ($2.2m), “Clothing and Shoes” ($2m) and “Household Appliances
& Electronics” ($1m). These five categories brought Admitad advertisers a total of $20.6m in 2018.

Ad space
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$6m

$8m

Arbitrage

Total number of transaction throughout the year exceeded 5 million. “Internet services” and “Goods from
China” sold the most — they were responsible for 98% оf the deals. “Clothes and Footwear”, “Tourism and
Travel” and “Sport and Games” were less popular. Although none of them brought over 40,000 orders, they
earned Admitad advertisers a total turnover of roughly $5.6m.
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Advertisers’ number of purchases, by traffic type
The number of sales has been highest in blogs (1.26m), dropshipping services (848,000)
and YouTube (813,500). It is worth highlighting that two of the listed traffic sources are
content-driven ad spaces. All things considered, this is consistent with the global trends:
as the market grows, more and more advertisers pay close attention to influencers and
content when planning their advertising budget.
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Average ticket, average commission and average publisher income, by category
The average publisher’s commission remains
the highest in the “Online Services” segment (60%).
They are followed by “Clothing & Shoes” (11%)
and “Health & Beauty” (9%).
The average ticket is $232 in the “Gifts & Flowers”. “Music & Sound” ranks second, “Household
Appliances & Electronics” ranks third ($224 and
$213 respectively).
The highest average publisher’s payout for a sale
was is in the “Accessories” ($9.1) and “Sport”
($7.9) categories, closely followed by “Furniture &
Home Decor” ($7.8).

Returns
Returns after purchase were observed only in
three categories: “Sport”, “Clothing & Shoes”
and “Books”. However, the share of returns was
extremely low and does not exceed 0.2% in any
of the categories mentioned.
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Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The total German advertisers’ sales from all sources exceeded $12.7 million, almost a half of this
amount (54%) was provided by dropshipping sites.
Cashback and coupon services rank second and
third with a significant lag (9% and 8%).

This year messengers were ad spaces with the highest publishers’ average income
(over $6 from one sale). Contextual ads rank second ($4.4), price comparison services rank third ($3.8).

Compared with each other by number of sales, top5 ad spaces show similar proportions. However,
coupons services sold four times less than cashback (27,000 versus 104,000 orders). Dropshipping
remains the unquestionable leader in the category
(847,000 deals).
Websites 87,000

Websites $858,500
Dropshipping $6.8m

Dropshipping 847,000

Coupons $948,400
Cashback $1.1m
Price comparison websites $828,300
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Evidently, German customers prefer purchasing
Chinese goods from their computers — desktops
were responsible for 93% of total sales in the category. Android ranked second with 5%, iOS closed
the rating with a share of 2%.
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The average ticket varied throughout the year, fluctuating between $13 and $38 most
of the time. It was the highest in June ($37.5) and February ($34) and the lowest in November ($13.4) and October ($17.8). The year’s average was slightly over $24.
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Travel & Tourism
Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Introduction

The advertisers’ income in the category of “Tourism and Travel” was the highest on contextual advertising ($560,000). This is closely followed by
cashback ($500,000) and coupons ($480,000).
Arbitrage and dropshipping earned $370,000 and
$320,000 respectively.

As for the average income per sale in Travel, YouTube traffic ($33.4) stood out the most.
Targeting ranked second ($12.2), and was followed by cashback platforms ($9.8).

Key indicators

The arbitrage of traffic was in the lead by number
of sales (over 6,000). Contextual advertising (2,200
sales) and Coupons (2,100) ranked second and third.
Dropshipping failed to draw a thousand orders.
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The major share of Germany’s Travel turnover (90%
of sales via Admitad) were delivered by desktop.
Among mobile platforms, iOS ranked first (6%),
Android closed the rating with a 4% share.
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The highest average purchase in “Travel & Tourism” showed three significant surges —
in February ($386), April ($299) and August ($370). The lowest average ticket was observed in November ($134), December ($138) and July ($164).
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Online Services
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The amount of sales in the Online services category
were the largest on content-driven ad spaces: blogs
($594,000) and YouTube-channels ($485,000).
Websites with unmarked and mixed traffic followed
with $437,000, affiliate stores earned $257,000,
mass emailing brought $128,000.

Average publisher commission from one sale was highest in dropshipping ad spaces
($15). They were followed by cashback ($5.7) and coupon services ($2.7). Unmarked
traffic earned $2.3, finance stores — $2.

A similar distribution can be observed in the number of sales: top five ad spaces ranked in the same
order. Blogs were responsible for 1.2m of orders,
Youtube and websites brought 802,000 and
708,000 deals respectively.
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Almost 100% of orders ($2.2m) were made from
desktop. Android supplied less than 1% of sales
(around $12,000), iOS earned slightly over $5,000,
turning out to be the least popular platform in the
Online services category.
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The highest surge of average purchase size arrived in November ($33.9). April ($23),
June and July ($17-18) were less fortunate. The lowest points were hit in August ($3.7),
February ($6.6) and May ($7). Year’s average indicator amounted to $14.
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Clothing & Shoes
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Predictably, the largest sales amount in Clothing
& Shoes was attracted by the coupon ad spaces
($870,000), arbitrage followed with ($272,100).
Unmarked websites close the top three, earning
advertisers another $238,700.

The most profitable traffic sources for publishers on average were YouTube ($7.8 for one
sale) and contextual advertising ($7.3). Top-5 ad spaces by marginal income also listed
mass emailing ($7.1), price comparison ($6.9) and cashback ($6.9).

Of the listed ad spaces, coupon services supplied
the largest amount of sales — 13,500. Websites with
miscellaneous traffic beat arbitrage by 200 orders,
contextual ads brought 600 sales more than YouTube.
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What distinguishes the segment of Online services
from other categories is significantly lower share of
desktop sales (68% of turnover). Android ranks second with 17%, iOS holds the last place with 15%.
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Average ticket was highest in July ($102) and November ($96.8) and hit its lowest in
March ($53,1). Adjacent months — April and February — did not exceed $59. The year’s
average ticket over the segment equalled $73.
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Household Appliances & Electronics
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Сashback traffic remains the most profitable ad
space type, it brought Admitad advertisers over
$309,000 in “Household Appliances & Electronics”. Coupons rank second with a total income of
$287,000, blogs are on the third place ($130,000).

The average publisher income was the highest from social media targeting ($20.5). This
was followed by financial stores ($12), arbitrage ($8.8), cashback ($8.1) and social media
communities ($7.2).

Admitad data suggests that the coupons attracted
more conversions into sale than cashback. Blogs
turn out to draw quite a significant share of orders
as well — slightly under 22% of total. Contextual advertising supplied more deals than targeting,
however its total income was relatively smaller.
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Spain

“Household Appliances & Electronics” are highly dependable on desktop traffic, whereas mobile
platforms were responsible for less than a quarter
of sales. Android-based devices brought 17%, iOS
ranked third with 6%.
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Both lowest and highest average ticket of 2018 were recorded in Q1. January’s indicator
was barely $150, whereas February followed with stunning $514. Instead of a seasonal
fall at the end of the year, average purchase amount grew in December hitting $313.
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GREAT BRITAIN: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
Great Britain continues to be Europe’s leading electronic platform. In 2018, the e-commerce revenue
amounted to $86.4 billion. According to forecasts,
the figure will increase by 5.6% per year and reach
$113.6 billion by 2023.
In 2018, 51% of British consumers preferred online shopping. It is estimated that each online user
makes six purchases per month. The most active
age group is 25–34-year-olds who place eight orders a month. According to Royal Mail data, average transaction amounts to $43. Men spend more
on online shopping than women — $320 and $250
per quarter, respectively. The main payment method for mobile orders is e-wallets, which account for
23.2% of all online payments.
Social media have an increasing impact on online
shopping as almost a quarter of buyers said they
purchased goods after seeing it on a social network.
This is common among young people (48%), women (29%) and urban residents (38%). The most
visited social platforms in the first quarter of 2018
were Facebook (79%), YouTube (79%), Twitter (47%),
Instagram (41%), Google+ (39%), Pinterest (36%),
LinkedIn (33%) and Snapchat (30%).

Key indicators
Buying activity
According to Empathy Broker, only 13% of English
users visiting an online store know what goods
they are going to buy, while 42% only occasionally
have a clear idea about the purchase. It is noteworthy that 65% of consumers like just to sometimes
browse the assortment of online stores, 33% visit brand sites in search of the latest trends. This
explains the finding that 43% of respondents are
more likely to make an impulsive purchase in online
store rather than in a real one.
According to Royal Mail’s UK report, in the evenings purchases are most likely to be made from
laptops, while during the day they are made from
smartphones. Mobile commerce is becoming more
and more common every year; in 2018, 78% of
customers used mobile phones for online purchases (that is 7% more than a year ago). Mobile commerce is expected to grow annually by 16% and by
2022 its volume will exceed $114 billion.
When choosing a trading platform, users pay attention to the price of goods (58%), free delivery and
return possibility (57%), as well as to easy search
on the website (29%). According to the Whistl sur-

vey, a third of British consumers regularly make
purchases on international platforms, and 15%
place an order on a foreign website at least once
a week. Top foreign sites are AliExpress, Dealextreme, Borderfree, Macy’s and Newegg.

Consumer preferences
The average revenue from one online user is $1,639.
In 2018, “Clothing & Shoes” category has become
the largest e-commerce segment with a market volume of $23.4 billion. Other popular categories are
“Electronics and Media”, “Toys and hobbies”, “Food”
and “Health & Beauty”, “Furniture & Home Decor”.
Most purchases are made on Easter, Black Friday,
Christmas and New Year. Besides the large international sales, October 1 (that is a so-called Buy British
Day) is gaining popularity in the UK, the main purpose of which is to stimulate national business.
Another promising e-commerce sector in the UK
is “Gardening”, which experiences a 49.9% yearon-year sales growth. Noticeable increase was
noted in “Accessories” (23.9%), “Shoes” (22.7%),
“Clothing” (19.3%), “Gifts” (10.5%), and “Health &
Beauty” (9.9%).
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of users are more
likely to make an
impulsive purchase in
an online store rather
than in a real one
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FACTS AND FIGURES
Number of purchases, by month
In 2018, on average around 145,000 sales a month were made in the UK. At the beginning of the year, the number of sales was significantly lower than that; in January
only 124,000 orders were completed, February showed the lowest mark of 112,000.
In November, the number of transactions was the maximum (188,000 orders). This
is almost 44,000 purchases (30%) above the monthly mark and the largest deviation
from the average in 2018.
For Admitad British advertisers, the year ended with a decrease in consumer activity;
the number of sales dropped to 146,000 in December.
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The lowest average ticket was noted in September ($74.7). From October to December,
the indicator was within $110: $106 in October, $82.7 in November, $102.1 in December.

E-commerce market features

Dec

Europe

Average ticket, by month
The average purchase size during the year was volatile. In January and February, the
average amount fluctuated around $100 — $101.4 and $93.4, respectively. In March,
there’s been an surge and the indicator reached its year’s maximum of $220.4.
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

Dropshipping delivered by a wide margin the highest advertisers’ income — $11.1 million.
Coupon services followed ($3.1 million). More than $1 million was brought by cashback services ($2.6 million) and websites (almost $2 million). Affiliate stores generated $790,000.

The absolute majority of purchases were made in the category “Goods from China” (1.6 million). As for
the other categories, the number of target actions was much lower: 25,000 and 12,000 purchases were
registered in the categories “Clothing & Shoes” and “Travel & Tourism”, respectively. More than 1,000 target
actions were performed in “Software & Games” (6,000).

Ad space
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The highest advertisers’ income was in the “Goods from China” category ($16.6 million). “Travel & Tourism” ranked second ($3.5 million). The “Clothing & Shoes” category, which ranks second by number
of purchases, comes third by advertisers’ income ($1.6 million). “Household Appliances & Electronics”
($675,500) take the fourth position.
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Advertisers’ number of purchases, by traffic type
By number of purchases, as well as by the advertisers’ total income, dropshipping ranked
first (1.2 million), and was followed by cashback services (152,000 purchases), websites
(72,000) and affiliate stores (52,500).
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Average ticket, average commission and average publisher income, by category
Category

Share of returns (%)
and average ticket ($)

Cars

0%
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0%

Pharmacies

0%
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0%

Food & Food delivery

0%

Pet Stores

0%

The highest average publishers’ income per sale was
in the “Accessories” — $10.8. “Travel & Tourism”
ranks second ($9.5), followed by the category “Furniture & Home Decor” ($9.1). The lowest average publishers’ income (less than $1) was in the segments
of “Soft & Games” and “Goods from China”.
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Top average publishers’ commission was offered
by “Online Services” (25%). It was followed by such
categories as “Health & Beauty” and “Clothing &
Shoes” (around 10% each).
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The highest average ticket was provided by “Travel &
Tourism” ($253.6). It was followed by such categories
as “Household Appliances & Electronics” ($229.6),
“Furniture & Home Decor” ($161.2), “Accessories”
($130.8), “Gifts & Flowers” ($119). About $100 was
brought by “Hand & Power Tools” ($106) and “Arts
& Crafts” ($96.9). The lowest average purchase size
was delivered by “Goods from China” ($9.2).

Returns
The highest goods return percentage is recorded
in the category “Sport” (0.20%). Moreover, there
are returns in such categories as “Clothing &
Shoes” (0.14%), “Books” (0.13%), “Household Appliances & Electronics” (0.07%), “Health & Beauty” (0,05%), “Software & Games” (0.02%), “Travel
& Tourism” (0.01%).
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Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income was delivered by
dropshipping ($11.1 million). Websites ($1.3 million)
and cashback services ($1.2 million) rank second,
followed by coupon services ($589,000) and price
comparison services ($564,600).

The highest average publishers’ income per sale was received by price comparison services ($5.8). Contextual ads rank second ($3.5), followed by mass mailing ($2.3) and
coupon websites ($2.1).

The leaders by the number of purchases are the
same as by the advertisers’ income. Dropshipping
ranks first (1.2 million purchases), followed by cashback services (143,000), websites (64,000) and
price comparison services (25,900).
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The British mainly buy goods from China from
desktops — computers brought the overwhelming
95% of CPA income via Admitad. Android devices
ranked second, but the amount of sales via this
platform was only 1% higher than via iOS.
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The average purchase size ranged from $20 to $30 during the year. The maximum was
noted in February, when the average ticket reached $31.2. The next peak was recorded
in August ($31). In September, the average amount started decreasing to hit the bottom
in November ($20.1).
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income was received via
coupon services ($1.3 million). Cashback platforms
ranked second ($938,000), blogs closed the top three
with a total of $319,800. Contextual ads and arbitrage brought $290,000 and $208,000, respectively.

The highest average publishers’ income per sale was delivered by YouTube traffic ($37.2).
Social media teasers ranked second with $31. Communities and channels on social media provided $19.7, cashback services — $19.4.

Coupon services were also the absolute leader by
number of sales (5,400 purchases). Other services
account for 1,000-2,000 purchases including arbitrage (1,900 sales), cashback services (1,600), blogs
(1,200) and contextual ads (1,000 deals).
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The highest advertisers’ income is received via
desktops; it accounts for 84% of the amount of
sales in the segment. iOS generates another 10% of
income, and Android brings the remaining 6%.
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The highest average purchase size took place at the beginning of the year: in January
($425) and February ($418). In March and April, average ticket declined to $263-$266,
and only shot up by the end of the year, reaching $300. The lowest average amount was
in September ($237). The year’s average ticket was about $300.
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Clothing & Shoes
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income was delivered by
coupon services ($654,000). Websites with mixed
traffic ranked second ($344,000), followed by the
affiliate stores ($171,000) and cashback services
($105,800). Arbitrage closes the top five ($62,000).

The highest average publishers’ income per sale was received due to the social teasers
and arbitrage ($11.8 and $11.3, respectively). Affiliate stores rank third ($9.3), followed
by social apps ($8.4), mass mailing ($7.1) and cashback services ($6.9).

Most of the purchases were made via coupon services (11,000). Websites ranked second (6,000),
followed by cashback services (1,900) and affiliate
stores (about 1,100).
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Almost two thirds of the advertisers’ income
through Admitad was received via desktops (63%).
iOS devices ranked second with a quarter of total
income, Android closed the list with a 13% share.
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The average purchase size ranged from $50 to $250 during the year. In January, it was
the lowest — $51. In September, it started growing to reach its maximum value of $236
in October. November and December showed a traditional decline of average ticket due
to the holiday sales.
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Household Appliances & Electronics
Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Introduction

By the advertisers’ income, coupon services rank
first ($242,500), followed by cashback services
($209,000) and social teaser ($41,200). Contextual
ads provided $34,600 and affiliate stores — $32,000.

Average publishers’ income was the highest from social teasers ($13.9 per sale), social media communities (an average of $10.5), contextual ads ($7) and cashback services ($6.9).

Key indicators

By number of purchases, cashback and coupon
services ranked first (940 purchases each). No other source of Admitad partners traffic has attracted
over 200 orders to the UK offers.

Affiliate stores $32,000

Affiliate stores 132

Contextual ads $34,600

Contextual ads 169

Coupons $242,500

Coupons 936
Cashback 937

Cashback $209,300

Social media teasers 26

Social media teasers $41,200

Other ADS 731

Other ADS $115,900
Advertisers’ total sales, $
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The bulk of advertisers’ income in the “Household
Appliances & Electronics” was received via desktop
(70% of income) in 2018. It was followed by Android with a share of 23% and iOS with a share of
7% of total turnover.
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Average ticket, by month
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The highest average ticket was seen in March; it surged up to $933. As for the other
months, it ranged between $150 to $250. February brought the lowest average purchase size — $117, another significant decline was registered in September ($147).
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Online Supermarkets
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income was received via contextual ads ($97,000). Cashback services rank second
($81,500), followed by coupon services ($10,000),
YouTube ($4,500) and loyalty programs ($2,100).

The highest average publishers’ income was supplied by messengers ($10 per sale). Coupon services ranked second ($7.3). Other platforms generated less than $5: cashback
services ($3.2), price comparison services ($2.3), affiliate stores and websites ($2 each).

Top three ad spaces by number of sales included contextual ads (3,600 purchases), followed by
cashback services (800 orders), and coupon services (less than 200).
Contextual ads 3,600

Contextual ads $97,200
Coupons $10,100

Coupons 139

Cashback $81,500

Cashback 770

Loyalty programs $2,100

Loyalty programs 37

YouTube $4,500

YouTube 44

Other ADS $6,000
Advertisers’ total sales, $
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Number of purchases, by device

Average ticket, by month

Spain

The advertisers’ income distribution in the “Online
supermarkets” category is as follows: desktops account for 51%, Android accounts for 43% and the
share of iOS is 6%.
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Average ticket was volatile during the year. In January, it was $87.2. In February, it increased up to $93.5, and in March it soared to $204.5. Throughout April, the average
purchase size kept at $106.3, decreasing to $83.9 in May. The lowest amount was recorded in September ($29.7), in December it surged to $190.5.
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Introduction

TRENDS AND DRIVERS
Spanish e-commerce continues to expand rapidly
after the economic crisis, annually demonstrating
growth in key indicators and maintaining high competitiveness among European countries. Spain is
currently one of the largest B2C markets, second
only to the UK, Germany and France.
According to eShopWorld, 24.7 million people regularly make purchases on the Internet, spending
$776 annually in electronic platforms. According
to forecasts, by 2023 the number of online shoppers will increase to 30.5 million people, and the
amount of purchases in online stores to $894 per
year. According to Ecommerce Foundation, men
spend on purchases more than women ($103
against $77). Both gender groups prefer shopping
from desktops. Most of all ($98) are spent on online purchases by the age category of 31–45 years.

Key indicators
developing rapidly, and most retailers have already
adapted their platforms for smartphones. According to the statistics, 63% of Spaniards used smartphones to shop online in 2018. The most popular
retail applications were AliExpress and Wallapop.
86% of Internet users use social groups. Facebook remains the leading platform with 91%.
WhatsApp (89%), YouTube (71%), Twitter (50%)
and Instagram (45%) are also in high demand.
Over 50% of consumers post comments or leave
complaints on retailers’ social media.

Key e-commerce indicators

Four Spaniards out of five (83%) prefer local websites.
Popular online stores are Amazon, Ebay, El Corte
Ingles, MediaMarkt, PC Componentes, Vente-Privee, Zalando, Zara, Carrefour. The vast majority of
cross-border trade is conducted with EU countries,
which account for 92% of all cross-border relations.

In 2018, e-commerce revenue amounted to $16.6
billion. It is expected that this figure will increase in
the next five years by 9.1% per year and by 2023
will reach $25.7 billion. According to Ecommerce
Foundation, 98% of Spaniards choose online shopping for its convenience, 97% for a goods variety.
When making purchases, 51% of users first turn to
the official website of the online store, while 27%
prefer to shop in social media.

Most frequently used payment method is credit &
debit cards; they are preferred by 90% of buyers.
PayPal is also widespread. Mobile commerce is

Average revenue per online user exceeded $600.
The largest goods category in 2018 was “Clothing
& Shoes”, with a market volume of $4.4 billion. Such

categories as “Household Appliances & Electronics”,
“Toys”, “Arts & Crafts”, “Furniture & Home Decor”,
“Food” and “Beauty” were also in great demand.
Peaks of online shopping activity came on the
Epiphany (January 6), Valentine’s Day (February
14), Father’s Day (March 19), Mother’s Day (May 5),
Christmas (December 25). Black Friday and Cyber
Monday are also popular.

Trends and forecasts

$16.6bn
mark reached Spanish
e-commerce revenue
in 2018

Affiliate marketing trends
Admitad trends
Admitad Invest
Admitad Academy
E-commerce market features
Europe
France

The promising area of the Spanish e-commerce
market is food and beverages, as well as media and entertainment. At the end of 2018, one
of the fastest growing categories was “Travel &
Tourism”, which accounted for almost 15% of the
country’s e-commerce.
According to forecasts, one of the trends in 2019 will
be a transition to marketplace. These services will
become the main channel for the purchase of equipment, mobile phones, household goods and sports.
Another trend in 2019 is the growing popularity of
dropshipping, which will allow online and offline retailers to compete with the American giant Amazon.
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FACTS AND FIGURES
Number of purchases, by month
On average, 102,000 purchases were made monthly during the year, and the number
of sales ranged between 60,000-80,000. The year 2018 began with its lowest — 62,000
sales in January (which is 40,000 below the average) and 64,000 in February. Small fluctuations continued until September (82,300), then there was an upsurge of purchases.
The largest number of sales was observed in the fourth quarter: in November (276,500;
+171.8% above the average), December (162,000) and October (124,000).
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Average ticket, by month
Average purchase size during the year ranged from $50 to $120. The highest ticket was
recorded in February ($118) and March ($103.1), it also increased in December ($108.5).
The indicator hit its lowest in November ($54).
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

The highest advertisers’ income was received via blogs — $7.7 million. They were followed
by price comparison services ($6 million). More than $2 million of income was received by
social media communities ($2.9 million), coupon services ($2.6 million) and cashback services ($2.1 million). They were followed by websites ($1.8m), and affiliate stores ($1.7m).

The highest advertisers’ income was received in the “Goods from China” category — $24.6 million. “Travel
& Tourism” ranked second ($3.8 million). “Clothing & Shoes”, which was the second by number of sales, provided an income of $1.4 million and ranks third.

Ad space

$0

$2m

$4m

$6m

$8m

Blogs
Websites
Affiliate stores

By total number of sales, “Goods from China” were also the absolute leader: Admitad partners have attracted 1.1 million target actions to the category’s offers, while in other segments number of deals did
not exceed 100,000. “Clothing & Shoes” ranked second (51,000 purchases), followed by such categories
as “Travel & Tourism” (17,000 sales), “Household Appliances & Electronics” and “Online services” (6,000
and 2,700 paid orders, respectively).

Dropshipping
Contextual ads

Category

Coupons
Cashback

Advertisers'
turnover

Number
of sales

Price comparison websites

Cars

$1,900

8

Social media communities

Accessories

$4,100

13

Pharmacies

$1,000

31

Online Supermarkets

$6,200

87

Food & Food delivery

$2,900

56

Pet Stores

$576

6

Hand & Power Tools

$217

7

Online Services

$29,500

2,700

Books

$6,600

310

Health & Beauty

$9,900

632

Coupon Services

$373

24

Furniture & Home Decor

$9,600

26

Clothing & Shoes

$1.5m

50,600

Gifts & Flowers

$16,500

29

Contextual ads

Software & Games

$35,000

1,600

Coupons

Sport

$9,900

47

Price comparison websites

Kids Shops

$11,700

90

Social media communities

Goods from China

$24.6m

1.1m

Travel & Tourism

$3.8m

17,500

$481,100

6,200

Forums
Other ADS

Advertisers’ number of purchases, by traffic type
Most sales were made via blogs — 227,000 deals. Social groups and dropshipping ranked
second and third (194,000 and 164,700 purchases, respectively). Affiliate stores (113,100)
and websites (103,100) closed the top five.
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Average ticket, average commission and average publisher income, by category
The highest average publishers’ commission was
in the “Online Services” (28%). With a significant
lag, it was followed by “Health & Beauty” (12%),
“Kids Shops” and “Clothing & Shoes” (11% each).
The lowest commission was in the “Online supermarkets” and “Hand & Power Tools” (2%).

Category

Share of returns (%)
and average ticket ($)

Cars

0%

Accessories

0%

Pharmacies

0%

Online Supermarkets

0%

The highest average publishers’ income per sale
was seen in the “Furniture & Home Decor” ($394).
It is followed by “Cars” ($297) and “Travel & Tourism”
($203). More than $150 of marginal income was
seen in such categories as “Kids shops” ($157.4),
“Accessories” ($157.1) and “Sport” ($157).

Food & Food delivery

The highest average publishers’ income was received
in the category “Furniture & Home Decor” ($27.1).
It is followed by such categories as “Kids Shops”
($17.8), “Accessories” and “Sport” ($14.4 each).

Returns
Relatively high rates of return could be seen
in such categories as “Kids Shops” (1.11%) and
“Books” (0.32%). As a rule, the return share of
goods purchased through Admitad publishers
does not exceed 0.2%.
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Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income was received due to
the price comparison services — $5.8 million. Blogs
ranked second with a total $5.3 million. Social media
communities close the top three ($2.9 million). Over
$1 million was also brought by coupon websites ($2
million) and cashback services ($1.7 million).

The highest average income per sale Admitad publishers received from price comparison
services ($3.9). Messengers ranked second ($2.8) and were followed by contextual ads
($2.3). An income of $1.5-2 publishers received from cashback services ($1.6), social
apps ($1.6), forums ($1.6), blogs ($1.7), and targeted social media teasers ($1.7).

Most purchases were made via blogs (208,000).
Social groups ranked second with a small lag
(189,000). They were followed by price comparison services (another 99,000 orders), cashback
and coupon services (75,000 and 74,000 purchases, respectively).

Blogs $5.3m

Blogs 208,800

Coupons $2m

Coupons 74,500

Cashback $1.7m

Cashback 75,300

Price comparison websites $5.8m

Price comparison websites 98,600

Social media communities $2.9m

Social media communities 188,900
Other ADS 494,700

Other ADS $7m
Advertisers’ total sales, $
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Number of purchases, by device

Average ticket, by month

The largest share of Admitad advertisers’ income
was received via desktops; they accounted for 61%
of sales. Android generated almost a third of income in the “Goods from China” category, and the
other 7% was provided by iOS.
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The average ticket fluctuated between $20 and $35 during the year. It was the highest
in summer months: in July ($33.1), August ($31) and June ($30.6). The lowest purchase
size was recorded in November ($21.6) and December ($21.7).
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ turnover was delivered by
blogs ($2.1 million). Coupon services ranked second ($454,000). Top 5 also included contextual
ads ($358,000), cashback services ($355,000) and
arbitrage ($209,000).

The highest average publishers’ income per sale was provided by messengers ($63.6).
They are followed by blogs ($24.1) and YouTube ($22.5). More than $10 was brought by
cashback services ($10.2), social media teasers ($10.9) and affiliate stores ($12.6).

Most purchases were made via blogs (6,500). With
a slight lag, they were followed by coupon services
(4,300). Arbitrage closes the top three (3,000 purchases). About 1000 target actions were brought
by contextual advertising (1,100) and cashback
services (1,000).
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The main share of advertisers’ income was received
via desktops; they accounted for 80% of total sales.
Mobile platforms brought the fifth part of turnover;
Android ranked first with a share of 13%, and was
followed by iOS (7% of sales).

Average ticket, by month
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The average ticket during the year ranged within $160-320. The highest purchase size was
recorded in January ($320), in July and March ($272 each). In the fourth quarter, the indicator hit its lowest — showing the average of $159 in October and $167 in November.

CIS
Asia
Glossary
Credits

© 2019 Admitad

43

Spain: market review

TOP E-COMMERCE CATEGORIES IN SPAIN

ANNUAL REPORT 2018/2019

Clothing & Shoes
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ turnover was provided by
miscellaneous websites ($427,000). Blogs ranked
second ($245,000), followed by coupon services
which generated another $220,000. Arbitrage
brought $141,000, affiliate stores — $98,000.

The highest average publishers’ income per sale was provided by the affiliate stores —
$7.8. It was followed by loyalty programs ($7.4), contextual ads ($6.7), dropshipping
($6.5) and price comparison services ($6). An income of $3 to $5 was brought by social
apps ($3.6), mass mailing ($3.7), websites ($3.7), cashback services ($3.9), coupon services ($4.7) and YouTube ($4.8).

Most of all purchases were made on websites
(10,000). The number of purchases via blogs was
9,700. Arbitrage and coupon services provided
5,400 and 5,000, respectively. Another 1,600 sales
were brought by the affiliate stores.

Arbitrage $140,700

Arbitrage 5,500

Blogs $244,800

Blogs 9,800

Websites $427,400

Websites 10,100

Affiliate stores $98,100

Affiliate stores 1,600

Coupons $220,200

Coupons 5,100

Other ADS $320,300
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The largest share of advertisers’ income was delivered by desktops; they accounted for 73% of sales.
Android devices accounted for one fifth of category’s
turnover, iOS devices ranked third with a 7% share.
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The average ticket ranged between $30-$50 during the year. The highest purchase size
was observed in January ($55). The indicator hit its lowest in June ($32).
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Household Appliances & Electronics
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

By advertisers’ turnover, cashback services
ranked first ($126,000), followed by contextual
ads ($96,000). More than $50,000 brought blogs
($61,000), price comparison services ($55,000). Forums closed the top 5 with the income of $44,000.

The highest average publishers’ income per sale was received due to the contextual ads
($21.8). It is followed by YouTube ($6.9) and price comparison services ($6.3). Other
platforms generated $3-5: cashback services — $3.1, coupon services — $4 and affiliate stores — $5.3.

The absolute leaders in the number of purchases
were blogs with 1,800 sales. Forums ranked second (1,300) and were followed by cashback services (500 orders), price comparison services and
contextual ads (less than 500 deals each).
Blogs 1,900

Blogs $61,200
Contextual ads $95,700

Contextual ads 156

Cashback $125,700

Cashback 509

Price comparison websites $55,400

Price comparison websites 447

Forums $43,700

Forums 1,300

Other ADS $9,400
Advertisers’ total sales, $

Other ADS 1,900
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Average ticket, by month

The highest income in the “Household Appliances
& Electronics” was provided by desktop computers,
they accounted for 73% of sales. Android ranked
second (21%), followed by iOS (6%).
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The average purchase size during the year mostly kept within $80-$150. The highest
ticket was recorded in December ($241); January was also above the average with a
$185-worth cart. The lowest point was hit in November ($41).
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POLAND: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
E-commerce of Poland is developing dynamically
following global trends and adapting to the demanding consumers’ tastes. As one of the hubs of
Western Europe for large websites such as Amazon
and Zalando, Poland is of interest to many retailers
who want to scale and enter a new market.
According to the statistics, there are more than 27
million Internet users in Poland. According to estimates by eShopWorld, 19.5 million people make regular online purchases. Every year, the Polish spend
$416 in online stores. According to preliminary forecasts, by 2022 this figure will increase to $546, and
the number of Internet buyers will reach 21 million.
Most online purchases are made on local websites.
The most popular platform is the Polish national website Allegro which occupies more than 50% of the
market. Apart from Allegro, there are such popular
websites as Ceneo.pl, Euro.com.pl, Mediaexport.pl,
Zalando.pl, Empik.com, Domodi.pl, Aliexpress.com,
Allani.pl, Skapiec.pl in Poland. According to the US
Commercial Guide on Poland, only 16% of Poles
have ordered abroad, while 40% have never bought
on foreign websites. However, cross-border trade
is becoming more popular every year. The main reasons for purchases on foreign websites are better
price and impossibility to find it in the country.

Key indicators
The main payment method preferred by more than
50% of customers is fast money transfer (PayU,
Przelewy24 and Dotpay). Credit cards and payment on delivery make up 23-24% of payments.
It is worth noting that Poland is one of the leading
countries in Europe by the number of contactless
transactions; more than 90% of all cards issued in
the country have the function of contactless payment. About 90% of Polish online users use mobile phones to access the Internet, more than 20%
make purchases with their help.
Social media have become popular with 90% of
Internet users who spend 2 hours 19 minutes daily
on social media. The main platforms are Facebook,
YouTube, Instagram, Twitter, LinkedIn and Snapchat.
The majority (97%) of online stores trade and communicate with customers in social networks such as
Facebook, Instagram, Google+ and YouTube.

Trends and points of interest
The share of e-commerce in the total retail trade is
7%. According to forecasts, in the next 2-3 years
this figure will increase up to 10%. In 2018, the
revenue from e-commerce amounted to $8.2 billion. It is expected that the income from e-com-

merce in the next five years will keep growing at a
rate of 8% per year and reach $12 billion by 2023.
The average revenue per one online user is $338.
The largest category of Polish e-commerce is
“Clothing & Shoes” with a market volume of $2.8
billion in 2018. The second most popular category
is “Household Appliances & Electronics” with $2.01
billion. The categories “Furniture & Appliances” and
“Toys, Hobby & DIY” are also in demand.
Most purchases are made on Christmas. “Black
Friday” and “Cyber Monday” are just beginning to
gain popularity.

$8.2bn
mark reached
Polish e-commerce
revenue in 2018

Affiliate marketing trends
Admitad trends
Admitad Invest
Admitad Academy
E-commerce market features
Europe
France
Germany

One of the most promising directions in the e-commerce market is selling food commodities. According to forecasts, by 2020 the value of this segment
will be as high as $670 million, which is a 458%
increase if compared with 2017.
Since March 2018, a law prohibiting offline trade
on official holidays came into effect in Poland,
which also forbids selling on first and last Sunday
of the month. It is now only possible to make purchases on these days online.
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FACTS AND FIGURES
Number of purchases, by month
On average, 187,000 purchases were made every month. The maximum value was recorded in November — 421,000 purchases that is 125% more than the average value.
In March (208,000), August (193,000), October (224,000) and December (197,000)
the number of purchases was also higher than the average value.
As for other months, the number of purchases was below the average. The minimum number of purchases was made in May — less than 130,000 sales (57,000 below the average
value). In January the number amounted to 130,000 sales, in April — 132,000 sales.
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Average ticket, by month
The average ticket changed slightly during the year. In February it was the highest and
reached $130. It fluctuated in the vicinity of $60 until summer, but declined to its minimum value in August — $46. The average purchase amount was also low in September
($49) and June ($55).
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

The highest advertisers’ turnover was attributed to cashback services — $6 million. Affiliate stores followed with $2.5 million, social media communities and blogs came next
with $2.1 million each. The advertisers earned over $1.5 million via comparison services
($1.8 million) and websites with mixed traffic ($1.7 million).

“Goods from China” category was ahead by a significant margin and delivered the largest number of purchases — 2.1 million. It was followed by “Travel & Tourism” (39,000 orders), “Online Supermarkets” closed
the top three (30,000). “Clothing & Shoes” provided some 26,000 purchases. Other types of traffic generated less than 6,000 sales.

Ad space
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$6m

$8m

Blogs
Websites
Affiliate stores

The highest advertisers’ turnover was $17.6 million in the category “Goods from China”. The category
“Travel & Tourism” ranks second with $1.4 million. “Online Supermarkets” ranks third with $655,000.
More than $500,000 brought the categories “Household Appliances & Electronics” ($533,000) and
“Clothing & Shoes” ($507,000).

Dropshipping
Contextual ads

Category
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Advertisers'
turnover

Number
of sales
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Price comparison websites
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3
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3

Online Services
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Books
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12
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2
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Price comparison websites
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37

Goods from China
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Travel & Tourism

$1.4m

38,900

$533,400

3,000

Social media teasers
Other ADS

Advertisers’ number of purchases, by traffic type
Cashback services (494,000 sales), social groups (384,000 sales) and affiliate stores
(351,000 sales) also lead by the number of purchases. More than 200,000 orders were
made on blogs and forums (243,000), social media teasers (231,000) and price comparison services (207,000). Number of purchases on miscellaneous websites was 186,000.
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Average ticket, average commission and average publisher income, by category
The highest average ticket contributed by Admitad
publishers was $405 in the “Accessories”. Usually it is much lower in this category, however this
high figure can be explained by frequent wholesale
purchases. “Furniture & Home Decor” came next
with $237, followed by “Household Appliances &
Electronics” ($204) and “Cars” ($102). The lowest
publishers’ average cart was in the “Online services”
and “Goods from China” — $3 and $8, respectively.
The highest average publishers’ income per sale was
also in the “Accessories” — $38. “Furniture & Home
Decor” category ranked second with $13, “Household Appliances & Electronics” followed with $8.
The lowest average publishers’ income (less than $1)
was in the “Online Supermarkets”, “Music & Sound”,
“Software & Games” and “Goods from China”.
Despite the average ticket being one of the lowest in the “Online Services”, it held the highest
average publishers’ commission rate — 91%.
“Clothing & Shoes” (14%), “Pet Shops” (11%) and
“Gifts and Flowers” (10%) came next. The lowest
commission (2%) was in the “Cars” and “Online
supermarkets” categories.

Category

Share of returns (%)
and average ticket ($)

Average commission (%) and average
publisher income per sale ($)
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0%

1.7%
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0%
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0%
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1
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0%

28
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0%
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Goods return was 0.03% and 0.02% in the categories “Household Appliances & Electronics” and
“Clothing & Shoes”, respectively.
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Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income was $5.5 million
via cashback services. Affiliate stores with $2.4 million rank second. Social media communities close
the top three with a turnover of $2 million. The
income from price comparison services — $1,8 million, from blogs and forums — $1.6 million.

The highest average publisher’s earning per sale was attributed to blogs and contextual ads — $2 each. Messengers and price comparison services followed closely — $1.7
each. Publishers earned $1.3 from one sale via social media applications, $1.2 — via
miscellaneous websites.

Cashback services delivered the largest number
of purchases — 480,000 sales. Social communities
ranked second with 383,000; affiliate stores followed with 349,000 purchases. More than 200,000
purchases were made via blogs (226,000) and price
comparison services (206,000).

Blogs $1.6m

Blogs 226,200

Affiliate stores $2.4m

Affiliate stores 348,600

Cashback $5.5m

Cashback 480,500

Price comparison websites $1.8m

Price comparison websites 206,400

Social media communities $2.1m

Social media communities 383,300

Other ADS $4.2m
Advertisers’ total sales, $
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Number of purchases, by device

Average ticket, by month

The highest advertisers’ turnover in the “Goods
from China” was delivered by desktops — 73%
of sales. Android followed with 22%, iOS closed
the list with a 5% share.
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The average ticket varied within $10-20 during the year. It hit the maximum In June,
stopping at $21. In March and September average cart was slightly under $20 ($19.7
and $19.6, respectively). The lowest indicator was registered in November — $10.6.
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income source were
contextual ads — $627,000 of turnover. The
second platform by profit was coupon sites with
$248,000. Cashback services with $214,000 close
the top three. Earnings from blogs and forums
were as big as $153,000, websites with mixed
traffic delivered $116,000.

Most of the purchases were brought by websites
(17,000 sales) followed by contextual ads (8,800) and
blogs (8,700). About 1,000 purchases were made on
cashback services (1,100) and coupon sites (1,000).

The highest average publisher income was delivered by YouTube channels — $25 per
sale. A $15-income was provided by cashback services. Affiliate stores and price comparison services came next, earning $13.3 and $13.1, respectively.
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$5

$10

$15

$20

$25

Admitad trends

Blogs
Websites

Admitad Invest

Affiliate stores

Websites 17,200

Contextual ads $627,400

Contextual ads 8,800

Coupons $247,800

Coupons 1,100

Cashback $214,000

Cashback 1,100

Other ADS $76,300

Other ADS 2,000

Dropshipping
Contextual ads

Admitad Academy

Coupons
Cashback

E-commerce market features

Messengers
Loyalty programs
Price comparison websites

Europe

Social media teasers
Mass mailing

Number of purchases

Affiliate marketing trends

$30

Arbitrage

Websites $115,800

Advertisers’ total sales, $

$0

Key indicators

YouTube

France
Germany

Number of purchases, by device
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Over 78% of advertisers’ sales via Admitad were
made from desktops. Android brought another
16%, iOS was the least popular platform (6%).
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The average purchase amount was subject to significant changes during the year. The
highest average amount was in March — $160, other peaks were registered in February
and July — $154 each. In August, it declined to its minimum and amounted to $83.
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Online Supermarkets
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income was $462,000 via
contextual ads. The advertisers’ income was six
times less ($71,000) via coupon services. The income from cashback services was $58,000, from
blogs — $34,000, from YouTube — $11,000.

The highest publishers’ income was made via messengers — $5.8 from one sale. YouTube
with $4 ranked second. The publishers earned $3.3 via cashback services, $3 — via loyalty programs. The income of $2 per sale was brought by the affiliate stores.

By number of purchases contextual advertising
ranked first with 20,000 purchases. Next came
blogs (5,000 purchases) and coupon services (3,000
purchases). Less than 1,000 purchases came from
cashback websites and YouTube channels.
Blogs 5,400

Blogs $34,300
Contextual ads $462,200

Contextual ads 20,200

Coupons $71,400

Coupons 3,200

Cashback $58,500

Cashback 538

YouTube $11,200

YouTube 49

Other ADS $16,900
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Great Britain

The highest advertisers’ income was brought
by desktops — 73% of sales. Android followed
with 23%, iOS came last with a 4%-share.
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The average ticket in the category was $89. In March, the indicator grew to its maximum
and reached $150. It was also high in February and October — $134 and $127, respectively. In January, average purchase size was the lowest — $39.
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Household Appliances & Electronics
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income was $257,000
via blogs and forums. Cashback with $121,000
ranked second as the most profitable platform,
coupon sites ($44,000) closed the top three.
The income was $42,000 via social media communities, $20,000 — via websites.

The highest average income per sale publishers received from cashback services — $9.
Contextual ads followed with $7, next came price comparison services ($6) and social
media communities ($5.4). The income of $4,7 per sale was delivered by arbitrage.

The absolute majority of purchases (1,600) were
attributed to blogs. Other types of traffic were far
behind, failing to attract 500 purchases. So, there
were 482 purchases via cashback services, 290 via
coupon sites, 213 via advertising in social media
communities and 188 via websites.
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Desktops were responsible for the main share
of advertisers’ turnover through Admitad — 77%
of sales. Android came second with 20%, followed
by iOS with a share of 3%.

Average ticket, by month
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Average ticket was holding between $130–$150 during the year, however there were
at least two peaks in 2018. In February and December, average purchase size reached its
maximum value of $331 and $258, respectively. The lowest average ticket was in October when it fell to $110.
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Clothing & Shoes
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income in “Clothing &
Shoes” was delivered by coupon sites ($237,000),
cashback services followed with $142,000. Websites rank third ($65,500). The advertisers’ income
was $19,500 via YouTube and $9,000 via blogs.

The highest average publishers’ income from one sale was $8.8 via affiliate stores, followed by contextual ads ($4.6), messengers ($4.18) and mass mailing ($4.16). It was also
above $3 for arbitrage ($3.7), coupon services ($3.6), financial stores ($3.1) and price
comparison sites ($3).

By number of purchases cashback services rank
first with 10,600 sales, followed by coupon sites
with 6,600. Websites with 5,600 purchases close
the top three. There were 1,300 purchases via YouTube and less than 1,000 via blogs and forums.
Blogs 508

Blogs $9,400
Websites $65,500

Websites 5,630

Coupons $236,700

Coupons 6,700
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Advertisers have to thank desktops for 81% of total
turnover. Android followed with 16% and iOS took
the remaining 3%.
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The average ticket was subject to significant fluctuations, the year’s average indicator
was about $34. Maximum average purchase was recorded in May ($63.6) and October
($71.5). The lowest average ticket could be seen in March ($17) and April ($19).
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THE UNITED STATES: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
The United States rightfully takes its place among
the leaders of e-commerce market: the country
ranks second in the world by total online turnover
after China. In 2018, web retail in the United States
accounted for about 9.5% of total retail sales.
Over the past year, US users have delivered online
sales amounting to $504.6 billion (according to
Statista). According to forecasts, if the growth rate
remains at the level of 7.8%, the figure will exceed
$735 billion by 2023.

Customer profile
In many ways, the market is determined by the wide
availability of the Internet: 97-98% of users between
the ages of 18 and 49 have access to the network.
The share of active users in 2018 is at the level of
78.8% (258.5m people), but according to the forecast, by 2023 it will increase to 80.4% (271.6m).
So, the key sections of the target audience of
e-commerce are two strata: millennials (18-34 years)
and generation X (35-54 years). According to Vetro
Analytics, generation X remains the most solvent
audience, generating 34% of sales, followed by the
older generation, baby boomers (55-74 years), with
31%. Millennials rank third with 30% of sales.

Key indicators
However, among the millennials, the percentage
of people purchasing goods online remains the highest; about 67% of this age group is regular buyers.
“Toys and DIY” has become the most popular
category in 2018; total turnover in the segment
amounts to about $152.9bn. “Household Appliances
& Electronics” ranks second ($105.3bn), “Clothing
& Shoes” comes third ($102.8bn).
The main payment means is bank cards (49%) of
users. Electronic wallets rank second (31%), bank
transfers rank third. According to Statista, online
wallets will become the main payment instrument
in the USA by 2023, and the share of payments
by plastic cards will decrease to 22%.
Preffered payment methods
2017

8%

2018

8%

2019*

8%

2023*
*forecast

12%

56%
49%
45%
22%

Bank transfer
Bank cards

9%
8%

31%

8%
7%

Cash on delivery
E-wallet

23%

35%
53%
Other

4%

Focus on m-commerce
Mobile is expected to become the leading platform in the near future. Whereas in 2018 the
share of m-commerce was 40%, it is forecast
to hit 54% by 2021.
The popularity of m-commerce in the US demands
certain quality from the retailers; in particular, the
availability of a simple and convenient application.
According to Statista, in September 2018 over
163 million visitors came to Amazon-owned stores,
63 millions of them visited via mobile devices.
Due to the seller’s application, the user gets a more
holistic, “seamless” experience of communication
with the retailer. So, in 2018, 75.4% of Amazon
users had the application installed. Walmart and
eBay applications are respectively installed by
44.2% and 31.2% of buyers.
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Key e-commerce indicators

Digital advertisement

Average annual income from one user was $1,952. According to
a five-year forecast, this figure could exceed $2,700.
The largest online retailers by sales and purchases in 2018 were Amazon, eBay, Walmart, Etsy, Target, Aliexpress. Top 10 also included the
Wish.com service, which specializes in Goods from China. It should
be noted that Amazon is central to the US market and attracts the
heightened attention of antitrust authorities: according to eMarketer,
49.1% of the total internal turnover of e-commerce passes through
the platform. This is 5% of the total retail market of the country.
Share of US online retailers in total sales
0%
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40%

According to eMarketer, the US online advertising market in 2018
is as big as $111 billion, more than a third of which (34.1%) is mobile.
It is expected that by 2020 the share of mobile advertising will be
almost half of all costs, that is 48.8%.
As users generate more and more advertising blindness, it is becoming
more and more difficult to attract a customer. In 2019 online trends
will be defined by three trends such as video content, interest in the
CPM model, and even greater personalization of advertising.

48.8%
of all the marketing
costs will be spent
on mobile advertising
by 2020
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For Admitad, the American market is in the top 5 regions by turnover;
in 2018 it has brought $165.3 million to affiliate network advertisers.
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The market shows high dependence on chinese wares and dropshipping platforms as a source of orders: the “Goods from China” category brought 79.3% of the US advertisers’ turnover through Admitad,
dropshipping brought 59.6%.
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FACTS AND FIGURES
Number of purchases, by month
What is standing out is the traditional seasonal pattern of the American market. Q4 was
the most active period by number of sales, whereas Q1 mostly showed low demand.
February hit the lowest point, delivering 860,000 orders and deviating from the monthly
average by over 25%. November showed the highest amount of sales — 1.42m, and was
closely followed by December (1.33m). On average, Admitad partners delivered around
1.15m sales a month.
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Average ticket, by month
Average ticket for all US categories combined was as high as $124. The indicator was opposite to the number of sales; it increased in the “dead” seasons and declined during holiday
sales. In February, it exceeded $200 and hit $231, August saw it falling below to $86.
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

The most selling ad spaces were dropshipping sites, that have brought Admitad advertisers $101.8 million (59.6% of sales). Cashback (11.6%) and coupons (7.5%) ranked second and third respectively. Websites took fourth position with 6.2%, arbitrage closed
the list of leaders (2.6%).

In the US market, “Goods from China” are the key category, accounting for almost 82% of advertiser’s CPA
income. “Travel & Tourism” ranks second place with 8.1%, followed by “Clothing & Shoes” (4%), “Household
appliances & Electronics” (2.6%) and “Furniture & Home Decor” (1,1%). These five categories have brought
Admitad advertisers $161.3 million.
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By number of sales, the picture was quite similar: “Goods from China” were still ranking first with striking
97,9% of the total number of orders (13.5m). “Clothing & Shoes” ranked second (103,000 sales), third place
was taken by “Online services” (41,400). “Travel” and “Beauty” closed the list, attracting 40,600 and 28,800
orders respectively.

Affiliate stores
Dropshipping

Category

Contextual ads
Coupons

Advertisers'
turnover

Number
of sales

Cashback

Cars

$38,500

345

Price comparison websites

Accessories

$133,600

1,300

Pharmacies

$14,300
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Online Supermarkets

$519,000

7,000

Food & Food delivery

$46,600

7,000

Pet Stores

$291,300

7,200

Hand & Power Tools

$27,800

360

Online Services

$553,000

41,400

Books

$86,500

4,700

Health & Beauty

$1.1m

28,800

Coupon Services

$19,000

1,100

Furniture & Home Decor

$1.7m

9,500

Music & Sound

$1,700

26

Clothing & Shoes

$6.7m

103,600

Social media communities
Other ADS

Advertisers’ number of purchases, by traffic type
By number of purchases, dropshipping remained an undisputed leader (10.9m sales).
Cashback ranked second (1.34m), followed by miscellaneous websites (607,600),
coupons (206,800) and arbitrage (168,000).
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Average ticket, average commission and average publisher income, by category
Category

Share of returns (%)
and average ticket ($)

Cars

0%

Accessories

0%

Pharmacies

0%

However, this has not prevented the category from
becoming the absolute leader by other specification: the average ticket in “Electronics” almost hit
$334. “Travel & Tourism” ranked second ($272), followed by “Furniture & Home Decor” ($236), “Arts &
Crafts” ($118.5), “Music & Sound” ($107.5).
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Online Services
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Books
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18

12%

Average publisher’s income per sale was the highest in “Pet Stores” ($12.6). Top five categories by
marginal commission also included “Household
appliances & Electronics” ($10.6), “Travel & Tourism” ($10.5), “Furniture & Home Decor” ($10.3)
and Accessories ($7.5).
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Publisher’s average commission was the highest in
“Food & Food Delivery” (36.6%). It also stood out
in such categories as “Pet stores” (31.4%) and “Online
services” (24.2%). “Household appliances & Electronics” showed the lowest indicator — only 3.2%.

Returns
The highest percentage of returned goods was
seen in the “Gifts & Flowers” (0.14%) category.
“Sport” ranked second (0.09%), followed by “Kids
Shops” (0.05%). “Household appliances & Electronics” were returned in 0,03% of cases, “Clothing & Shoes” and “Books” — in 0,02% cases each.

Average commission (%) and average
publisher income per sale ($)
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Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The absolute leader in the “Goods from China” was
dropshipping, which has brought Admitad advertisers $101.7 million. Cashback ranked second with
$12.4 million, websites came third ($7.8 million).
Coupon sites and price comparison services have
brought $3.2 million and $1.7 million, respectively.

The highest average publishers’ income per sale was due to instant messengers ($5.5)
and price comparison services ($3.7). Contextual advertising lagged by half a dollar
($3.2), email newsletters ($2.8) and blogs ($1.8) came fourth and fifth respectively.

The largest number of sales (almost 10.9 million)
was delivered by dropshipping as well. Cashback
ranked second, attracting 1.3m orders. It was followed by miscellaneous websites (574,000), coupons (121,700) and price comparison services
(91,800 sales). To sum it up, the distribution in the
top five ad spaces did not change.
Websites 574,100

Websites $7.8m
Dropshipping $101.7m

Dropshipping 10.9m

Coupons $3.2m

Coupons 121,700

Cashback $12.4m

Cashback 1.3m

Price comparison websites $1.7m

Price comparison websites 91,800

Other ADS $8.4m
Advertisers’ total sales, $

Other ADS 532,200
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“Goods from China” in the US were mainly purchased from desktop devices in 2018. Mobile platforms have brought only 3% of advertisers’ turnover:
iOS was in the lead, beating Android by mere 1%.
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For most of the year, the average ticket was as high as $25-30. The highest average ticket
was recorded in May ($34.8) and July ($32.5). The lowest point was hit in November
($21.7), the second lowest — in October ($24.5).
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The most profitable ad spaces in the US “Travel”
were coupons and cashback ($4.2 million and $3.8
million respectively), arbitrage ($1.4 million) and
websites ($1.3 million) followed. Financial stores
($940,000) closed the top 5.

The highest income per sale was gained by publishers with Youtube channels ($28.1),
price comparison services ($18.2), cashback ($16.8), mass mailing and social media communities ($14.4 each). Dropshipping and affiliate stores earned Admitad publishers on
average $13.3 and $10 respectively.

Coupons ranked first by the number of sales —
about 11,000 transactions; arbitrage publishers
took the second place with 7,600 orders, followed
by financial storefronts (7,500), websites (4,600).
Cashback closed the top 5 with 4,200 sales.

Arbitrage $1.4m

Arbitrage 7,600

Websites $1.3m

Websites 4,600

Coupons $4.2m

Coupons 10,900

Cashback $3.8m

Cashback 4,200

Financial stores $939,500

Financial stores 7,500

Other ADS $1.8m
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Other ADS 5,800

$0

$6

$12

$18

$24

$30

Key indicators
Affiliate marketing trends
Admitad trends

Arbitrage

Admitad Invest

Blogs
Websites
Affiliate stores

Admitad Academy

Dropshipping
Contextual ads
Coupons

E-commerce market features

Cashback
Loyalty programs

Number of purchases

Price comparison websites

Europe

Social media communities
Social media teasers

America

Financial stores
Forums
Mass mailing

The United States

YouTube

Canada
Number of purchases, by device

Mobile devices brought “Travel & Tourism” around
15% of total turnover. Android and iOS come
hand in hand, delivering 7% and 8% respectively. Desktop remains the key platform for Admitad
advertisers in the category.
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The average ticket rocketed in February, reaching the year’s high of $2,200. However, such peaks are hardly typical for this period and look more like a statistical anomaly.
The second surge happened in May ($436). The indicator mostly fluctuated between
$250 and $400, significantly declining in August ($238).
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Clothing & Shoes
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Among the categories, “Fashion” ranked third. It
showed a more even distribution of sales across
traffic channels. There is no unconditional leader,
no monopolists. Although contextual advertising
ranks first with $1.3 million, arbitrage and websites
followed closely, delivering $1m each. Contextual
advertising and social media communities closed the
top five with $972,200 and $592,700 respectively.

However, the highest commission per sale was in arbitrage — that is $10.2 from one
transaction. It was followed by social media teasers ($8.8) and affiliate stores ($8.7).
YouTube ($7.5) and financial stores ($7.1) managed to get to the top five as well.

The number of sales showed a more diverse picture: websites took the first place (20,700 orders),
coupons ranked second (20,000). Next came contextual advertising (12,300), social media communities (10,900) and arbitrage (8,200 sales).
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“Clothing & Shoes” advertisers got a significant
response in the mobile sales — almost a third
of their total turnover. iOS and Android devices
earned around 17% and 16% of sales respectively.
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The highest average ticket was recorded in August ($113) — it was the only month to
perform over $100. September also showed an upswing (to $90,5). The all-year low was
in January ($63.4). The average monthly ticket amounted to $76.3.
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Household Appliances & Electronics
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest income on American offers was made
by cashback services — over $1.5 million. Coupons
and contextual advertising ranked below them, hitting $933,600 and $597,400 respectively. Top ad
spaces also included the arbitrage ($412,600) and
the affiliate stores ($252,400).

The most profitable ad spaces for US publishers in the category were social media teasers ($18.5 per sale), contextual advertising ($15.4) and arbitrage ($10.7). All the other
sources earned under $10 — social media communities ($9.2) and affiliate stores ($8.3).

Cashback (delivering 5,500 sales) and coupons
(3,800) were highest by number of sales. Contextual advertising brought over 1,000, whereas
affiliate stores and loyalty programs did not manage to cross the line.
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The Electronics was the most mobile category presented in Admitad Report. Mobile amounted to a total
of 47% of advertisers’ turnover. Android took the
lead, delivering Admitad clients over $1,6m (40%).
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The average ticket “Household Appliances & Electronics” made to the year’s highest
in April ($593) and June ($565). The indicator took a downswing in July ($241.7) and
August ($245.3). Monthly average ticket in 2018 was above $364.
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Furniture & Home Decor
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Сoupons have brought Admitad advertisers
more than $1m, contextual advertising — almost
$300,000, blogs delivered $296,000. Publishers
with mass mailing and miscellaneous websites
brought $38,500 and $30,600 respectively.

Affiliate stores won by marginal profitability; the average publisher’ income was $13.3
per sale. Social media teasers $11.8. Top five ad spaces also included e-mailing ($10.3),
coupons ($10) and contextual ads ($8.5).

As of the number of sales, a similar distribution pattern could be seen in the top five. Coupon websites
beat contextual advertising (4,700 vs. 1,700 deals).
Blogs ranked third (under 1,700), websites closed
the list of leaders.
Blogs 1,700

Blogs $296,200
Websites $30,600

Websites 485

Contextual ads $299,800

Contextual ads 1,700

Coupons $1m

Coupons 4,700

Mass mailing $38,500

Mass mailing 162

Other ADS $78,800

Other ADS 798
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Mobile platforms were responsible for 28% of
advertisers’ turnover in the US “Furniture & Home
Decor”. iOS was ahead by a large margin, granting
21% of sales, whereas Android only supplied advertisers with 7% of their affiliate turnover.
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The average ticket was mostly swinging between $100 and $200. Monthly average
amounted to $155. The highest peak was achieved in April ($291), preceded by February ($239) and March ($207.8). All-year-low was hit in December ($86.6), second
lowest — in October ($98.5).
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CANADA: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
The economy of Canada is considered to be
among the developed ones, however, it would
be more appropriate to call its e-commerce market developing due to the high rates of its annual
growth. Thus, according to eMarketer, the volume
of online retail in Canada for 2018 promised to
grow by 26.3% and reach almost $43 billion (9%
of the total Canadian retail income). Statista believes that the volume of online retail in the country
by 2023 will reach $55.4 million.
As far as industry coverage is concerned, there
are at least 26.8 million unique users in Canada.
In 2018, more than 72.6% of the population made
purchases online, and by 2023 the proportion of
online purchases promises to exceed 75% annually.
The average purchase amount per user for the
year is $1,493. The main payment method is credit
cards; 71% of buyers prefer to pay online. E-wallets
and debit cards rank second.
The hottest season in Canada is the end of the
year, just like in the USA. It is worth noting that the
highest average amount is due to such events as
Christmas, Black Friday and Cyber Monday, as well
as the end of school holidays (back-to-school) in
August, Mother’s Day (May), Father’s Day (June),
St. Valentine’s Day and Thanksgiving Day.

Key indicators
M-commerce and social media
Canadian e-commerce market is growing most actively: in 2018, mobile devices have brought about
30% of all sales to online retailers (it is about 2.6%
of the total retail income).
Canadian users spend about 3 hours a day from
their mobile devices, and 85% of this time in applications (mainly in the services of the corporations
Facebook and Google).
The most popular social network in the country,
as it is easy to guess, is Facebook, followed by
Pinterest, Twitter and Instagram. The most prominent messengers are Snapchat, Facebook Messenger, and WhatsApp.

Canadian e-commerce features
Canada is the largest US neighbor in the Americas, and this largely determines the structure of its
e-commerce market. Almost all of the largest online
trading sites are American services such as Amazon,
eBay, Etsy, Walmart, Best Buy, Newegg. Separately,
it is worth highlighting Shopify as this service allows creating own online store (including work on
a dropshipping model through partner networks).

The largest category of Canadian e-commerce is
“Clothing & Shoes”, which in 2018 online retailers
at least $11.8 billion, or 29.5% of total income.
“Household Appliances & Electronics” as well as
“Games & Hobby” are less popular.
In 2018, Canadian advertisers have spent on ads
$11.5 billion, which is 7.3% more than a year ago. It is
expected that this figure will be $14.6 billion in 2022.
Canadian offers have brought more than 27,000
sales totaling $13.1 million to Admitad affiliate
advertisers. Moreover, it should be noted that the
three top categories such as “Goods from China”,
“Travel & Tourism” and “Clothing & Shoes” have
brought 96.9% of the total income. The main traffic
types are dropshipping, cashback and coupons.
The main trends in the e-commerce market are active mobilization, multi-channel sales (omnichannel)
and cross-border trade. By some estimates, nearly
half of Canadian customers buy goods from abroad.
This trend may be due to two factors: the high users’ dependence on retailers from the US and the
inability of Canadian business to compete with them.
Moreover, almost half of the local small business
representatives do not even have their own website.

$16.4m
Admitad affiliate
advertisers
earned in Canada
during 2018
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FACTS AND FIGURES
Number of purchases, by month
During the year, a total of 1,25 million sales were made, of which almost half has
accounted for the fourth quarter. The average monthly number of sales exceeded
104,000. The percentage of deviation from the highest average sales amount was
20.8%; on the decline it was 26.6%.
The most active months by dynamics of consumer activity were October (126,000) and
November (121,600). The smallest number of sales was observed in February (76,600);
the maximum deviation the monthly average back then was as high as 27,700 orders.
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Average ticket, by month
The average amount for all categories in 2018 is $103.5. The highest average amount
is in March ($131.3) and September ($125.8). November hit the lowest point with $77.1,
another significant decline was noted in April ($77.6).
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

Dropshipping platforms became the top traffic source in Canada with more than 58%
of Admitad advertisers’ turnover. In 2018, they have brought about 919,000 sales,
earning a total of $9.56 million. Affiliate stores and cashback were responsible for
$1.51m and $1,3m respectively.

The absolute leader among e-commerce categories is “Goods from China” as the income exceeded $13m
(80% of the total amount of advertisers’ turnover). “Clothing & Shoes” followed with $1.74m, “Travel &
Tourism” ranked third with $1m. Although “Clothing” delivered almost twice as many sales as “Travel”, the
gap in number of orders was larger — around 4x (10,700 vs. 2,600 sales). In total, these three categories
mow make about 97% of Canadian e-commerce turnover via Admitad.
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Advertisers’ number of purchases, by traffic type

Books

Top 5 ad space types by number of sales included cashback (131,000), unmarked websites (52,000), affiliate stores (38,000) and coupons (26,700).
It is worth mentioning that although affiliate stores showed a turnover similar to coupons and cashback, the latter delivered a much larger number of sales. Thus, we can
conclude that in Canada cashback is much more effective and likely to sell cheaper
goods than coupon services.
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Average ticket, average commission and average publisher income, by category
The highest commission rates in the Canadian market were noted in such categories as “Online Services” (30%) and “Pet stores” (26.6%). They were
followed by “Health & Beauty” (13.6%), “Coupon
services” (10.4%), and “Accessories” (9.4%).
However, by average publisher commission “Accessories” spearheaded the list, earning $13.2 per
sale. “Pet Stores” ranked second ($13.1), followed
by “Travel & Tourism” ($13.1), “Clothing & Shoes”
($11.9) and “Arts & Crafts” ($11.4).
The highest average ticket was in the category
“Household Appliances & Electronics” ($457.8).
“Travel & Tourism” ranked second with $338.8,
“Cars” with $184.3 ranked third.

Returns
Statistics shows that returns in the developed markets on average were lower than in the developing
ones. Canada is not an exception; the only returns
were noted in two categories — “Books” (0.28%)
and “Clothing & Shoes” (0.02%).
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Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The largest category in the Canadian e-commerce
was “Goods from China”. By number of sales,
dropshipping traffic ranked first with $9.6 million, followed by cashback ($1m) and websites
with unmarked traffic ($714,000). Affiliate stores
($383,000) and coupons ($380,000) made it to
the top 5 as well. The predominance of dropshipping
is hard to ignore: it delivered 72.6% of sales.

Mass mailing, surprisingly, turned out to be the most profitable traffic source in the “Goods
from China” — they delivered $4.3 per sale. Price comparison services ranked second
($3.3) and were followed by contextual ads ($2.7), messengers ($1.8) and forums ($1.6).

In 2018, publishers delivered almost 1.3 million
sales in the “Goods from China”. By total number of orders dropshipping services ranked first
(919,000), followed by cashback (128,700), unmarked websites (50,500), affiliate stores (35,300)
and coupons (19,500 sales).
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The “Goods from China” were very dependent on
desktop traffic as only 3% of sales were attracted
to Admitad offers via mobile devices. Canada is not
the only country to demonstrate similar distribution
in the category. It can be assumed that key regional
publishers do not put focus on mobile traffic.
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The average ticket in the “Goods from China” fluctuated between $18-35. It hit the
highest value in August ($34.2) and June ($29.7). The maximum decline was observed
in January ($17.6), a serious fall was seen in October — down to $18.4.
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Clothing & Shoes
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

“Clothing & Shoes” category ranked second by total
amount of sales — $1.74m. The largest part of the
advertisers’ income was traditionally brought by
the affiliate stores — $1.1m (61.6% of the total
sales amount in the country). Arbitrage and contextual ads lagged significantly, providing the income of $194,400 and $122,600 respectively.

The average publishers’ income via affiliate stores was the highest — $23 per sale. Arbitrage ranked second by profitability ($11.7), followed by contextual advertising ($8.4),
dropshipping ($7.7) and mass mailing ($7.1).

By number of sales, contextual ads have bypassed
the other top traffic sources as in 2018 publishers
working with context have attracted more than 2.4
thousand sales. Arbitrage went down to the fifth
position in the ranking. It was outrun by the coupons
(1,800), contextual ads (1,700) and blogs (950).
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“Clothing & Shoes” is the most mobile-driven category in the Canadian e-commerce market. One
of the mobile platforms — namely iOS — managed
to conquer over a half of the market, deliverin 54%
of total sales. This trend might be explained by the
strong presence of large online retailers, focusing
on mobile traffic in the first place.
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Monthly average ticket in “Clothing & Shoes” was $98 in 2018. The highest peaks were
hit in December and August ($145.9 and $143.3), while the lowest average purchase
size was in January ($53.4). March followed it with $75.2.
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

“Travel & Tourism” ranked third by the sales, as in
2018 the advertisers’ turnover exceeded $1 million. Coupons topped all other ad spaces, having attracted more than a third of the total sales
($459,000). Positions in the top five were taken by
cashback ($158,000), websites with untagged traffic
($125,300), blogs ($91,000) and arbitrage ($67,500).

Сashback services were the most profitable traffic types on the Canadian e-commerce
market, delivering an average publisher income of about $20 per sale. Untagged websites earned $14.9 per order, affiliate stores — $14.8, social media teasers — $12.8.
Price comparison services ranked fifth ($12.4).

A comparable distribution is observed in the number of orders. It is easy to notice that this category
of Canadian e-commerce is relatively new for Admitad; only one type of ad spaces made it to 1,000 sales.
Cashback was the least successful among them.
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Canadian users prefer to use a computer to choose
travel tours and book flights, however, mobile devices are also already integrated into this market
category. They are responsible for about 12% of
the sales drawn by publishers. Sales via iOS were
twice as high as via Android.
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Average ticket in “Travel & Tourism” was significantly higher than in other categories; for
most of the year it fluctuated above $300. The highest purchase size was observed in September ($628) and January ($561), the lowest — in November ($230) and December ($270).
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BRAZIL: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
Brazil is the largest market in South America and
one of the most actively developing economic
regions of the world. However, it should not confuse the growth rates and the market volume: as
a rule, the growth rates in less developed regions
are many times higher than in relatively more
developed countries.
Brazil takes this stance as the growth rate of
e-commerce was about 12.8% in 2018. However, the trend for its steady decline in the industry
has already started; according to forecasts, they
will decline to 8.6% by 2022. This does not mean
that the Brazilian market can be considered finally
formed, but in these terms a more reliable picture
of the main trends in e-commerce in the region.
Despite this, the e-commerce market is still relatively modest as the total online retail sales amount
is about $21 billion in 2018. According to forecasts,
this figure will exceed $31 billion by 2022.
The share of online retail sales is about 3.3% of
the total retail turnover. It is expected that this
share will increase to 3.5% in 2019. It stresses once
more the fact that the penetration rate of e-commerce in Brazil remains rather low.
Not least it is due to the low Internet penetration;
according to Statista, approximately 58.3% of the
population has free access to the network in 2018.

Key indicators
However, the relatively low rates of Internet penetration do not prevent Brazil from remaining one of
the largest global markets by the number of Internet users. According to various sources, this figure
ranges from 120 to 149 million people.
The main payment method is credit cards, the most
popular e-commerce category is mobile phones. The
hottest season is at the end of the year. During the
Christmas sales retailers’ income is about $2.8bn.

Affiliate marketing in Brazil
In 2018, Brazil ranks seventh due to the Admitad
advertisers’ income, placing itself in the ranking
between India and Israel. Affiliate network publishers’ income is $33.8 million in total.
Nowadays, the Brazilian market is distinguished by
“monopolization” of turnover. First, 98.6% of advertisers’ income is in two categories such as “Goods
from China” and “Travel & Tourism”. Secondly, the
same situation is observed in the distribution by
traffic type — almost ⅔ of customers’ cart value was
made through cashback services.

Consumer behaviour and key platforms
About 73 million users regularly make online purchases. The average online retailers’ income for

one user per year is more than $187. It is expected that this figure will
exceed $240 by 2022.

Affiliate marketing trends
Admitad trends

The most popular online retailers in this South American country at
the beginning of 2017 are local platforms and Mercado Livre, the largest marketplace in Latin America. The top 10 includes such giants as
Google, Walmart, Alibaba, Amazon.

Admitad Invest
Admitad Academy

Comparing these figures with more relevant data for the region shows
that the global e-commerce giants for this period have risen significantly in the ranking. Thus, it is expected that Amazon, Alibaba and
eBay will continue to phase out the weaker Brazilian sites. Time will
tell how effective Mercado Livre can be.
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Major dates for Brazilian e-commerce include Christmas and Black
Friday, “Singles Day” (November 11), Mother’s Day (second Sunday
of May), Free Shipping Day (last Friday in April), Valentine’s Day (Brazilian equivalent of the holiday, celebrated on June 12), Father’s Day
(second Sunday of August), Children’s Day (October 12).
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Number of purchases, by month
The average monthly number of sales in 2018 was 122,200. Most sales are concluded
at the end of the year, in November (184,500) and October (147,200). The indicator
dropped in January, showing a downswing to 75,900 sales. February recovered slightly,
delivering almost 89,900 sales.
The greatest deviation from the average was recorded in the same months. November
showed a 51% above the average, January fell to 37.9% below the mark.
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Average ticket, by month
2018’s highest average ticket was observed in March ($278). January followed, falling
behind by $156. A decline took place in May and during the summer months, when the
average purchase was between $80 and $90. July hit the year-low, droppint to $79.9.
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

Cashback sites are leaders in Brazil, as Admitad advertisers’ income is $22.3 million (65.8%
of sales). Dropshipping ($3.8m) and unmarked websites ($2.2m) rank second and third,
respectively. Over $1m was earned by coupons ($1.4m) and affiliate stores ($1.1m).

The advertisers’ income on the Brazilian affiliate market was over $33.8 million, but almost the entire
income is formed by “Goods from China” and “Travel & Tourism”. The sales in these categories comprised
98.6% of Admitad advertisers’ total turnover in the country. They are followed by such categories as
“Clothing & Shoes” ($229,700), “Household Appliances & Electronics” ($113,400) and “Online services”
($82,000). “Goods from China” remain the absolute leader by number of sales, delivering over 1.4m orders.
“Travel & Tourism” ranked second (22,700), followed by “Clothing & Shoes” (4,700) and “Online services”
(2,500 sales). Other categories were responsible for less than 1,000 orders.

Ad space

$0

$5m

$10m

$15m

$20m

$25m

Blogs
Websites
Affiliate stores

Advertisers'
turnover

Number
of sales

Accessories

$275

4

Pharmacies

$23

3

YouTube

Online Supermarkets

$950

24

Other ADS

Food & Food delivery

$42

2

$82,200

2,500

$307

32

$31,700

707

$197

1

$9

1

$229,700

4,700

$20

1

Software & Games

$4,500

260

Websites

Sport

$1,900

11

Affiliate stores

Kids Shops

$654

8

Goods from China

$28.6m

1.4m

Travel & Tourism

$4.8m

22,700

$113,400

431

Dropshipping

Category

Contextual ads
Coupons
Cashback
Price comparison websites
Social media communities

Online Services
Books

Advertisers’ number of purchases, by traffic type
By number of sales, cashback also confidently ranked first (818,800 sales). Dropshipping
came second with 401,600 sales, and was followed by websites (101,400), affiliate
stores (36,500) and coupon services (26,900).
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Average ticket, average commission and average publisher income, by category
The highest average publishers’ commission is
in such categories as “Music & Sound” (61.6%),
“Online services” (42.3%) and “Hand & Power tools”
(26.9%). The lowest average publishers’ commission
— 2.3% — was in “Food & Food delivery”.
The highest average ticket was in “Household
Appliances & Electronics” ($238), followed by “Furniture & Home Decor” ($197), “Travel and Tourism”
($196) and “Sports” ($187).
The average publisher’s income in “Online services”
was as high as $13.8 per sale. “Household Appliances & Electronics” ranked second ($11), followed
by “Sports” ($10). Publishers working with “Travel”
and “Furniture” earned $8.4 and $8.2, respectively.

Returns
According to Admitad statistics, there were hardly
any returns in Brazil. “Goods from China” was the
only category to have the share above zero.
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Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Cashback ranked first in the category as the advertisers’ income via this channel was nearly $18 million. Dropshipping ranked second with $3.8m, followed by miscellaneous websites ($2.1m), affiliate
stores ($1m) and price comparison sites ($0.9m) at
the end of the top 5.

The highest marginal income was made via YouTube-traffic publishers — $5.8 per sale.
Price comparison services ranked second with $4.8, followed by loyalty programs ($4.1).
Top five ad spaces also included social media teasers ($3.7) and messengers ($3.5).

By number of sales, a similar distribution is
observed; cashback and dropshipping were in the
lead with 797,000 and 402,000 of sales, respectively. They were followed by mixed websites
(101,000), affiliate stores (36,300) and price comparison services (27,700).
Websites 100,900

Websites $2.1m
Affiliate stores $1m

Affiliate stores 36,300

Dropshipping $3.8m

Dropshipping 401,500

Cashback $17.9m

Cashback 796,900

Price comparison websites $901,400

Price comparison websites 27,700

Other ADS $2.8m
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Only 10% of the “Goods from China” sales were
made via mobile devices. Android delivered a share
of 8%, whereas iOS only granted 2% of total advertisers’ turnover.

Average ticket, by month
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The average ticket in “Goods from China” during the year fluctuated mostly between $40
and $50. The highest value in the category was recorded in August ($86.6) and September
($68.3). It hit the lowest in January ($27.6), May showed the second lowest ticket ($37.4).
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Admitad advertisers’ income in the Brazilian “Travel
& Tourism” was nearly $4,8 million in 2018. Cashback services ($4.2m) and coupon sites ($456,000)
were the most profitable ad spaces. The top 5 also
included websites, arbitrage and contextual advertising, but they lagged behind significantly, gaining
less than $100,000 altogether.

The average publishers’ income from one transaction was the highest in the arbitrage
($17.3). Mass mailing ranked second with $13.7. Social media teasers and dropshipping
earned $12.9 per sale each. Affiliate stores ranked fifth ($11.8).

Cashback and coupons were also ahead by the
number of sales — 18,000 and 1,300 respectively. A considerable number of orders were made via
blogs (about 2,700), however, they were not among
the top 5 ad spaces by turnover. Other ad spaces
delivered less than 500 sales.
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Desktop earned Admitad Travel advertisers $3.7
million. Mobile devices delivered over a fifth of total
turnover — another $1m, divided between Android
and iOS on a nearly fifty-fifty basis.
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The average ticket in “Travel & Tourism” experienced major surges in December
($374) and January ($369). Summer months showed the lowest level — $163.5
(August) and $168 (July).
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THE UNITED ARAB EMIRATES: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
The United Arab Emirates is the biggest player in
the Arab e-commerce market. According to eShopWorld, more than 83% of 8.2 million Internet users
make purchases online, and 60% of online shoppers live in Dubai. Expats working in the country
make up 70% of online buyers, while native people
of the UAE — only 30%. Due to the large number
of visitors, the key language of the region (including
the Internet) is not only Arabic, but also English.
Mainly, men make purchases (60% of the customers of online stores), although the proportion of
women is steadily growing (now it is about 40%).

Luxury tastes
The high purchasing power of the MENA region
(and the UAE in particular) is a key factor of a high
average amount, which is significantly bigger than
in any other country in the world. In the UAE, this
figure reaches $480, largely due to the high demand
for luxury goods (men’s accessories are leading here;
Dubai imports from 800,000 to 1 million watches
a year from Switzerland). Currently, Arab countries
rank ninth by demand for luxury goods, but every
year the region rises higher and higher in this list.

Key indicators
Customers and their activity

M-commerce and affiliate in the UAE

Affiliate marketing trends

Another feature of the Arab countries is the generation of millennials, who are the most active Internet
users and at the same time have much higher purchasing power than their peers from other countries. According to an eShopWorld study, about
64% of the UAE’s population is under 31, with
a median age of just over 25 years. They are the
main Internet users and online shoppers.

Despite the fact that now the majority of users in the UAE actively
make mobile purchases, in CPA affiliate marketing, actions are still
carried out to a great extent from desktop computers. However, as for
some product categories, the proportion of devices used varies, and
both the average amount and publishers’ income can vary considerably, including in favor of iOS and Android devices.

Admitad trends

According to GoGulf, residents of the United
Arab Emirates prefer to make purchases in foreign
stores, so 30% of purchases are made in American
online stores, 18% — in English, 18% — in Indian,
and another quarter — in the shops of the Middle
East and North Africa.
The main consumer activity peaks are at the end
of Ramadan (from late spring to early summer) and
on White Friday (White Friday is an alternative
to American Black Friday).
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FACTS AND FIGURES
Number of purchases, by month
The customer activity peak in the UAE falls on the beginning of summer. First of all, it is
related with the Islamic holiday of Eid-al-Fitr, which is celebrated in honor of the end of
fasting in the month of Ramadan. The second peak is at the end of November: “White
Friday” is celebrated on these days. Similar to the American Black Friday, this period
(from one to several days) is the time of global sales.

Monthly average

+3% Deviation from average

8 000

Introduction
Key indicators

7 000
6 000

Affiliate marketing trends

5 000

Admitad trends

4 000
3 000

Admitad Invest

2 000
1 000
0

-26,1%

-31,8%

-14,1%

-17,9%

+3%

+10,3%

+11,2%

-2,1%

+3,1%

-4,1%

+50,4%

+18%

Jan

Feb

Mar

Apr

May

Jun

Jul

Aug

Sept

Oct

Nov

Dec
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Average ticket, by month
The average ticket declines in January, reaching its minimum during Ramadan: during
this period, Muslims observe fasting and refrain from excess, including spending
on online shopping. By mid-summer, the amount of shopping baskets increases
up to $200 — one of the highest figures in the world.
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

The highest advertisers’ income comes from purchases made on coupon sites. Contextual
ads and cashback services which allow returning a part of the spent amount rank second.
The stores operating on the dropshipping model, websites (here are placed both banners,
and just affiliate links) and content projects such as blogs with reviews rank third.

Most of all purchases in 2018 were made in the category “Goods from China”. The main reason is that Alibaba has chosen Dubai as one of the world’s key transportation hubs, through which it is planned to ensure
the delivery of goods from China to anywhere in the world in 72 hours. Simplification of logistics has allowed
making purchases from China even faster and more convenient, which affected the magnitude of demand.
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The highest advertisers’ income in 2018 was in the category “Travel & Tourism”. Despite the fact that by
the number of purchases it is not the most popular category, the highest average purchase amount has
brought the affiliate programs in the category “Travel & Tourism” to the first place. Next came “Household
Appliances & Electronics”, “Goods from China” and “Clothing & Shoes.”
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Advertisers’ number of purchases, by traffic type
Despite the fact that both the highest advertisers’ income and average purchase
amount are made by traffic from coupon sites, dropshipping ranks first by the number of purchases. This difference is explained by the fact that dropshippers in the UAE
most often work with goods from China: this category is characterized by a very high
demand and low purchase amount.
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Average ticket, average commission and average publisher income, by category
The highest publisher’s commission in 2018 was
in the category “Food & Food Delivery” (up to 17%
of the purchase amount). Next come “Clothing &
Shoes” (around 11% per order), “Online Services”
(almost 10%), as well as “Kids Shops”, “Gifts & Flowers” — those categories could bring publishers no
less than 8% for a confirmed order.
The highest average purchase amount was in the
“Accessories” (over $200), “Furniture & Home Decor”
(about $350) and “Travel & Tourism” (about $260).
As for the publishers’ income, the highest commission per purchase could be gained in the “Accessories” (about $20), “Furniture & Home Decor”
(approximately $17), and about $10–$11 in such
categories as “Sport”, “Clothing & Shoes”, “Food &
Food Delivery” and “Online Services”.

Returns
The highest percentage of goods return was registered in the category “Clothing & Shoes” — almost
0.05%. In other categories the share of purchase
returns was insignificant.
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income was made through
coupon services. Websites with widgets offering
booking of airline tickets and accommodation, as well
as advertising banners, ranked second, followed by
cashback services, blogs and contextual advertising.

The highest publishers’ income per sale in the category “Travel & Tourism” was made in
the loyalty programs (more than $25). Dropshipping (more than $15) and cashback services (about $10) rank second, followed by coupon sites, websites, arbitrage and affiliate
stores with the income in the amount of $5–$10 for a confirmed order.

Most often, users from the UAE purchase airline
tickets and book tours using coupon sites. Blogs
with reviews of tours and flights rank second.
Websites, cashback services and contextual advertising on search are used approximately with
the same frequency.
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Blogs 880
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Number of purchases, by device

In the UAE, users with devices on the iOS platform dominate, but when comparing mobile traffic
with desktop traffic, it loses significantly: users still
prefer to choose and pay for travel using desktop
computers and laptops.

Average ticket, by month
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The average ticket in “Travel & Tourism” is one of the highest not only in the e-commerce of the country, but also in the world. Even on downturns it stays at $200, and
in the hot season it reaches $400.

CIS
Asia
Glossary
Credits

© 2019 Admitad

82

The United Arab Emirates: market review

TOP E-COMMERCE CATEGORIES IN THE UAE

ANNUAL REPORT 2018/2019

Household Appliances & Electronics
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income in “Household Appliances & Electronics” was brought by contextual
advertising: potential online buyers from the UAE
clicked on paid advertisements when searching on
Google; the average purchase size in this channel
was also quite high.

The highest publisher’s average income per purchase (more than $10) was received
through social groups and price comparison services. Contextual advertising and dropshipping rank second with an average income of about $7. As for the other channels, the
average income for a confirmed order was no more than $6.

By number of purchases, contextual advertising
has almost reached the level of cashback services,
while advertisers’ income from cashback channels
is significantly lower due to the small average purchase amount. Next come social media communities (mostly Facebook) and coupon websites where
users may find discounts.

Contextual ads $368,800

Contextual ads 1,200

Coupons $91,600

Coupons 470

Cashback $185,800

Cashback 1,200

Loyalty programs $36,700

Loyalty programs 132
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Number of purchases, by device

Despite the fact that advertisers’ income from
desktop computers exceeds the income from mobile traffic, the share of smartphones in the buying
process is growing. At the same time, users from
the UAE prefer to buy “Household Appliances &
Electronics” using the iOS platform.

Average ticket, by month
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The upsurge of the average purchase amount was in mid-July: during this period, it almost reached the level of $600. As for the rest of the year, the average purchase amount
remained steady at about $200, falling sharply at the very beginning of the year (during
a period of low consumer activity).
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Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income in the category
“Goods from China” was made by traffic from affiliate stores operating on the dropshipping model.
Cashback services and websites follow them after
a big gap. Price comparison services are also in the
top of channels: more often, it is goods from China
that benefit when comparing the cost of the same

The average publishers’ income in the category “Goods from China” is lower than in other
categories. The highest commission in 2018 could be obtained by working with blogs and
arbitrage (about $4). As for the other categories, income per purchase ranges from $1 to $3.

items, which explains the large amount of traffic
from these sites.
The overwhelming number of purchases are made
from the dropshipping sites. The other channels
bring significantly less purchases in the “Goods
from China” category.

$1

$2

$3

$4

Websites 3,300
Affiliate stores 548

Affiliate stores $36,700

Dropshipping 28,200

Dropshipping $333,100
Cashback $76,500

Cashback 5,000

Price comparison websites $50,600

Price comparison websites 1,500
Other ADS 5,300

Other ADS $107,700

Admitad trends

Arbitrage
Blogs
Websites

Admitad Invest

Dropshipping
Contextual ads

Admitad Academy

Coupons
Cashback

E-commerce market features

Messengers
Loyalty programs
Price comparison websites

Europe

Social media communities
Social media teasers

Number of purchases

Forums

America

Mass mailing
YouTube

Number of purchases, by device

The number of purchases from desktops in 2018
was more than 90% of the traffic in the category
“Goods from China”. Nevertheless, it is expected that
in 2019 the share of desktop traffic will decrease
significantly, largely due to the introduction of new
types of integration and attribution models that will
encourage publishers to attract more mobile traffic.
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The average purchase size in the “Goods from China” slumps in February and late May,
beginning its growth in mid-June and reaching a maximum during summer holidays and
autumn sales (White Friday).
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SAUDI ARABIA: MARKET REVIEW

Introduction

TRENDS AND DRIVERS

Key indicators

Saudi Arabia is the second largest market in the
Arab region. According to eShopworld, the population of Saudi Arabia is one of the youngest people in the world; about 75% of the population is
under 35, that is one of the reasons for their high
consumer online activity. The accelerator for the
e-commerce development in the country is also
the development and standardization of the delivery system in 2018, which will speed up the delivery of goods ordered via the Internet and make
logistics much more convenient.

Focus on mobile
Another distinctive feature is a general mobilization, which is already not so much of a trend as
one of the important characteristics that cannot
be ignored when working in e-commerce; more
than 70% of online purchases are made by the
Saudis using a smartphone.
2017

desktop

2018

Android
iOS

The growth in the activity of mobile users is also
visible in the Admitad statistics; if in 2017 the share
of mobile traffic increases from 12% to almost a
third of all sales made through an affiliate network.
The reason is not only an increase in the number
of buyers switching to smartphones, but also an
improvement in the quality of cross-tracking device on the advertisers’ side.

Seasonal demand
Consumer activity in the country depends on Ramadan (the holy month) and Eid-al-Fitr in honor
of its end. People start spending more on food,
clothes and gifts for their loved ones. As for the
category “Food”, demand for such categories of
food as rice, cereals, pastes and oils is the ingredients for national dishes. As for the “Clothes”
category, demand for traditional men’s and women’s clothing is increasing sharply, and the most
expensive and festive options are purchased to
celebrate the end of Ramadan.

Moreover, the incentive to make purchases is sales.
Besides “Black Friday”, Arab countries hold their
own versions of this “holiday sales” such as “White
Friday” and “Yellow Friday”. They are set up by the
largest online supermarkets. According to Piсodi,
on this day, the average discount in an online store
in Saudi Arabia is 44%, and the average amount
reaches $240. Compared to any other Friday of
the year, sales on Black Friday increased by 1250%.
On average, November sales make up to 20% of
an online store annual turnover.
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FACTS AND FIGURES

Introduction

Number of purchases, by month
The consumer activity in Saudi Arabia increases in the month of Ramadan (in 2018 it is
from May 16 to June 14) and during holiday sales in November. The least demand is at the
beginning of the year (in January and February) and mid-summer as it is the period of seasonal decline in activity not only in Arab countries, but throughout the world.
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Europe

Average ticket, by month
The average ticket in Saudi Arabia is one of the highest in the world. It reaches its
maximum (around $170) in November and mid-June — which marks the end of Ramadan, widely celebrated in Muslim countries. Otherwise, the average purchase size
keeps at $120, varying slightly throughout the year.
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

The highest advertisers’ income in 2018 is received by coupon services; users from
Saudi Arabia often use services that aggregate promotions and discounts on a single
site. Blogs rank second: there is not much high-quality Arabic-language content on the
Internet, and good review blogs are well converted into sales due to their uniqueness.
According to the statistics, websites about any subject with affiliate links could bring
significant income to advertisers.

The most popular goods are in such categories as “Goods from China’’ and “Clothing & Shoes”; in 2018,
users from Saudi Arabia purchase them most often. Such categories as “Travel & Tourism” and “Household
Appliances & Electronics” rank second. The category “Health & Beauty” in which the largest part of affiliate
programs are cosmetic online stores, closes the top list by the number of purchases.
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The highest advertisers’ income in 2018 is received in the category “Clothing & Shoes”. “Goods from China”
brought advertisers a much lower income, even despite the large number of sales in this category. First of
all, these indicators are associated with a relatively low average ticket. Affiliate programs engaged in selling
airline tickets and tourist tours rank third (due to the high average amount).
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Advertisers’ number of purchases, by traffic type

Books

Most purchases are made by users from Saudi Arabia using coupon services. Dropshipping
ranks second: there are offers of several affiliate programs, while the publisher’s website works on the principle of an ordinary online store, which is close enough for the
user. Cashback services are also gaining popularity, which make it possible to return
a portion of the purchase price.
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Average ticket, average commission and average publisher income, by category
Category

Share of returns (%)
and average ticket ($)

Average commission (%) and average
publisher income per sale ($)

Cars

0%

3%

Accessories

0%

Pharmacies

—

Online Supermarkets

0%

Food & Food delivery

0%

Pet Stores

—

—

The highest average ticket was seen in the “Furniture & Home Decor” (about $ 600) and “Travel
& Tourism” (more than $300). The category “Kids
Shops” ranks second with an average purchase size
of about $200. Such categories as “Accessories”,
“Clothing & Shoes” and “Household Appliances &
Electronics” ranked third with a ticket of up to $150.
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16
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0%

By publishers’ income per sale, the category “Kids
Shops” ranks first, followed by “Travel & Tourism”,
“Accessories” and “Clothing & Shoes.” In other categories, the commission for the confirmed order
does not exceed $10.
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The highest average commission in 2018 was received by publisher in “Kids Shops” and “Online
Services” (almost 25% of the order). For a paid and
confirmed order in the “Food & Food Delivery”,
average commission was more than 13%. The rate
in the categories “Books” and “Clothing & Shoes” is
estimated at an average of 10–11%; in other categories, it was below 10%.

Returns
The share of returned orders made through affiliate
links in Saudi Arabia is extremely low. “Goods from
China” showed a few returns, however in relative
terms it barely exceeds 0.001%.
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Clothing & Shoes
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income in the category
“Clothing & Shoes” was brought by blogs with banners, reviews of fashionable products and trends of
the season. Coupon Services are at about the same
level. Third-party websites hosting banners (including those with retargeting) are also included in the
top sites with the highest income.

The highest publishers’ income from one confirmed order is received through contextual ads.
The other traffic types are kept at about the same level, within $10–$15 per order, while
only websites are distinguished among them as the average commission tends to $20.

By number of purchases, coupon services are slightly
ahead of the blog channel. They are catching up with
websites and social media teasers. Targeting is mostly effective on Facebook: this social network is very
popular among Saudi Internet users.
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Saudi Arabia is characterized by high penetration
of mobile commerce: almost half of the purchases
in the category “Clothing & Shoes” are made using
smartphones and tablets, while more than a third
of such purchases are made from devices on iOS.
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The average ticket in the category “Clothing & Shoes” increases significantly in late April
and early May: on the eve of Ramadan, the demand for caftans (traditional women’s
clothing worn during the entire holy month) especially increases, and in honor of its completion, the most expensive and elegant models are chosen. During this period, the average amount may exceed $200.
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Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Advertisers’ income in the category “Goods from
China” in 2018 is mainly received through cashback
services, dropshipping-driven platforms and coupon
services. Moreover, price comparison services are
popular; it is often goods from China that benefit
from this parameter, so these sites are one of the
main advertisers’ income sources.

Average publishers’ income per sale in the “Goods from China” category was quite low,
but in Saudi Arabia it exceeds the world’s average. For a confirmed sale in 2018, the
publisher could receive around $6 via contextual ads, messengers and price comparison
services delivered $3-4. Other channels mostly got around $1-2.

Most of the purchases made by users from Saudi
Arabia were attracted through coupon services that
motivated users to purchase with a discount. Moreover, a large number of sales attract publishers
working on the model drop shipping. Due to the
consumer possibility to choose the best advertisers’
offers, this particular traffic source ranks second.
Cashback services and websites rank second, and
price comparison services close the top channels.
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As one of the countries with the largest number
of mobile users, Saudi Arabia shows relatively high
share of sales via smartphones and tablets: almost
half of the purchases are made this way. At the
same time, users prefer devices on iOS platforms.
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The average ticket in the category “Goods from China” is also one of the highest in the
world: it reaches its peak in September, exceeding $50 on average per purchase. Growth
peaks were also observed at the beginning of summer and mid-June, after the end of Ramadan, while there was a decline at the beginning of the holy month for a Muslim country.
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Advertisers’ turnover in the category “Travel &
Tourism” is fairly evenly distributed across all traffic
channels. Only coupon services stand out: in 2018
they have brought advertisers the highest income.
Cashback services, contextual ads, websites and
arbitrage are also above average: these traffic types
are slightly ahead of the rest of publisher’s sites.

The highest publishers’ income in 2018 is received through dropshipping sites (the subject matter of the site does not necessarily have to be devoted to tourism and travel as
some of them simply use tour widgets and price comparison services). From $10 to $20
for a confirmed order is received by the owners of cashback services, websites, affiliate
stores, as well as publishers who attract traffic via mass mailing.

By the number of purchases among the channels,
coupon services rank first: buyers most often book
flights, tours and accommodation using these particular services. Contextual ads on the search rank
second, followed by cashback services, websites
with tour widgets and arbitrage traffic but with a
much lower income.
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Since the services in the category “Travel & Tourism” are among the most expensive, users prefer
to use full versions of websites on desktop computers as the share of such purchases is about
3⁄4 of total traffic volume.
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The average ticket in the category “Travel & Tourism” highly depends on seasonality,
peaking at $450 and falling to $250. Otherwise, supply and demand trends in this category correspond to trends in other countries: growth occurs in the early booking season,
and decline is at the end of summer.
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Household Appliances & Electronics
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Most often, users from Saudi Arabia purchase
goods in the category “Household Appliances &
Electronics” using coupon services and the opportunity to participate in a promotion or get a
discount, which makes the purchase much more
profitable and motivates the user to commit it. By
advertisers’ income, contextual ads in the search
ranks second, while blogs and other author’s content projects close the top channels.

The average publishers’ income per sale ranges from $2 to $6 for a confirmed sale.
In this case, the highest commission can be obtained for a sale through contextual ads.
Blogs, social teaser, drop shipping and websites ranked second: it could earn a publisher $4 to $5 for a confirmed order.

By number of purchases, the most sales were
made by publishers working through coupon services. Publishers helping users find the goods in
the category “Household Appliances & Electronics”
in search engines, properly setting up advertising
for their requests, ranks second.
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Users from Saudi Arabia were actively using mobile devices, making purchases in the category
“Household Appliances & Electronics”: in 2018
mobile traffic accounted for more than half of advertisers’ income, and iOS and Android platforms
are used almost equally often.
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The average ticket in the category “Household Appliances & Electronics” surges in
mid-June, exceeding $400 per purchase. On other days, it is about $150-200, declining to $100 during the “low” season (it is usually from January to February, as well as
at the beginning of September).
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EGYPT: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
Although the Internet is available to less than half
the population of Egypt, online shopping is actively developing here. The average purchase amount
of a customer who follow the affiliate link already
exceeds $100. Now, only about 15% of Internet
users over the age of 15 are engaged in online
shopping, the dominant customer category is middle-aged men living in large cities. Nevertheless, by
the number of online users, Egypt ranks first in the
MENA region (Middle East and North Africa). It is
expected that the growth of e-commerce in Egypt
will be impressive: the road map includes Internet
networks (5G) and logistics (more than four thousand additional post offices are expected to open)
for the active development till 2030.

Consumer behaviour
Besides the traditional Muslim holidays (Ramadan
and Eid-al-Fitr), celebrated in the region, the Egyptians also celebrate the New Year A.H., which is
another reason for the advertisers’ sales and users’

Key indicators
shopping. There are also popular sale festivals such
as “Singles Day” (November 11) and Black Friday
(last Friday of November). According to Picodi,
about 74% of the population know about Black Friday, while about 34% of the population participate
in it (last year the figure was 28%). The share of
people who preferred offline stores during the sales
season has decreased from 32% to 25%, while the
number of online purchases (via desktop and mobile devices) has increased from 50% to 54% over
the year. In 2018, 20% of buyers preferred to use
all available opportunities and participate in both
offline and online sales. According to statistics, the
number of online sales in Egypt on Black Friday is
940% more than any other Friday of the year. The
average purchase amount on this day is approximately $87, while the average discount is 40%.
Most of the cash was spent on clothing, shoes and
equipment on that day.

Affiliate marketing trends

M-commerce and affiliate in Egypt
According to Admitad, the number of mobile sales has increased significantly, exceeding 1/3 of all purchases made by users from Egypt
over the year. At the same time, Egyptians prefer devices on the Android platform; no more than 5% of buyers use iOS devices.

2017

desktop

2018

Share of sales by
platform, %

Android
iOS
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96% 67%

5% 4%

4% 30%

Moreover, the significant increase was recorded both in the advertisers’
sales and number of purchases made through affiliate links. The increase
in the sales and number of purchases was more than 150% for each of
the indicators. This makes Egypt one of the most actively developing
countries in the region both in the affiliate marketing and e-commerce.
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It is expected that the growth of e-commerce in Egypt will
be impressive: the road map includes Internet networks
(5G) and logistics for the active development till 2030.
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FACTS AND FIGURES
Number of purchases, by month
The demand grows irregularly in Egypt, several times a year. Besides the traditional holidays for Muslim countries, Ramadan and Eid-al-Fitr, celebrated in the end of May and
at the beginning of June in 2018, the New Year A.H. also brings an increase of consumer activity. This is an Islamic holiday of the beginning of the year with a non-fixed date,
which was celebrated on September 11 in 2018. Muslims consider this holiday to be a
good start, so the demand for services related to the organization of weddings, as well
as the house buying and repair, is increasing. Sales generally reach the peak in November
(the season of discounts throughout the world).
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Average ticket, by month
The Egyptians’ expenses depend not only on holidays and sales, but also on the income
amount. The income is highly influenced by the tourism seasonality as it is one of the
main sources of cash flow into the country. That is why the average basket amount shows
growth peaks in the high tourist season. Not only Egyptian, but also Russian holidays typically influence the average purchase amount and the number of purchases as they are the
demand accelerators for the most expensive tours. The average purchase amount reaches
its peak at the end of the year, in December it exceeds $250 for one sale.
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

The highest advertisers’ income was gained by publishers working through social media
communities. Facebook was the most popular among them, visited by more than 80% of
Internet users daily. Cashback services with two times less advertisers’ income rank second. Coupon sites and financial stores close the top channels.

Most of all purchases in 2018 were made by the Egyptians in the category “Goods from China”. The category “Household Appliances & Electronics” ranks second, followed by the category “Online Supermarkets”.
Strange as it may seem, the demand for services from the category “Travel & Tourism”, unlike other Arab
countries, was extremely low in Egypt.
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Most of all, users from Egypt spent on goods from the category “Online Supermarkets”, which is an aggregated offer of clothing, accessories, cosmetics, electronics, products and much more on one website. The
category “Household Appliances & Electronics” ranks second: this product category is characterized by
quite a high average purchase amount. Despite the relatively low demand for travel services, the high average
purchase amount has made this category one of the most profitable.
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Advertisers’ number of purchases, by traffic type
The most purchases in 2018 were made by Egyptian users through cashback services,
which allow to return a part of the purchase cost. Stores based on dropshipping model
rank second. The Egyptians often use coupon sites and financial stores that offer comparison of banking and credit products, as well as insurance services.
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Average ticket, average commission and average publisher income, by category
The categories “Online Services” and “Arts & Crafts”
brought the highest rate in 2018 — from 26% to
27%. Working in such categories as “Sport”, “Kids
Shops”, “Clothing & Shoes”, “Books”, “Health &
Beauty” and “Gifts & Flowers”, Egyptian publishers
earned from 8% to 13% of the purchase amount
for a confirmed order.
The highest ticket could be seen in “Travel &
Tourism” — more than $400 for one sale. Such
categories as “Cars”, “Furniture & Home Decor”
and “Clothing & Shoes” rank second: the average
amount varied from $150 to $250. Average size of
shopping cart in “Food & Food Delivery” exceeded
$100, and in such categories as “Online Supermarkets”, “Pet Stores”, “Health & Beauty”, “Sport”, “Kids
Shops” and “Household Appliances & Electronics”
stayed at $50 to 90. As for the other categories,
the average amount was about $30 per purchase.
The average publishers’ income in most categories
did not exceed $10 per confirmed order. Such categories as “Clothing & Shoes” and “Travel & Tourism”
allow earning more than $15 per order. “Sport”,
“Health & Beauty” and “Kids Shops” brought more
than $7 from one paid order.
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Pet Stores

0%

Hand & Power Tools

—

Online Services

0%

Books

0%

Health & Beauty

0%

Coupon Services

0%

Furniture & Home Decor

0%

Music & Sound

—

Clothing & Shoes

0%

Gifts & Flowers

0%

Software & Games

0%

Sport

0%

82

9.4%

Kids Shops

0%

80

10.7%

Arts & Crafts

0%

7

26.7%

Goods from China

0%

12

7.1%

Travel & Tourism

0%

Household Appliances & Electronics

0%

Average commission (%) and average
publisher income per sale ($)
2.3%
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40

3.4

8.1%
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2.6%
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—
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15.3
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Returns
The level of goods return is extremely low in Egypt
— though they do exist, their share in total sales
volume is insignificant.
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Online Supermarkets
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

In 2018, the “Online Supermarkets” category delivered the advertisers the highest turnover from
publishers working with social media communities.
Blogs — projects with text and video content —
ranked second after a big gap.

The highest income was gained when working through social groups and cashback services — from $6 to $13 for a confirmed order. The other channels were less profitable:
blogs, coupon sites, contextual advertising and arbitrage allowed publishers earning up
to $2 per purchase.

In 2018, The largest number of purchases in “Online Supermarkets” was made by blogs: it was
where the Egyptians clicked on affiliate links most
frequently. Coupon sites rank second: discounts
and bonuses such as free delivery are often one of
the main reasons for making a purchase.

Blogs $112,600

Blogs 1,600
Contextual ads 147

Contextual ads $6,000

Coupons 264

Coupons $20,500

Cashback 72

Cashback $7,400

Social media communities 200

Social media communities $594,100

Other ADS 207

Other ADS $11,800
Advertisers’ total sales, $
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E-commerce market features

Social media communities
Social media teasers
YouTube

Number of purchases

Key indicators

Europe
America

Number of purchases, by device

The Egyptians actively shop online using mobile
devices: smartphones bring more than 80% of advertisers’ income received through the affiliate network. At the same time, the dominant number of
purchases was made using devices on the Android
platform; purchases from smartphones on iOS accounted for only about 1% of sales.

Average ticket, by month
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The average purchase amount in the category “Online Supermarkets” strongly depends
on seasonality and discounts: it can shoot up to $600 during the preparation for the holidays and fall below $100 in the “low” season.
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Household Appliances & Electronics
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income in the category
“Household Appliances & Electronics” was made
by cashback services: the high average purchase
size encourages publishers to work actively with
these products, and the ability to return part of
the order amount increases the number of sales
through this channel. Coupon sites, which rank
second by advertisers’ income, are driven by the
same reason for shopping.

The highest income in the “Household Appliances & Electronics’’ category was gained by
publishers working through loyalty programs (up to $18). Dropshipping and social teasers also provided the high income — more than $12 and about $8 for a confirmed order,
respectively. Cashback services, coupons and various websites brought $4–$6 per purchase. The publisher’s income by other channels did not exceed $4 per one sale.

The number of orders is distributed similarly to
advertisers’ turnover: cashback services rank first,
coupon sites made approximately four times less
sales. The list of main channels also includes content projects (blogs), websites and arbitrage.
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Advertisers’ total sales, $

$5

Key indicators

Dropshipping

E-commerce market features

Contextual ads
Coupons
Cashback

Europe

Loyalty programs
Social media communities
Social media teasers

America

Financial stores
Mass mailing

Number of purchases

МЕNА

YouTube
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Number of purchases, by device

Despite the relatively high cost of household appliances, buyers often use mobile devices to place an
order. The desktop is selected only half the time.
At the same time, the number of purchases made
through devices on the Android platform is four
times bigger than that of mobile devices on iOS.
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Average ticket, by month
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During the year average purchase size in “Household Appliances & Electronics” was
about $100, increasing during sales and holidays and declining in the low consumer activity season (for example, early January and mid-August).
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QATAR: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
Qatar’s e-commerce market is expected to reach
$3.2 billion in the next 5 years. Almost 100% of the
population has access to the Internet. Smartphones
and other digital gadgets are available to most people in the country that anticipates the development
of not only digital but also mobile commerce.
Qatar is one of the most urbanized countries not
only in the Middle East, but also in the world, with
80% of the population concentrated in Doha, the
capital of the country. The median age of the Qatari
citizens is 30 years, which makes them more open
to mobile and electronic commerce innovations.
Approximately 67% of purchases are made from
foreign online stores. In addition, users show a high
demand for luxury goods.

Content consumption
23%
48%
70%
93%
39%
64%
*2017

On average, Qatari users spend online 45 hours
per week — it is the highest indicator in the region. Most of the time is spent on social networks,
though the popularity of each of them differs significantly from other Arab countries. Thus, the
share of Facebook’s users has dropped below 25%
in recent years, while Instagram, Twitter, WhatsApp,
YouTube and Snapchat became more popular. The
Qatari citizens are among the most active users of
messengers in the region, they are also visual content’s active users.

Key indicators
Sales on holidays
The main reasons for shopping are holidays and
sales. One of the motivations for shopping is the
National Day of Sport that is a public holiday dedicated to a healthy lifestyle. Every year it is held
on the second Tuesday of February. Sales in Qatar are the same as worldwide and generally held
in the middle of summer (due to Ramadan and its
end, Eid al-Fitr (Uraza-Bayram)) and at the end of
autumn. The first is “Singles Day” (November 11),
a shopping holiday celebrated by Chinese stores
in early November. The second is “Black Friday”,
the American day of sales, celebrated on the last
Friday of autumn, which came to the Qatari market
in 2014. These days, online and offline stores offer
customers high discounts, coupons and gifts, which
provokes a slump of demand in mid-autumn (users
postpone purchases until the discount season) and
a surge both in orders and the average purchase
amount during promotions. Moreover, “White Friday” (an alternative to Black Friday) also gains popularity in Arab countries and is annually held by one
of the largest retailers in the region.
According to Picodi, more than 70% of the population knows about “Black Friday”, and more than
33% participate in it. Over the years, more and
more users go shopping online: if in 2017 the
share of shoppers choosing offline stores was 25%,

in 2018 this figure has declined to 20%. The share
of buyers using only desktop and smartphones for
purchases has increased from 37% to 38% over the
year. Otherwise, users prefer to use all the opportunities available this day: order goods online and
shop offline in search of good deals. Compared
to any other Friday, the number of purchases on
“Black Friday” 2018 was higher by 391%. The average purchase amount was $206, while the average
discount was quite high — more than 50%.

Affiliate marketing trends
Admitad trends
Admitad Invest
Admitad Academy
E-commerce market features
Europe

Qatar Affiliate

America

For the year of working with Admitad, the number
of orders provided by publishers has grown by almost 50%. At the same time, the growth of advertisers’ income was more than 80%, exceeding $1.3
million, which indicates an increase in the average
purchase amount of orders generated by Admitad
publishers. November sales are the best demonstration of this: although the average purchase
amount in Qatari online stores amounts to $260,
Admitad’s advertisers gained about $265 from each
order in November 2018, due to the popularity of
affiliate marketing tools among the users.
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FACTS AND FIGURES
Number of purchases, by month
A significant drop in the number of purchases in Qatar was noted in January, April and
August: this is the off-season period, when consumer activity is declining. Like in other
Arab countries, demand grows with the beginning of Muslim holidays or the sales season
which falls on the second part of November.
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E-commerce market features
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Average ticket, by month
Average purchase size reaches $250 on times of increasing consumer activity — this is
the maximum figure typical of the sales period. But even in a low season, online shoppers in Qatar spend over $100 on average, which makes the average country’s indicator
one of the highest in the world.

America
$300

МЕNА
The United Arab Emirates

$200

Saudi Arabia
Egypt

$100

Qatar
$0

Jan

Feb

Mar

Apr

May

Jun

Jul

Aug

Sept

Oct

Nov

Israel

Dec

CIS
Asia
Glossary
Credits

© 2019 Admitad

100

Qatar: market review

ANNUAL REPORT 2018/2019

Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

The highest advertisers’ income in 2018 was made by publishers working with traffic
arbitrage. Moreover, cashback services and dropshipping (direct delivery without goods
storage in the publisher’s own warehouses) were also profitable. Coupon services and
websites hosting affiliate links, banners and widgets ranked third.

Most purchases through the Admitad affiliate network were made in the category “Goods from China” in
2018. The category “Travel & Tourism”, used by consumers to buy tickets and tours, as well as book apartments and hotels, ranks second. Moreover, the category “Clothing & Shoes” was also popular with buyers.

Ad space

$0

$50,000

$100,000

$150,000

$200,000

Arbitrage
Blogs

The highest advertisers’ income in Qatar was gained by sales in “Travel & Tourism”, mainly due to the high average purchase amount. “Goods from China” ranked second: despite the fact that the number of purchases in the
category exceeded similar figures in other segments, low average ticket made it fall behind “Travel & Tourism”.
Advertisers'
turnover

Number
of sales

Cars

$214

1

Accessories

$90

4

Category

Websites

Coupons
Cashback

Key indicators
Affiliate marketing trends
Admitad trends

Dropshipping
Contextual ads

Introduction

Admitad Invest

Price comparison websites

Online Supermarkets

$2,200

68

Social media teasers

Food & Food delivery

$147

24

$1,200

46

$100

5

$1,500

44

Furniture & Home Decor

$228

1

Music & Sound

$22

2

$72,700

569

$625

22

$5,100

66

Sport

$133

6

Saudi Arabia

Kids Shops

$240

5

Egypt

Goods from China

$225,000

17,200

Travel & Tourism

$505,800

862

$8,600

24

YouTube

Online Services

Other ADS

Books
Health & Beauty

Advertisers’ number of purchases, by traffic type
Unlike advertisers’ income, the number of sales strongly depends on the channel of traffic origin. So, most of the purchases in 2018 were made via dropshipping, and this figure
is almost twice the size of the second top channel — cashback services. Coupon sites
and websites generating a relatively small amount of sales still bring advertisers a large
income, due to the high average ticket.
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Average ticket, average commission and average publisher income, by category
Category

Share of returns (%)
and average ticket ($)

Average commission (%) and average
publisher income per sale ($)

Cars

—

—

Accessories

0%

Pharmacies

—

Online Supermarkets

0%

25

3.5%

Food & Food delivery

0%

8

3.1%

The highest average purchase amount in Qatar is in
the category “Travel & Tourism” (over $750). As for
the category “Household Appliances & Electronics”,
users pay up to $300 per purchase. Such categories
as “Clothing & Shoes” and “Furniture & Home Decor”
rank third by the average basket amount, as buyers
are ready to spend more than $100 per order.

Pet Stores

—

—

Hand & Power Tools

—

—

Online Services

0%

24

36.4%

Books

0%

13

7.9%

Health & Beauty

0%

Coupon Services

—

Furniture & Home Decor

0%

The highest publishers’ income is in the categories
“Travel & Tourism” and “Household Appliances &
Electronics” was about $13-17 for a confirmed
order. “Online Services” and “Clothing & Shoes”
bring less — about $8–12. As for the other categories, the publisher’s income was approximately
$1–$3 for a confirmed order.

Music & Sound

0%

Clothing & Shoes

0.18%

Gifts & Flowers

0%

Software & Games

0%

Sport

0%

Kids Shops

0%

Arts & Crafts

—

Goods from China

0%

Travel & Tourism

0%

Household Appliances & Electronics

0%

The highest publisher’s commission (more than
35%) can be gained by working with “Online Services”. The category “Music & Sound” ranks second
as the commission rate is more than 30%. As for
the other categories, the commission for a confirmed order ranges from 1.5% (“Kids Shops”) to
10% (“Clothing & Shoes”).

Returns
The number of purchase returns amounts to dozens in Qatar but in total sales the share of goods
return is insignificant in all e-commerce categories.
The highest share (less than 0.2%) was observed
in the category “Clothing & Shoes” in 2018.
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The main channels that brought the highest advertisers’ income in the category “Travel & Tourism” in
2018 are traffic arbitrage, cashback services and
coupon websites. More often, websites working with
offers from this category do not always correspond
to travel topics: publishers place on their sites search
widgets for flights and hotels, which attract users’
attention and increase the conversion rate.

The highest income in the category “Travel & Tourism” was gained by publishers
working with YouTube as this video hosting is quite popular in Arab countries. Arbitrage traffic ranked second (about $35 for a confirmed order). In other channels publishers got about $10 for a sale (on websites and cashback services this figure is close to
$15, in blogs it exceeds $20).

Most often, users from Qatar purchase airline
tickets and book their accommodation through
coupon sites — this gives them the opportunity
to get a discount with a relatively high average
purchase amount. Also, buyers are actively using cashback services and ticket widgets that are
posted on various websites.
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Number of purchases, by device

Average ticket, by month

The United Arab Emirates

Buying tickets and tours, as well as booking accommodation via mobile devices is extremely rare. Users
want to see photos in high resolution, compare several options at once, read and see reviews before making such an expensive purchase. That is why the traffic from desktops still prevails in “Travel & Tourism”.
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The demand for tourist products peaks in April and November: this is the season
of early booking of summer and winter tours. In these months, the average purchase
amount rises to $800 and in November it exceeds $1000. As for the other months,
the average purchase amount is also quite high: even in a low season the minimal
amount maintains at the level of $400.
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Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest income in the category “Goods from
China” was brought by dropshipping: it attracts over
twice as more sales than cashback services, which are
also in the top of most profitable channels. Another
advertisers’ income source is price comparison services. More often, buyers make purchases in the category “Goods from China” using these sites as there
are more attractive prices there than on local sites.

The highest income was gained by publishers working with contextual ads ($4.8),
price comparison services and mass mailing — about $3.3 for a confirmed order each.
Approximately $2 per order was obtained by working through websites, blogs, loyalty
programs and social groups (mostly on Facebook). As for the other channels, the average income ranged from $0.5 to $1.5.

Most often, users make purchases in the category
“Goods from China” on the dropshipping model:
online stores created by publishers generate offers
with the best quality and price. Cashback services
rank second with the ability to return a part of the
purchase price, which also stimulates to buy.
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Qatar’s users are still reluctant to make purchases in the category “Goods from China” via mobile
devices: in 2018, mobile traffic accounted for only
about 10% of advertisers’ income, while iOS and
Android showed almost the same results.

Average ticket, by month
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The average purchase amount in the category “Goods from China” reflects the seasonality of the e-commerce market in Qatar: the least users want to make purchases in April
and the end of August. The figure increases in the middle of summer and autumn (when
there are sales in Chinese stores, especially on “Singles day”, November 11).
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ISRAEL: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
The e-commerce market of Israel is developing
rapidly despite its small size. Thus, in 2018 e-commerce revenue has increased by 15.8% compared
with the previous year and amounted to $3.3 billion. According to forecasts, this figure will increase
by 10.8% annually and reach $5.6 billion by 2023.
According to the Internet World Stat, Internet penetration is relatively high — 78.6%, while the average for the Middle East region is 57.8%. 4.3 million
people regularly make online purchases that is more
than half of all Internet users in Israel. According to
preliminary estimates, the number of virtual customers will increase to 5.3 million by 2022.
According to statistics, 94% of Israeli Internet buyers use social networks and spend about 11 hours
daily that is twice the world average (6 hours). The
most popular social platform is Facebook; 85% of
the country’s population actively use this social
network. Moreover, YouTube, Pinterest, Twitter and
Instagram are popular within the country.
The penetration rate of smartphones is quite high
— 74%. Most often (62% of the population) mobile phones are used to access social groups and
only 8% for shopping. The main payment method
is credit cards, as they are used by 80%. PayPal
prefer 16% of buyers.

Key indicators
Consumption online
Electronic sales account for 6% of all retail sales.
According to Statista, the largest categories were
“Toys, Hobby & DIY” with a market volume of $1.1
billion in 2018. Also such categories as “Electronics
& Media”, “Clothing & Shoes”, “Food and Personal
Care products”, “Furniture and household goods”
were popular among Israeli consumers.
Average revenue per one online user is $587. The
most active users are 25–44-year-olds, while men
make online purchases more often than women
(54% versus 46%). Before buying a particular product, the Israelis use Google search to read specifications and compare prices on different websites.
Choosing electronic platform, users pay attention
to the cost of goods first of all. Availability of information in Hebrew, high-quality customer support,
fast and free delivery, as well as the possibility of
return are the key factors when choosing an online
store. Most Israelis buy on Zap, Yad2, Castro and
Zabilo, as well as on Shufersal Yashir.
Shopping on foreign websites is becoming more
popular every year. Foreign products often exceed
Israeli counterparts due to the quality, lower price

and faster delivery. According to PayPal and Ipsos,
80% of online customers made purchases abroad in
2018, while in 2017 this figure was 70%.
The most popular foreign platforms are AliExpress
and Amazon, where Israelis prefer to buy clothes,
shoes, toys, small household appliances and other
goods. Next, Asos, the Book Depository and iHerb
are also widespread.
Most purchases are made on national holidays such
as Jewish Easter (March-April), Jewish New Year
(September), harvest festival (October) and Hanukkah (December). International sales, such as Black
Friday, Cyber Monday and Singles Day, are also popular with Israeli consumers. Thus, in 2018 the number of purchases made on international websites on
Black Friday increased by 70%, on Israeli websites —
by 40%, compared to the Friday a week earlier.
The most discussed topic in 2018 was Amazon’s
possible entry into the Israeli market, which, if approved, would increase competition among local
retailers and give impetus to more intensive development of e-commerce.

11 hours
daily Israeli Internet
buyers spend on social
networks. It is twice
the world average
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FACTS AND FIGURES
Number of purchases, by month
On average, 184,000 purchases were made every month. At the beginning of the
year, the number of sales was significantly lower than the average. Thus, in January,
131,000 target actions were carried out, in February — 118,000 (65,000 less than the
average). After that the activity increased, however the most significant growth was at
the end of the year — in November 452,000 purchases were made (146,5% more than
the average). Even October (187,000) and December (191,000) did not overrun November by the number of orders.
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Average ticket, by month
The average purchase amount varied between $75–$125 during the year. In February, a maximum of $125 was registered. Another rise was seen in July when the figure
reached $117. In June, the average purchase amount declined to the year’s minimum
of $75, in November — to $77. At the end of the year it increased up to $84.
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

The highest advertisers’ income was $16.3 million due to cashback services. They are
followed with a big gap by social groups ($2.5 million), contextual ($1.95 million), websites ($1.94 million) and blogs ($1.93 million). More than $1 million provided coupons
($1.5 million) and price comparison services ($1.1 million).

Most purchases were made in the category “Goods from China” — 2.1 million. The category “Health &
Beauty” ranks second with 53,000 purchases. The category “Clothing & Shoes” (20,000 purchases) closes
the top three. About 9,000 orders were made in the category “Travel & Tourism”, 1,200 purchases — in the
category “Software & Games”. Less than 1,000 sales were registered in “Books”, “Online Services” and
“Household Appliances & Electronics”.
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The highest advertisers’ income was in the category “Goods from China” — $24.6 million, followed by
“Travel & Tourism” ($3.3 million). The income in the category “Clothing & Shoes” was $963,000, in “Health
& Beauty” — $723,000. About $65,000 provided “Household Appliances & Electronics”. The category
“Software & Games” brought advertisers $42,000.
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Advertisers’ number of purchases, by traffic type
Cashback services were also leading by number of purchases as they generated 1.4
million sales. Websites ranked second with 177,000. Social media groups ranked
third with 141,000 purchases.
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Average ticket, average commission and average publisher income, by category
Category

Share of returns (%)
and average ticket ($)

Average commission (%) and average
publisher income per sale ($)

Cars

0%

2.6%

Accessories

0%

Pharmacies

0%

42

4.1%

1.7

Online Supermarkets

0%

46

3.2%

1.4

Food & Food delivery

0%

41

4.3%

The highest average publishers’ income was in
the category “Accessories” — $23.3, followed
by “Hand & Power Tools” ($13.9), and “Travel &
Tourism” ($11.5). The lowest average income was
in such categories as “Goods from China” and
“Books” — less than $1.

Pet Stores

—

Hand & Power Tools

0%

Online Services
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Coupon Services
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The highest average publishers’ commission is in
the category “Online services” (22%), followed by
the categories “Health & Beauty” (12%), “Clothing
& Shoes” (11%) and “Accessories” (10%). The lowest
commission is in the category with the highest average purchase amount — “Hand & Power Tools” (1%).
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The highest average publishers’ purchase size was
in the category “Hand & Power Tools” ($1,055),
followed by “Travel & Tourism” ($346) and “Accessories” ($233). More than $100 brought “Cars”
($104) and “Furniture and Home Decor” ($137).
The lowest average purchase amount could be
seen in “Books” — $11.

Returns
In 2018, there were goods returns only in one category — “Clothing & Shoes”. The share of returns
was as low as 0.02%.
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Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income was $14.1 million
due to cashback services. Social groups as the most
profitable platform ($2.5 million) ranked second.
Websites with $1.8 million closed the top three.
The income in the amount of $1.5 million was due
to advertising via blogs and forums. Coupons provided $1.2 million.

The highest average publishers’ income from one sale was $2.9 due to price comparison services. Applications in social groups with $2.3 ranked second, coupon sites with $2.2 ranked
third, followed by blogs and forums and messengers with $1.8 and $1.7, respectively.

Most of all purchases were made via cashback services — 1.4 million. Websites with 176,000 purchases ranked second. Social groups with 137,000
orders close the top three. Other platforms with
less than 100,000 purchases include blogs and forums (54,500) and coupons (43,000).

$0.5

$1

$1.5

$2

$2.5

Blogs 54,600

Websites $1.8m

Websites 175,900

Coupons $1.2m

Coupons 42,900

Cashback $14.1m

Cashback 1.4m

Social media communities $2.5m

Social media communities 137,000

Other ADS $3.6m

Other ADS 337,500

Affiliate marketing trends

$3

Admitad trends

Arbitrage
Blogs
Websites

Admitad Invest

Affiliate stores

Blogs $1.5m

Advertisers’ total sales, $

$0

Key indicators

Dropshipping
Contextual ads

Admitad Academy

Coupons
Cashback
Messengers

E-commerce market features

Social media apps
Loyalty programs
Price comparison websites

Europe

Social media communities
Social media teasers

Number of purchases

America

Financial stores
Forums
Mass mailing

МЕNА

YouTube

The United Arab Emirates
Number of purchases, by device

Average ticket, by month

Saudi Arabia

The highest income in the category “Goods from
China” was due to the desktops — 64% of all sales.
Android ranks second as this platform generated
30%. The advertisers’ income in iOS was 6%.
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The average purchase amount varied between $15-$30 during the year. In August
it increased to a maximum of $27.8. In April the average ticket declined to a minimum
value of $15.
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income was $1.5 million due to contextual ads. Cashback services as
the most profitable platform with $1.3 million
ranked second. Blogs and forums ranked third with
$155,000. Coupon sites generated $107,000 orders, websites — $65,000.

The highest average publishers’ income from one sale was $37.4 due to drop shipping,
followed by mass mailing with $25.3, cashback services with $19.4, social teaser with
$15.7 and coupon sites with $14.5.

The biggest number of purchases was 4,000 due to
contextual ads, followed by cashback services with
3,800 purchases. Blogs and forums with 600 purchases close the top three. Less than 300 purchases were made via coupon sites and websites.
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The highest advertisers’ income was due to desktops, it generated 86% of all sales. Android ranks
second with a share of 9% and iOS ranks third with
a share of 5%.
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The average purchase amount changed significantly during the year, though it amounted
to $331 on average. The highest average amount was registered in March — $470, other
peaks were in July ($431) and October ($383). In September it declined to a minimum
and amounted to $240.
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Clothing & Shoes
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income was $243,000 due
to blogs and forums, followed by cashback services
with $198,000. The next most profitable platform
was coupons with $99,000. The income in the
amount of $88,000 was made via contextual ads.
Advertising on social groups attracted $77,000.

The highest average publisher income from one sale was $8.4 due to applications in social
networks. Next come arbitrage with $6.7, mass mailing with $6.6, coupon sites with $6.4,
loyalty programs with $6.3, price comparison sites with $6.3 and contextual ads with $6.

Most purchases were made via blogs and forums
— 4,200. The number of purchases made via advertising in social groups was 3,800, followed by cashback services (3,600 purchases), contextual (1,700)
and coupons (1,400).
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The main advertisers’ income was due to desktops, they generated 64% of the total income.
The share of sales via Android-based devices
was 25%, iOS — 11%.
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The average purchase amount varied within $60 during the year. In September and January,
it reached a maximum mark of $84 and $75.7, respectively. In June and August, the average amount declined to its minimum value and amounted to $39.5 and $45, respectively.
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Health & Beauty
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Cashback services providing $700,000 (more than
other platforms all together) are the absolute leader in advertisers’ income. Other sites generated
much less income: coupon sites — $8,000, loyalty
programs — $3,300, websites — $2,900 and social groups — $2,500.

The highest average publishers’ income from one sale was $5.2 via messengers, followed
by blogs and forums and arbitrage with $3.8 and $3.6, respectively. Affiliate stores and
financial stores provided the income of $3.4 each.

Most purchases were made via cashback services —
52,000, followed by other platforms that generated
200 and less sales. Thus, cashback services were the
absolute leader of Israeli offers in Admitad in 2018.
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Most advertisers’ income was due to desktops —
81%, followed by Android with a share of 12% and
iOS with a share of 7%.
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The average purchase amount was subject to significant fluctuations during the year:
at the beginning of the year it amounted to $30, at the end of 2018 it reached the mark
of about $50. In September the average amount increased up to the maximum value —
$63.5. In January it declined to its minimum — $15.8.
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RUSSIA: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
According to the Russian AITC (Association of
Internet Trade Companies), online commerce
amounts for only 3% of all retail sales in Russia.
Nevertheless, in absolute terms, the volume of online sales in Russia is growing annually by 15–20%:
according to Data Insight, in 2018, the volume of
online purchases has exceeded one trillion rubles.
Both the number of orders and the turnover of
online shops are growing, but the average purchase
amount of most of the largest Russian retailers is
at the same level: only about a quarter of the Russian top shops has the opportunity to increase
both the average purchase amount and the number of orders per year.
According to Morgan Stanley, the Russian e-commerce has an important feature: it is the last major
emerging market without a dominant player who
would own a significant market share. For comparison, Amazon’s share of the US e-commerce market
has almost reached 50%, while in Russia the top
100 online retailers hardly reach 60% of the market
share altogether. However, they say, there will be a
retailer who can get more than 40% by 2020.
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Affiliate marketing trends

Focus on mobile

Russia affiliate

According to a joint study of PayPal and DataInsight, e-commerce in Russia is gradually moving
towards a general mobilization: although over 60%
of customers still use the desktop to place orders,
users doing online shopping more often began to
use smartphones and tablets. At the same time,
more than 40% use more than one device for making a purchase; for example, they select a product
on a smartphone on the way from work, and make
a purchase at home on the desktop.

As for the affiliate marketing, there is a steady growth in revenues
in all segments of e-commerce, but the top categories are changing
in Russia; for example, if in 2017, the top 5 was closed by “Goods
for kids”, now they are replaced by goods from the “Sport” segment.
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One of the important indicators is the growth of
the average age of Internet users (80%) and mobile devices (66%): this means that the audience
of the network and mobile applications is becoming more mature, and therefore more solvent, so
it will become one of the main drivers of organic
growth in the nearest future.
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The growth depends on the transition of an increasing number of advertisers to the model of work on the affiliate scheme. Another important reason is a rise of new type of publishers. In 2018, there was an increase of traffic from influencers — bloggers working in social networks.
For example, YouTube channels have become key platforms in generating traffic to offers from the segment “Online Games”. Moreover, the
significant increase was in the segments of “Health and Beauty”, “Goods
from China” and “Household Appliances & Electronics” due to the activities of vloggers and beauty bloggers working on the CPA.
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Now, there is an increase in microblogging activity, despite the low
coverage (up to 100,000 subscribers), traffic from such blogs is characterized by a high level of loyalty and involvement of the audience
that leads to high sales’ conversion rates.
The second important discovery of the past year were channels in the
Telegram monetizing CPA traffic. In 2018, more than 100 publishers
working through the Telegram messenger have connected to Admitad.
Currently, the share of publishers working through Admitad in instant
messengers is more than 95% among all channels with CPA monetization. The main business models on which publishers work are discounts on broad products (clothes, cosmetics, footwear) or narrow
products (trainers, airline tickets).
The main reason for buying is still the price; for example, the segment
“Goods from China” still ranks first by the number of purchases in Russia
(over 70%) due to the relatively low cost. Cashback services and coupons
are considered to be one of the most popular channels for attracting traffic (44% and 14% of total annual advertisers’ income, respectively).

Introduction

In general, the total income of advertisers working with Admitad in
Russia in all segments of goods and services, in 2018, have reached
the mark of $1.2 billion. The growth is 27% compared with 2017 and
164% compared with 2016.
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FACTS AND FIGURES
Number of purchases, by month
After the January decline, Russians are buying online more actively from February to
March: the gender holidays (annually celebrated February 23rd and March 8th) become
the main reasons for online shopping. Also, the end of winter and the beginning of spring
are characterized by the period of early booking of summer trips in the e-travel segment.
The demand in most segments (not counting seasonal goods and services) falls in midApril and continues to be lower than the average annual rate all summer, as it is the time
of holidays and reduced activity (both businesses and consumers). The beginning of the
shopping season is in the end of August, only slightly exceeding the average annual rate.
The demand surge is in November due to the two big sales. The first is annually on November 11th (this is the Chinese shopping holiday, which is called the “Singles Day”), the
second is its American alternative “Black Friday”. These days, online shops offer maximum discounts and coupons for purchases, which significantly affects the demand.
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Average ticket, by month
The average ticket in Russia is quite high in January due to the high spending on sales
and pre-holiday preparations in the last months of the year. By the end of the month,
the average purchase amount grows up a bit (“Cyber Monday” in Russia), its gradual
growth continues until early March. All summer, buyers spend significantly less, preferring to prepare for the autumn sales season. During this period, people spend more and
fill up baskets more actively, but big discounts significantly reduce the average purchase
amount, and as a result, its growth is not as significant as it could be. The highest average ticket was in December — due to the holiday season.
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

The highest advertisers’ income is generated by such channels as cashback services,
coupon services, price comparison services, websites and affiliate stores. Moreover, depending on the product category, certain sites lead, and those traffic attraction channels
that close the rating in total can lead the list in certain segments (for example, traffic
from YouTube channels is key in the gaming industry).

The absolute leader in product categories by the number of purchases in 2018 were “Goods from China”,
and most of them were bought on November 11, on “Singles Day”. “Household Appliances & Electronics”
acquired in Russian retailers in 2018, ranks second, followed by “Clothing & Shoes”, “Health and Beauty”,
as well as “Books” purchased on the Internet.
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By the total sales in Russia, goods from the categories “Household Appliances & Electronics”, “Goods from
China”, “Clothing & Shoes”, “Travel and Tourism” and “Sport” are in the lead. The Russian consumers have
spent the most money on purchasing goods from these segments in 2018. It is worth noting that the Chinese goods cost almost 10 times more than digital and household appliances in Russia.
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Cars

Cashback

Social media teasers
Other ADS

Pet Stores

Advertisers’ number of purchases, by traffic type
As for the number of purchases, the top 5 includes cashback services, websites, contextual ads, affiliate stores and coupon services, while buyers prefer to wait and return
some of the money for the purchase almost ten times more often than to get a discount
at the time of purchase. That is why cashback services lead the list of popular CPA channels among Russian buyers.
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Average ticket, average commission and average publisher income, by category
Among the offers working on the Russian market,
the highest publishers’ commission (from 9% to 13%)
is in such segments as “Gifts and Flowers”, “Arts &
Crafts”, “Health and Beauty”, “Online Services”.
The highest average purchase amount is in the categories “Accessories”, “Music and Sound”, “Household Appliances & Electronics”, “Travel and Tourism”,
“Furniture and Home Decor”, “Hand & Power Tools”,
“Cars” as the average purchase amount in these
segments exceeds $100.
As for the publishers’ commission, the highest
income (more than $12 per sale) is in the “Accessories” segment, and more than $5 in the “Furniture and Home Decor”, “Music and sound”, “Gifts
and flowers”, “Clothing & Shoes” and “Travel and
Tourism” segments.

Returns
Practically, all product segments have goods returns, but its share of the total number of orders
is extremely small: the maximum is no more than
0.15% in the segments “Clothing & Shoes” and
“Kids Shops”, it remains at 0.05%–0.1% in the categories “Sport”, “Books”, “Online Supermarkets”,
“Gifts and Flowers” and “Music and Sound”.

Category

Share of returns (%)
and average ticket ($)
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0.04%

Pharmacies

0%

Online Supermarkets
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Household Appliances & Electronics
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

By retailers’ turnover in “Household Appliances &
Electronics”, cashback and coupon services rank
first, followed by contextual advertising, loyalty
programs and price comparison sites. The latter are
popular due to the fact that the equipment purchase is often quite a costly budget item, and it is
better to analyze all the offers on the market to find
the most profitable option.

The average publisher’s income from one sale shows that in 2018, they could receive
about $11 per sale via an affiliate link posted in social media teasers and $6 to $9 for
clients from social media communities, contextual advertising and cashback services.
At the same time, the average publisher’s income for a user purchasing in “Household
Appliances & Electronics” on all channels was a bit more than $5.

Most often, Russian buyers make purchases using
cashback services. Coupons rank second — returning money for purchases sometimes seems more
profitable than getting a discount. Loyalty programs
can be named one of the most motivating ad spaces — they are among leaders by number of sales as
well. It is also worth mentioning contextual advertising — if adjusted properly, it may fall exactly into
the user’s search and help them make a choice.

Affiliate stores $13.6m

Affiliate stores 63,400

Contextual ads $29.7m

Contextual ads 111,200

Coupons $101.2m

Coupons 553,500

Cashback $216.9m

Cashback 899,200
Loyalty programs 83,600

Loyalty programs $21.1m

Other ADS 286,900

Other ADS $56.2m
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Number of purchases, by device

At the same time, the bulk of purchases in “Household Appliances & Electronics” in Russia are still
being made from a desktop computers and laptops, while mobile traffic takes up less than a third,
almost equally divided between Android and iOS.
Nevertheless, the share of purchases through
smartphones is steadily growing, although it is still
easier and more convenient to choose such a complex and expensive product as household appliances and electronics using a desktop computer.
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Average ticket, by month
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The average purchase size in Russian electronics changes significantly throughout the
year, reaching its peak value of $330 during the period of gender-related holidays and
declining significantly in summer. From September to October, there is a “lull” before
major sales as users buy only the most necessary things waiting for “Singles Day”, “Black
Friday”, “Cyber Monday” and New Year’s sales. These days, the average purchase amount
declines significantly due to big sales.
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Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest volume of sales was delivered to
advertisers by cashback services and mixed traffic
websites with affiliate links placed on them. Price
comparison platforms and affiliate stores followed.
Other traffic sources also generate turnover for
advertisers and income for publishers, but on
a much smaller scale.

The publishers’ income from each sale of “Goods from China” is much lower than in other
segments (mainly due to low prices), but this category is still one of the most popular with
publishers due to high buyers’ demand. On average, the publisher’ income is a little more
than $0.60 for one sale, although there are exceptions: buyers having come from price comparison and contextual advertising websites bring the publisher about $1, as well as above
average from cashback services, websites, affiliate stores, dropshipping.

Most sales were made through cashback services,
which ranked first, followed by other sites with
banners and articles with product collections (not
depending on the site theme and orientation). Next
came price comparison services, mostly driving
customers to Chinese shops due to the low price.
The affiliate stores closed the top five list.

Websites $130.2m

Websites 10.8m
Affiliate stores 3.2m

Affiliate stores $26.9m

Cashback 11m

Cashback $121.4m

Loyalty programs 703,200

Loyalty programs $8.1m
Price comparison websites $34.6m

Price comparison websites 3.9m

Other ADS $29.2m

Other ADS 2.8m
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The vast majority of users still purchase products
from China through their desktop. The share of
sales via Android-based devices is almost five times
bigger than that of iOS.

Average ticket, by month
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The average purchase amount in the segment “Goods from China” is also small: it hardly
reaches $20, during the spring-summer it drops to $12, during the autumn sales — to $10.
The growth is at the beginning of summer, mainly due to the absence of really big discounts.
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Clothing & Shoes
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Most often, purchases are made through cashback
services, coupon services and affiliate stores — the
number of sales through these channels is significantly higher than other traffic sources. The reason is
quite obvious: the first two types provide motivation
for the buyer in the form of monetary benefits, while
the third type allows choosing from several large retailers and single-brand shops on one page, comparing offers and not moving from one site to another.

As for the advertisers’ income, the affiliate stores
overtake coupon services for income, which is not
surprising: whereas the business model of coupon
sites is built on discounts, affiliate stores are less
linked to this motivation tool, which means they have
the opportunity to make higher advertisers’ income.

The highest publishers’ income comes from customers who click on affiliate link from
mass mailing (more than $9 per purchase), social networks (social teaser and applications),
as well as affiliate stores, contextual advertising, content projects. In many respects, social networks and content projects are more profitable due to the fact that when buying
clothes or footwear, the user wants to see examples on real people and get other user’s
approval in the comments, that motivates to buy more than cashback or discount coupons.

Websites $9.1m

Websites 107,600
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Affiliate stores 258,700

Coupons $25.5m

Coupons 309,300

Coupons

Cashback $37.7m

Cashback 448,700

Cashback

Mass mailing 49,600

Mass mailing $5.9m

Other ADS 269,400

Other ADS $23.9m

E-commerce market features
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Average ticket, by month

The share of mobile devices used to make a purchase in the “Clothing and Shoes” segment almost
reaches one-third: more and more online shops
are adapting their sites to a small screen size and
releasing mobile apps through which it is no less
convenient to view product photos and place an
order than through the desktop. iOS and Android
show almost identical traffic volumes, although iOS
is already slightly ahead of its competitor.
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“Clothing and Shoes” is subject to seasonality, especially in Russia. Clothes are usually changed during warming or cooling. The chart shows that the Russians are ready
to spend $20–25 more in March and late September than in the summer and winter
months. There is also the growth during the sales season, especially November sales.
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The main sources of advertisers’ income are cashback services, different websites with various widgets and banners, coupon projects and loyalty programs, as well as contextual advertising. The other
channels bring a relatively low income.

The highest purchase amount is made by bloggers on YouTube: due to the vivid tour reviews, their income from one sale reaches $10. They are followed by forums and social
groups where users advise each other the best options in different directions. Dropshipping
services also show a high purchase amount due to timely placement of travel-related offers.

The vast majority of purchases are made using
cashback services, that is not surprising: users do
not mind returning even half a percent of an ex-

pensive flight cost (the same motivation applies to
coupons and loyalty programs). Tens of thousands
of purchases are made from search and booking
widgets of flights located on untagged websites.
Moreover, buyers explore content projects, where
they search for reviews of hotels and airlines, look
at photo reports and make a choice.
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Despite the optimization of travel sites for mobile
devices, users still prefer to buy air tickets and book
hotels through the desktop (however, it is common
for all expensive purchases). Mobile devices still
account for less than 20% of traffic: most likely, this
figure will grow, but not as fast as in other segments.
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“Travel and Tourism” is highly dependent on season: users usually buy tours and air tickets 3–4 months before the trip. The indicators are smoothed out by the last-minute
travel offers, early booking, which opens in six months, and work and education travelling. Nevertheless, even in the lowest season (late summer), the average purchase size
remains one of the highest in partner networks as it is more than $130.
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Sport
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

As for advertisers’ income, cashback services are
the absolute leader, followed by coupon services
and contextual advertising, affiliate stores, loyalty
programs and groups in social media communities.

The advertisers’ income was the highest in 2018 due to the mass mailing — it was more
than $12 per customer. Contextual advertising ranks second. Then come other channels
with $6–$7 for one purchase made through an affiliate link, including coupons, price
comparison sites, arbitrage, content projects, social networks, instant messengers.

Cashback services delivered the most significant
number of orders. Coupon services, affiliate stores,
loyalty programs and contextual advertising lag

behind, however, they show satisfactory high values of the number of purchases. It is worth noting
that the category of channels in messengers, which
started working with the affiliate networks only
about a year ago, has already achieved tangible
success in selling sports goods.
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Shares of iOS and Android users are about the
same; together they form around 1/3 of total sales,
but still struggle to catch up with the desktop. But
next year, stationary computers and netbooks are
expected to move, as more and more publishers
work through instant messengers, which are mainly
designed for mobile devices.
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The dynamics of the average purchase amount is very volatile: more often, the cost of
summer sports equipment (including clothes) is much less than winter, so the average
basket cost drops almost by half during the year. Otherwise, seasonality affects this segment the same way as other product categories in e-commerce.
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UKRAINE: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
According to Ecommerce Europe, the penetration
rate of the Internet reaches 66% of the country’s
population, while more than 2/3 of people use
mobile devices to access the worldwide network.
Cross-device is one of the main e-commerce trends
in Ukraine: about 40% of users are looking for
goods and services through a mobile device, but
the vast majority of purchases are made on desktop
computers and laptops.

Key indicators
of the cases of purchase. The ranking is closed by
social networks (10%), the shop or manufacture
app (9%), blogs (4%) and online video (3%) as these
channels help users decide on an online purchase.
Share of orders by traffic type, %
Retailer’s website
Online search engine
7%

Social networks

7%

Retailer’s mobile app
Online video

According to the Google Ukraine survey, half of the
Ukrainian buyers need only one day to make a decision on the purchase, and another 30% are finally
determined within a week. And first of all, users
go to the official seller’s or manufacturer’s website
(30% of online shoppers). Online search engines
rank second: 22% of respondents start searching
for a product or service right here, and 96% of
traffic comes from Google (this is largely due to the
blocking of Yandex search, which previously also
had a significant share of traffic). The price comparison sites rank third as buyers turn to them in 15%

12%

Price comparison website

Blogs & forums

Local e-commerce features

22%

Ukrainian affiliate: supermarkets on the top
Among the CIS countries, Ukraine stands out primarily for the popularity of online supermarkets
(shops with a wide range of goods), where it is
possible to virtually buy goods from any category
on one platform. It is one of a few countries where
local shops are serious competitors to Chinese
goods, especially in the affiliate area.

5%
1%

26% Goods from China
3%

At the same time, social networks have some
leaders: more than 80% of transitions to online
shopping sites come from Facebook and YouTube.
Vkontakte has lost its position after blocking: being
a popular platform for communication and e-commerce, now the social network is used by no more
than 3% of social network users, and there is no
reason for forecasts of attracting a significant traffic
from this channel to advertisers’ websites.

23% Online Supermarkets

Share of sales
by category, %

20% Household Appliances
& Electronics
14% Travel & Tourism
3% Clothing & Shoes
Other

50%

of the Ukrainian buyers
need only one day
to make a decision
on the purchase
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The number of purchases made in Ukraine through
Admitad system has exceeded 3 million. More than
2/3 of such purchases are accounted for Chinese
shops, but at the same time, the turnover of affiliate programs in this segment makes only 1/3 of the
total value. This suggests a higher average ticket
among the Ukrainian online stores.
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FACTS AND FIGURES
Number of purchases, by month
Gender holidays that are popular in the CIS greatly stimulate the users’ demand in
March: the number of purchases during this period is much higher than the average
annual value. After slack period from the end of spring to the beginning of autumn, users
are actively shopping on the Internet due to the beginning of the business season and discount season in major online shops.
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Average ticket, by month
There is a decline of the average purchase amount at the beginning of the year (the
New Year holidays affect the users’ wallets considerably) and in the middle of summer
(it is a slack period both in business and online shopping). Already in mid-summer, users
prepare for autumn sales, and the purchase of high-value goods (for example, equipment) is postponed for November-December.

E-commerce market features

America

$150

МЕNА
CIS

$100

Russia
$50

$0

Ukraine
Belarus
Jan

Feb

Mar

Apr

May

Jun

Jul

Aug

Sept

Oct

Nov

Dec

Kazakhstan

Asia
Glossary
Credits

© 2019 Admitad

124

Ukraine: market review

ANNUAL REPORT 2018/2019

Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

The highest advertisers’ turnover was generated by cashback services — the motivation
to return some amount of purchase cost is still the strongest for the Ukrainians. Contextual ads rank second, promotional materials posted on various sites (widgets, banners,
affiliate links) rank third, followed by reviews and unpacking on YouTube, coupon sites
and all types of arbitrage.

The Ukrainians prefer to buy Chinese goods on the Internet, shop in online supermarkets, buy clothes and
footwear, digital and household appliances, pay for Internet services, book flights, hotels and tours, as well
as buy products from the “Health and Beauty” and “Pharmacies” segments.
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As for the advertisers’ income distribution, Ukrainian online market is very different from the markets
of other CIS countries: buyers prefer to make purchases in Ukrainian online supermarkets rather than order Chinese goods (although this category is also popular with Ukrainians). Moreover, the top segments
(though by a large margin from the leaders) include “Household Appliances and Electronics”, “Travel and
Tourism” and “Clothing and Shoes”.
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Advertisers’ number of purchases, by traffic type

Hand & Power Tools

As for the number of purchases, the gap between cashback services and other sites
(websites, contextual advertising, affiliate stores and price comparison services) is not so
dramatic. It can be explained by the average ticket; the more buyers spend in a cashback
service, the more they receive in return, so advertisers’ income from traffic on such sites
outperforms other channels, even with comparable purchase frequency parameters.
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Average ticket, average commission and average publisher income, by category
Comparing the average commission rates across
different segments, it is easy to see that advertisers
offered over 8% of order in the “Accessories”, “Food
and Food delivery”, “Health and Beauty”, “Gifts and
flowers”, “Arts & Crafts”, “Hand & Power Tools”, “Online Services”, “Books”, “Furniture & Home Decor”.
The highest average purchase amount was in such
segments as “Music and Sound”, “Travel and Tourism”, “Household Appliances & Electronics”.
At the same time, the highest publishers’ income
for one sale is in such segments as “Accessories”,
“Furniture and Home Decor”, “Music and sound”,
“Gifts and flowers”, “Travel and Tourism” and
“Household Appliances & Electronics”.

Returns
Share of returned orders was low in most of the
segments. Only in the “Clothing and Shoes” segment it exceeded 2.7%. As for others, it is not
more than 0.5%.

Category

Share of returns (%)
and average ticket ($)

Average commission (%) and average
publisher income per sale ($)

Cars

0.02%

2.1%

Accessories

0%

Pharmacies

0%

Online Supermarkets

0%

Food & Food delivery

0%

Pet Stores

0%

64

5.4%

Hand & Power Tools

0%

68

4.4%

Online Services

0.01%

Books

0.03%

21

7.7%

1.6

Health & Beauty

0%

25

8.2%

2

Coupon Services

0%

23

7.1%

1.6

Furniture & Home Decor

0.08%

Music & Sound

0%

Clothing & Shoes

2.72%

Gifts & Flowers

0%

Software & Games

0.39%

Sport

0.4%

Kids Shops

0.05%

Arts & Crafts

0%

Goods from China

0%

Travel & Tourism

0%

Household Appliances & Electronics

0.15%

50

Introduction

1

9.3%

66

2.3%

12

1.9%

50
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1

9.1%

36

8%

15

3.3

Admitad trends

3.5
3

Admitad Invest

1.2
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E-commerce market features

7.6%

100

7.6

3.7%

263

3.4

8.5%

60

5.7%

21

МЕNА

1.2
4.1

6.3%

44

6.5%

14
297

CIS

2.8

8.7%

24

America

5.1

6.9%

59

2.1

Russia

0.9

3.7%
3.7%

Europe

9.8

7.3%

47

195
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Online Supermarkets
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

As for the advertisers’ income, the largest sales in
monetary terms are made through contextual advertising and cashback services: making purchases with
their help has already become more usual for buyers.

Publishers working with affiliate programs of online supermarkets, depending on the site,
can earn up to $3 for a confirmed order. The highest income was from advertising with
social media teasers, reviews on YouTube, cashbacks, instant messengers and affiliate
stores that aggregate offers from several supermarkets at once.

The largest number of purchases in 2018 was made
the Ukrainians made through contextual ads. Cashback services ranked second after a big gap. Moreover, YouTube channel attracts traffic, which share
is growing from year to year.
Blogs 5,000

Blogs $442,300
Contextual ads $24.7m

Contextual ads 631,100

Coupons $493,800

Coupons 7,400

Cashback $22.6m

Cashback 197,900

YouTube $1.6m

YouTube 12,600

Other ADS $996,600
Advertisers’ total sales, $

Other ADS 16,800
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Number of purchases, by device

Average ticket, by month

Ukraine

Mobile devices are used by 30% of the Ukrainians
to place an order in the online supermarkets, while
the share of iOS-based devices fails to reach 5%.
More than ⅔ of online Ukrainian shoppers prefer to
place an order using a desktop computer or laptop,
despite the fact that the websites of top supermarkets are well optimized for mobile devices.
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The supermarkets reflect the average seasonality of the users’ demand, since all kinds of
goods are represented in this kind of shops. The growth of the average purchase amount
in the middle of summer is due to the national holidays held at the end of June, although
otherwise the effect of seasonality is as strong as in other segments: an increase at the end
of February, a decline in summer and a gradual levelling-off at the beginning of autumn.
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Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The advertisers’ income in the segment “Goods
from China” is quite similar to the number of purchases: the main leaders by income are cashback
services and various websites that host links to
Chinese products in one form or another. After
a big gap, they are followed by price comparison
services and affiliate stores — each of them generating over $2.5m per year.

The publisher’s income from one sale in the segment “Goods from China” is similar to
the figure in “Online Supermarkets”, but still falls back on the average. The highest income for a confirmed sale is received by publishers working through price comparison
services, social teaser, social apps and various untagged websites (over $1.2). About $1
can be obtained for placing an order in a Chinese shop through an affiliate store, contextual advertising or messengers.

Apart from cashback, affiliate links in banners and
collections of images are popular on any sites. More
often, users transfer to Chinese shop websites from
price comparison services (at least due to the lower cost of goods when ordering directly from China than from local stores). Moreover, the affiliate
stores, aggregating offers from both Chinese shops
and the Ukrainian supermarkets are also popular.
Blogs 49,200

Blogs $709,600
Websites $17.1m

Websites 1.1m

Affiliate stores $2.6m

Affiliate stores 293,600

Cashback $20.3m

Cashback 1.2m

Price comparison websites $3m

Price comparison websites 341,300

Other ADS $2.8m
Advertisers’ total sales, $

Other ADS 226,400
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Number of purchases, by device

The number of purchases of Chinese goods made
via mobile devices can be called significant: the
shares of iOS and Android together make up almost
20% of the volume of all sales, and this figure is increasing every year. Optimization of Chinese marketplaces and shops for mobile devices is getting better,
and the desktop is expected to be losing its position.

Average ticket, by month
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The average ticket for goods from China varies from $15 to $23 during the year, while
showing startling stability in the summer months. The main reasons for the average basket cost increase are February and March holidays. The season of discounts, which begins in October, on the contrary, reduces the average purchase cost.
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Household Appliances & Electronics
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

As for the advertisers’ income, cashback services,
as well as affiliate stores, coupon services, contextual advertising and other types of arbitrage bring
them the highest income. The other channels to
attract traffic are not so popular.

As for the publisher’s income, “Household Appliances & Electronics” segment looks
very attractive: income for one sale can reach $12 (as it was in 2018 with cashback
services). Such channels as price comparison services, blogs and forums, arbitrage and
groups on social networks can bring $6. YouTube channels, social teaser and contextual ads provide more than $4.

Most of all purchases of digital and household appliances in Ukraine are made through cashback services, followed by coupon sites, contextual advertising and affiliate stores. Financial motivation such
as returning a part of cost or getting a discount
attracts buyers most of all when they purchase
something expensive.
Arbitrage 5,400

Arbitrage $1m
Affiliate stores $3m

Affiliate stores 11,800

Contextual ads $2.1m

Contextual ads 13,400

Coupons $3.3m

Coupons 16,700

Cashback $18.9m

Cashback 71,700

Other ADS $1.6m

Other ADS 5,500
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Ukraine

More than a quarter of advertisers’ income is from
mobile platforms, Android and iOS. The desktop
takes a little less than 70%: perhaps, people purchasing equipment online understand it quite well
and are ready to transfer to mobile purchases.
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The average purchase amount of digital and household appliances is quite high: on average, it varies from $200 to $300 during the year, going down during the summer months
and rising in May and October. May’s average ticket of $1000 is not typical for the Ukranian digital market and is most likely a statistical anomaly.
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income was made by cashback services — almost four times as much as contextual advertising. The small but significant contribution was made by blogs, websites and mass
mailing with the best offers. The amount of orders
in each of these channels amounted to around $1m.

As for the publisher’s income, the highest was made by selling air tickets and tours through
cashback services and affiliate stores: each sale brought to the publisher on average from
$15 to $30 that is much bigger than in the other types of traffic. Dropshipping sites, mass
mailing, messengers, YouTube channels, social teasers and loyalty programs brought $5–
$10 on average for a paid order.

Most of all purchases in the segment “Travel and
Tourism” were made by the Ukrainians through
contextual advertising in search engines — it is
how users found suitable flights and train tickets,
tours and hotels. It is followed by cashback services
(allowing to save on expensive purchases), mass
mailings and content projects (such as blogs where
users share their travel experience).
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Contextual ads 31,600

Cashback $13.4m
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Despite the fact that the average purchase amount
in the tourism is relatively high, more than 30% of
Ukrainians are ready to make orders via mobile device, iOS and Android hold similar positions. However, the desktop still leads: it accounts for just under 70% of the traffic.
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The average purchase amount in the “Travel & Tourism” segment significantly depends
on seasonality: expensive tours for the summer holiday season are bought in late spring,
and early booking of winter holidays raises the cost of the basket in October. Traditionally, this segment boasts one of the highest levels of the average purchase amount: during
the hot season, its size exceeds $400, and the lowest one does not fall below $150.
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Clothing & Shoes
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Cashback services and coupon services bring the
main advertisers’ income, as users enter them before making a purchase in search of a profitable
offer. This is followed by the affiliate stores and
contextual advertising, as well as all sorts of banners that catch up with potential buyers on sites
of various subjects.

The highest income per sale (from $5 to $6) was received by publishers driving traffic
through loyalty programs, YouTube channels, mass mailings and social media apps. They
are followed by affiliate stores, cashback services, content projects (blogs), arbitrage and
instant messengers (from $4 to $5). The other channels are characterized by lower income rates for one sale, but they generate more traffic by the number of sales.

Most sales are made through cashback and coupon
services — the benefits motivate users to make a
purchase online. Advertising on various websites,
affiliate stores and search engine also significantly
affect users’ desire to make a purchase; these channels are among the key by number of sales made
through affiliate links.
Websites 10,000

Websites $487,400
Affiliate stores $1.1m

Affiliate stores 18,300

Contextual ads $896,000

Contextual ads 12,800

Coupons $2.2m

Coupons 35,800

Cashback $2.6m

Cashback 48,700

Other ADS $758,000

Other ADS 15,200
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“Clothing & Shoes” is the segment where users
are increasingly using mobile devices for shopping.
The share of sales through smartphones in the total
advertisers’ income tends to 1/3, while iOS is not
much ahead of Android. It can be confidently said
that by the end of 2019 the share of the desktop
will fall below ⅔ of all traffic.
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The fluctuations of average ticket in the “Clothing & Shoes” segment are hardly critical:
despite the seasonal factor, the average purchase amount only slightly exceeds (or vice
versa, falls below) $50. The growth of this indicator is in March and November, the decline is in January and April; however, there were no significant changes during the year.
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BELARUS: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
According to e-data.by, 45% of Belarusians begin
making purchases with a direct visit to the shop’s
site. This suggests a high level of loyalty to retailers
and brands, of their recognition. About 4 million
Belarusians make purchases at local online shops
and hypermarkets, and 2.9 million people use Chinese online shops. In 83% of cases, the choice falls
on foreign online shops due to the fact that foreign
retailers offer relatively lower prices, and another
39% are not satisfied with the assortment presented in Belarusian shops.
Most often, Belarusians make purchases in such
categories as “Clothing and Shoes”, “Accessories”,
“Household Appliances & Electronics”, “Food and
food delivery”, “Health and Beauty”, “Kids Shops” and
“Tickets for events”. At the same time, it matters to
customers where the goods will be bought: in a mono-brand shop or in a hypermarket. More than 30%
use the services of shops with a wide range of goods,
where you can buy everything you need at once,
however, other users are looking for either the official
representative offices of certain brands, or specialized platforms that work with a specific theme.

Key indicators
Local e-commerce traits

Focus on mobile

By number of advertisers’ sales and income, Belarus ranks third among the CIS countries, following
Russia and Ukraine. In 2018, the number of purchases made by Admitad’s publishers has increased
by a quarter, from 1 million to 1.3 million. At the
same time, the number of programs connected to
the affiliate network has increased by 7%.

Belarusian publishers’ statistics show that the share
of mobile devices used to make a purchase has increased significantly in 2018. Traffic from desktops is
gradually receding mostly due to the improved level
of mobile Internet and its prevalence throughout
the country, as well as optimizing Internet resources
for devices with a small screen size. Moreover, the
important role in this process is played by improving
the quality of cross-device tracking, which motivates
publishers working with mobile traffic to more actively connect to affiliate programs.

The strongest motivator when choosing an online
shop is the availability of promotions, discounts
and favorable offers; 76% of users called this factor very important. Admitad statistics confirm this:
in more than ¼ cases, purchases are made using
cashback services.
Number of sales
by traffic type, %

26% Cashback
23% Affiliate stores
20% Websites
14% Price comparison
websites

1.3m

purchases were made
by Admitad’s publishers
in Belarus in 2018
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Admitad trends
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Admitad Academy
E-commerce market features
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Share of sales by platform, %
2017

desktop

2018

CIS

Android

Russia

iOS

Ukraine

88% 84%
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45% of Belarusians start the purchasing process
with a direct visit to the shop’s site. This suggests
a high level of loyalty to retailers’ brands
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FACTS AND FIGURES
Number of purchases, by month
If you compare the average monthly figures, it becomes clear that Belarusians make the
most purchases in March (public holidays) and in late August (preparing for the beginning of the autumn-winter period), but the customers’ demand reaches the highest peak
during sales period, which falls on November and December. “Black Friday”, “Singles
Day” and New Year’s sales are the accelerators for the upsurge of consumers’ interest.
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Average ticket, by month
The average ticket also varies throughout the year: the most prominent peak is reached
during the season of gender holidays, and declines at the end of the year when there is
sales season and the prices slump due to high discounts. The average cart size fluctuates
quite significantly, dropping to $80 and rising above $160 during the year.
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

The highest advertisers’ income was brought by cashback services, immediately followed
by coupon services. Affiliate stores bring almost two times less income than cashback. Significant contribution to the advertisers’ income is made by publishers working with content
projects (blogs and forums), price comparison services and contextual advertising.

The segment “Goods from China” is the absolute leader by number of sales in Belarusian online market.
It is followed by “Clothing & Shoes”, “Food & Food Delivery” and “Online Supermarkets”. Such segments
as “Household Appliances & Electronics”, “Travel & Tourism” and “Online Services” show approximately
the same number of purchases per year, but significantly fewer than the top categories.

Ad space
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Arbitrage
Blogs
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As for the advertisers’ income, the gap between the “Goods from China” and “Online Supermarkets” segments is not as significant as when comparing the number of purchases (mainly due to the higher average
purchase amount). The most profitable segments for advertisers in 2018 include “Household Appliances &
Electronics”, “Clothing & Shoes” and “Travel & Tourism”.

Afﬁliate stores
Contextual ads

Category

Coupons
Cashback

Advertisers'
turnover

Number
of sales

Price comparison websites

Cars

$4,100

38

Social media communities

Accessories

$9,900

55

Pharmacies

$1,200

25

Online Supermarkets

$3.9m

28,000

Food & Food delivery

$759,100

28,000

Pet Stores

$1,500

28

Hand & Power Tools

$13,000

71

Online Services

$105,600

13,400

Books

$122,500

2,500

Health & Beauty

$232,000

5,300

Coupon Services

$156

92

$334,300

1,600

$847

7

$2.3m

37,000

YouTube
Other ADS

Advertisers’ number of purchases, by traffic type
As for the number of purchases, the leaders were cashback services, affiliate stores, websites and price comparison services as they are used for making the vast majority of sales,
while other sites and traffic attraction channels show much more modest results.
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Average ticket, average commission and average publisher income, by category
Category

Share of returns (%)
and average ticket ($)

Cars

0%

Accessories

0%

Pharmacies

0%

Online Supermarkets

0%

The top segments with the highest average purchase amount included “Accessories” and “Hand &
Power Tools” (over $230), “Household Appliances
& Electronics” (about $200), “Travel & Tourism” and
“Furniture & Home Decor” (about $160 each), “Music & Sound” (up to $150), “Online Supermarkets
“(slightly less than $140) and “Cars” (about $107).
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Online Services
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Books
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Health & Beauty

0.02%

Coupon Services

0%

As for the most profitable offers for Belarusian
publishers in 2018, it was possible to earn more
than $10 for each sale in the categories of “Travel
& Tourism”, “Music & Sound” and “Accessories”.
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42
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—
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0%
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0%

The highest commission rate among all affiliate
programs belongs to offers in the “Online Services”
segment and makes up more than 25% of the order’s amount. Segment “Sport” ranks second, followed by “Pet Stores”, “Clothing and Shoes”, “Music
& Sound” and “Travel and Tourism”.

Returns
In comparison with other countries, the share of
purchase returns is rather high in Belarus. It is 0.29%
in the category “Clothing & Shoes”. In the segment
“Kids Shops” it amounts to 0.22%, in “Health &
Beauty” it is no more than 0.02%. Nevertheless, total
amount of all goods returns does not exceed 1% of
all orders made through affiliate links.

Average commission (%) and average
publisher income per sale ($)
6.1%

107
223
43
136

7%

15.5

3.1%

1.3

1.5%

2

1.5%

27

232
7
32

0.4

2.2%

5

28.9%

1.9

6.9%

2.2

7.3%

7

Admitad Invest
Admitad Academy

2.7

E-commerce market features

0.5

2.7%

160

Admitad trends

3.7

6.5%

41

4.4

7.7%

148

3.3%

24

11.4

МЕNА
7.5

5.9%

52

Europe
America

0.8

9.6%

79

Key indicators
Affiliate marketing trends

8.9%

42

Introduction

6.6

CIS

3.1

—
7.3%

6

Russia
0.4

7.7%

161
197

1.8%

Ukraine

12.5

Belarus

3.6

Kazakhstan

Asia
Glossary
Credits

© 2019 Admitad

135

Belarus: market review

TOP E-COMMERCE CATEGORIES IN BELARUS

ANNUAL REPORT 2018/2019

Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Cashback services brought advertisers the most
income. As for the affiliate stores and price comparison websites, they also made a significant contribution to advertisers’ income. Other sites do not
tend to place affiliate links to Chinese goods and
therefore deliver a very small share to total sales.

The average publisher’s income from each sale of Chinese goods is relatively small
(which, however, does not prevent publishers from making good money on the turnover). Only publishers working through forums could earn more than $1 from one sale
in 2018. Price comparison sites rank second ($0.80 for each sale), mass mailing ranks
third with a bit more than $0.70 for a confirmed order.

Unlike other CIS countries, people of Belarus buy
Chinese goods through cashback services as often
as through affiliate stores. The demand for Chinese goods is also high via price comparison services — this category often benefits compared to
local market representatives.
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Purchases of Chinese goods via mobile devices
account for no more than 12% of sales volume in
Belarus, and the vast majority of orders are made
from the Android platform. The desktop is still in
the lead: it still makes about 88% of the purchases.

Average ticket, by month
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The average purchase amount in the “Goods from China” does not exceed $13, and
during periods of falling demand it drops down by two, to $6. The greatest demand is
during the “Singles Day” period, which is held annually on November 11: on this day, all
Chinese online shops hold a number of promotions that stimulate demand, during which
they distribute coupons and discounts on goods. As we can see from the chart, such promotions considerably reduce the average purchase amount.
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Online Supermarkets
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The overwhelming part of the advertisers’ income
from all sales is delivered by coupon and cashback
services, while other channels are responsible for
a very small income share.

As for the publisher’s average income from one sale, it reaches the maximum value on blogs
— more than $4.5 for a confirmed order. As for the most popular channels (coupon sites and
cashback services), the average publisher’s income is two or three times less (from $2 to $3).

Most often, Belarusian users make purchases online
in hypermarkets using coupon sites. Coupon services are used almost three times more often than
cashback services.
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“Online Supermarkets” is probably one of the most
advanced segments in terms of mobile traffic:
smartphone orders represent a quarter of all purchases made by Belarusian users.
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Average ticket, by month
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The average purchase amount for goods from hypermarkets changes significantly over
the year: starting with just over $150, it grows to $220 during the February and March
holidays, and then begins to go down, dropping below $100 at the end of summer, and
only by mid-autumn starts to level off again.
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Household Appliances & Electronics
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income brings cashback
services, coupons, contextual advertising, as well
as content projects. It is blogs with reviews of new
products from the world of digital and household
appliances, as well as forums where you can read
reviews and discuss the purchase, that generate
significant revenues.

The highest income from one confirmed purchase in 2018 was obtained by publishers
working through social teaser — they were able to earn up to $13 for the purchase of
a client who clicked through their affiliate link. Affiliate stores and price comparison services brought publishers from $7 to $9 for each sale. The average income rate varies
between $2 and $4: basically, this is the amount that a publisher can get by working
through other sites and channels to attract traffic.

Basically, digital and household appliances are
bought using cashback and coupon services.
Contextual advertising also influences the Belarusians’ choice, helping users find the most appropriate gadget models.
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The purchase share using mobile devices is quite
small: the total of both platforms (iOS and Android)
is a little bit more than 20%. The desktop is still in
the lead, due to the high average purchase amount
— making an expensive purchase, it is much more
convenient for users to consider all the options using a desktop computer.
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The average purchase amount in the segment of “Household Appliances & Electronics”
in Belarus is quite high: the peak value exceeds $400, and even during periods of seasonal falls does not drop below $150.
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Clothing & Shoes
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The advertisers’ income distribution corresponds to
the size of the demand at various publishers’ sites.
Affiliate stores and cashback services rank first, followed by coupon services and websites.

The highest average income in the “Clothing and Shoes” segment in 2018 was received
by publishers working via mass mailings: they were able to earn more than $8 for one
confirmed order. Cashbacks services, affiliate stores and arbitrage brought about $6.
Next come content projects, loyalty programs and instant messengers: publishers earned
from $3 to $4 for each confirmed order using these sites.

Most often, Belarusians make purchases using affiliate stores which represent the best deals from
large retailers and famous brands on the same platform. Cashback services and coupons for discounts
are also popular.
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The share of mobile devices in the sales of clothes
and footwear continues to grow, while Android users are almost 2.5 times more than iOS users.

Average ticket, by month
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The average purchase amount in “Clothing and Shoes” segment barely crossed the
threshold of $80, but did not fall below $50 during the year. The main reduction of demand is in summer, which can be explained by seasonal factors.
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Cashback services bring the highest advertisers’
income in the segment “Travel and Tourism”.
Contextual advertising on search ranks second
with a large margin.

The highest average income (up to $14) was received by publishers working with cashback services. Such channels as social groups and price comparison sites rank second:
when working with them, publishers can get up to $10 for each confirmed order.

The biggest number of sales in 2018 was also committed by using cashback services; the profit from
the purchase is a good incentive to carry it out. This
is followed by contextual advertising as ads optimization for searches brought publishers more than
a thousand orders in 2018.
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“Travel and Tourism” services are not often booked
using mobile devices: according to statistics, Android and iOS account for only 5% each of the total
demand for travel services online, while 90% are
still made through the desktop.
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Seasonality strongly affects the average purchase amount: if in January it barely reaches
$100, then in the middle of summer it exceeds $250, beginning to decline by the end of
September and levelling out at $300 in December.

Asia
Glossary
Credits

© 2019 Admitad

140

Kazakhstan: market review

ANNUAL REPORT 2018/2019

KAZAKHSTAN: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
In 2018, Kazakhstan’s e-commerce turnover has
approached the $4 billion mark. The annual growth
of Kazakh e-commerce is about 40–50%, while
the e-commerce segment accounts for no more
than 10% of all retail sales. This suggests further
active growth of customer activity in the network,
since now less than 10% of population make online purchases. Popularization of online payments,
improvement of delivery terms and speed of both
local and international orders, as well as an increase
of Internet penetration contribute to the development of e-commerce.

International sales and video content
The rise of international sales also contributes to
the growth of online customer activity. Such sales
as “Black Friday” (“Cyberjum”) and “Singles Day”
have come to Kazakhstan recently (for example,
first Kazakh “Black Friday” took place in 2009).
In addition to big product discounts, online shops
offer users to make a purchase in installments for
several months for free. This offer comes with other promotions along with discounts and is popular

Key indicators
with users. Most often, installments are submitted
to products from the category “Household Appliances and Electronics”, as well as mass links are posted
to goods from the category “Health and Beauty” on
the eve of holidays. In general, the market is dominated by seasonal sales: from 20% in late autumn
to 70% in late December and early January.

Another trend is video content and YouTube traffic:
more than 10 million Kazakh users generate more
than 380 million views per month in the world’s
largest video hosting site.

Kazakhstan’s users usually favour bank loans, which
contribute to the effectiveness of affiliate programs
in financial sector. Demand for financial products becomes one of the trends, due to conducting the socalled “Black Fridays” in this e-commerce segment.

The advertisers’ income and the number of purchases made through Admitad affiliate network
have grown by 20% in 2018. At the same time,
the number of affiliate programs working with traffic from Kazakhstan has exceeded the number of
600 online shops and online services.

According to Picodi, 51% of the population have
a notion of “Black Friday” and 31% participate in
this sale. 55% of consumers search for sales both
offline and online, 19% prefer only offline stores,
26% make purchases only online. The number of
purchases increases by 1675% on “Black Friday”,
compared to other Fridays of the year. This day,
one online consumer spends about $64 in Kazakhstan, and the amount of discount is the same as
the world average (about 55%) that helps to save
up to $82. Clothes, electronics and shoes are in
high demand on “Black Friday”.

31%

of the Kazakhstan
population participate
in “Black Friday” sale

Kazakh affiliate: focus on mobile

The significant part of traffic includes purchases
made from mobile devices. They already form more
than ¼ of all sales making Kazakhstan’s market one
of the most mobilized in the CIS.
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FACTS AND FIGURES
Number of purchases, by month
The most significant growth of customer activity was in March. In addition to the traditional March 8th (International Women’s Day), Nauryz Meiram, or the International Day
of Nowruz (New Year holiday according to the solar calendar) is also celebrated in Kazakhstan. It is a public holiday which falls on March 21. The preparation for the holiday
begins two weeks before, so, there is a significant increase in the number of purchases
during this period. Another rise of customer activity was during November sales, which
are also popular with the Kazakh.
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Average ticket, by month
The average purchase size declines in February and in summer — this period is considered to be a “low” season for shopping. In addition to the low level of customer activity,
another reason is Ramadan — the obligatory month of fasting for Muslims, who constitute about 70% of the country’s population. Otherwise, the seasonality of purchases in
Kazakhstan is similar to that of consumers from other CIS countries: the highest peaks
occur during sales and pre-holiday days.
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

The highest advertisers’ income was made on cashback services and websites.
The price comparison services and affiliate stores provided four times less in 2018. Coupon sites and contextual advertising rank third. Other sites and traffic types provided
the income of about $2 million in total.

In 2018, most purchases were made in the category “Goods from China” — its number exceeds the number
of purchases from other segments tenfold. The categories “Online Services”, “Clothing & Shoes”, as well as
goods and services from “Health and Beauty” rank second. The categories “Household Appliances & Electronics” and “Travel & Tourism” close the top three.
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The highest advertisers’ income was in the category “Goods from China”, but the difference with other
categories is not as high as in the number of purchases made in 2018 because of a relatively low average purchase amount. The top also includes “Travel & Tourism”, “Household Appliances & Electronics” and
“Clothing & Shoes”. Despite the low number of purchases in e-travel, the category ranks second by turnover thanks to the high average purchase amount.
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Advertisers’ number of purchases, by traffic type
In 2018, Kaznet users actively used cashback services — they lead by the number of
purchases in all e-commerce segments, followed by websites with banners and other
advertising types. Price comparison services and affiliate stores rank third by the number
of purchases. In contrast to the advertisers’ income, the number of purchases made on
coupon sites was relatively small, which indicates a comparatively high average purchase
amount on this type of traffic.
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Average ticket, average commission and average publisher income, by category
In 2018, the highest average publishers’ commission was 30% — for sales in the “Online Services”
segment. “Health and Beauty” ranked second as
publisher’s income was about 13% of the purchase
amount. Approximately the same commission (from
9% to 10%) publishers obtained by connecting to
affiliate programs in the categories “Hand & Power
Tools”, “Books” and “Coupon Services”.
The highest average purchase amount was $360
— in the “Music & Sound’’ category . The category
“Tourism and Travel” ranked second with $320, followed by “Cars”, “Furniture and Home Decor”, “Gifts
and Flowers” and “Sport” — average purchase there
ranged from $200 to $280.

Returns
Share of returned goods in Kazakhstan hardly
amounted to 1% across all product categories.
In 2018, goods return was in the categories “Books”
and “Gifts and Flowers” — 0.08% and 0.64%, respectively. In other categories it was less than 0.01%.
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Goods from China
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

In 2018, the highest advertisers’ income in the
category “Goods from China” was due to the traffic
from cashback services and websites, where affiliate links were posted both as a banners and in the
individual products. Next came price comparison
services and affiliate stores, though the advertisers’
income on these platforms was much lower.

The highest average publishers’ income was due to blogs and forums — more than $4
for a confirmed action. Price comparison services rank second with publishers’ income of
about $1.5 from one sale, that makes this type of traffic one of the most profitable. Other platforms provided less than $1 per purchase, however, it is considered quite a high
income for this segment.

Most often, Kazakhstan users go to the Chinese
advertisers’ sites from cashback services. They
are followed by and websites, and after a big gap
by price comparison services and affiliate stores,
where best deals from affiliate programs are accumulated on the same platform.
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Kazakhstan’s users prefer smartphones: the mobile
traffic share has increased up to 1/5 of the total
amount of advertisers’ income and continues to
decline. Generally, buyers prefer Android based
devices: the volume of purchases made from these
devices already amounts to 20%.
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The average purchase amount fluctuated significantly at the end of Ramadan in midJune. After Uraza Bayram, the average purchase amount declined gradually, reaching
the seasonal norm in this segment. In autumn, it began to rise and reached its peak
with the beginning of sales.
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Clothing & Shoes
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

In 2018, Kazakh users spent the greatest part of
the money in affiliate stores and cashback services.
Coupon services rank second — money “saved”
from the discount allows to make more purchases,
which leads to the sales’ increase.

The publisher’s income in the category “Clothing and Shoes” reached $11 from one
sale due to content projects, such as influencers and micro bloggers. In 2018, the average publishers’ income from affiliate stores was about $10 from one sale. Loyalty
programs with an average income of $8 rank third. Most of the other traffic types provided $2–$6 for one confirmed sale.

In addition to cashback services, affiliate stores are
also popular in the category “Clothing and Shoes”.
Often, they generate most of the traffic due to
collecting offers from several online shops on one
website — this allows to get a wide range of products on one page.
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Unlike other product categories, users make the
same amount of purchases both from Android and
iOS, and the sum of sales through mobile platforms
is about 20% of the advertisers’ total turnover.
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The average ticket in the category “Clothing and Shoes” did not fluctuate as much as in
other categories during the year. Kazakh users are ready to spend from $70 to $120 for
a purchase; the lowest average cart was seen in February and June.
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Unlike other CIS countries, Kazakhstan’s distinguishing feature is high advertisers’ turnover attracted through contextual advertising. The promotion via paid search was the most effective in the
category “Travel & Tourism”, followed by cashback
services, that allow to receive a cash refund after
making the purchase.

Affiliate stores were the most profitable platforms for publishers: the income was more
than $18 for a paid order (however, the number of such orders was not very high). Dropshipping, as well as social teasers provided a relatively high income, about $14 per purchase. Cashback services, websites, arbitrage and social groups rank third (from $8 to
$11 per sale). Publishers’ income was less than $5 for one order from other categories.

Kazakh users prefer to search on their own for
travel tours and airline tickets in search engines, so
contextual advertising accounts for the majority of
purchases. It is followed by cashback services with
the ability to receive a cash refund after making the
purchase. Price comparison services, where users
can use the filters to find the most appropriate offer, close the top channels with a large margin.
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As one of the most expensive e-commerce segments, “Travel and Tourism” is characterized by
a high level of desktop devices’ use for making a
purchase. The rest of the traffic is divided almost
fifty-fifty between the mobile platforms, and the
share of each is less than 10%.
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Like in other product categories, average purchase size declines significantly at the beginning of winter and in summer. The highest average purchase amount was in May and
November: it is a season of last call booking, as well as a period for the most expensive
tickets for summer and winter holidays.
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Household Appliances & Electronics
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The highest advertisers’ income in the “Household Appliances and Electronics” was provided by
coupon services (despite that the average ticket
size was reduced due to discounts). Cashback services generated almost two times less income, but
compared to others, this platform is still a source
of significant income.

The average publishers’ income varied within $3.5–$20 per one purchase made from
their affiliate links. The highest income from one sale (from $10 to $25) was provided
by contextual advertising, price comparison services and social teaser. Other traffic types
generated less than $5 for one confirmed action.

Cashback services rank first in Kazakhstan by
number of purchases made in “Household Appliances and Electronics”, followed by coupon sites
with a large margin. However, (as we can see
from the advertisers’ income figure), the average
amount of cart per purchase is still higher in the
category of coupon sites.
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Mobile devices gain popularity on Kazakh market
faster than in other CIS countries. In 2018, advertisers received more than 30% of turnover from
mobile traffic (the ratio of iOS and Android platforms was 1:3).
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The average purchase amount in the segment “Household Appliances and Electronics”
was subject to the same fluctuations as most goods in e-commerce. The lowest average purchase amount was in January (immediately after the New Year holidays) and in
the first half of summer.
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INDIA: MARKET REVIEW

Introduction

TRENDS AND DRIVERS
India is one of the most rapidly developing economies in the world, along with other BRICS members:
Brazil, Russia, China and the Republic of South Africa.
It is expected that by 2020 the number of Internet
users in India will reach 700 million people, and the
size of the e-commerce market will increase up to
$64 billion. In 2018, the share of online purchases
in the total retail volume has grown from 1.5% to
5%. According to IBEF, more than a million online
purchases are made daily in India, almost half of
them are sales in “Electronics”, and another third
are purchases of clothes, shoes and accessories.
The demand for online goods and services is growing organically due to the increase in the middle
class — it already amounts to more than 500 million
people. The average age of the population is less
than 35 years (the median age is 28 years), so the
Indians are open and receptive to new technologies.

Focus on mobile
The main trend of Indian e-commerce market is
mobilization. According to PWC, the number of
smartphone users in India totals 340 million people, and one out of three users is willing to spend
$100–$200 on purchasing a new mobile device.
Now Internet mobile penetration is only about

Key indicators
35%, but due to the technological development of
the region it is constantly increasing. 66% of Indian retailers are planning to invest in adapting their
platforms for mobile devices in the next two years,
and 83% in marketing automation (including affiliate
networks). India ranks second in the world by the
number of purchases from mobile devices, which requires advertisers to adapt shopping sites for mobile
devices and improve cross-device tracking.

Distinctive features of buying activity
Due to the fact that India is a multinational state
with population practicing Hinduism, Islam, Christianity, Buddhism and other religions, various holidays and festivals associated with each of them are
held monthly in the country (in addition to public
holidays). The level of demand for various categories of goods depends on seasonality, which is not
always possible to predict.
Nevertheless, sales greatly stimulate shopping. In
addition to local and seasonal sales, Black Friday is
popular in India. According to Picodi, over the year
the level of interest to this day has increased by
32% in India. Only 5% of the population has made
purchases exclusively in offline stores: 50% of
customers have already switched to online orders
through desktop and mobile devices, and another

44% combine offline and online stores. In general,
in India, the number of sales on Black Friday is 622%
more than on any other Friday of the year. The average shopping cart this day is about $70 with an
average discount equal to 46% of the cost of goods.

Affiliate marketing in India
Currently, almost 400 affiliate programs work with
traffic from India. For the year, the increase in the
number of orders is more than 25%, exceeding the
mark of 1.5 million purchases. The biggest number
of purchases through affiliate links was made in
such categories as “Clothing & Shoes”, “Online Services”, “Food & Food Delivery” and “Online Supermarkets”.
26% Clothing & Shoes
18% Online Services
13% Food & Food
delivery
12% Online Supermarkets
9% Goods from China
Other

Top-5 e-commerce
categories by number
of sales

2 place
in the world by the
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from mobile devices
is taken by India
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FACTS AND FIGURES
Number of purchases, by month
Most of all purchases are made in mid-July as this is the period of preparation for one
of the main holidays — Rath Yatra, which is celebrated by festivals and processions all
over India. Moreover, an increase in the number of purchases is observed in the middle
and the end of autumn as during this period there is a bulk of sales (both global and
local). Big discounts stimulate consumer activity, increasing the customers’ demand,
especially for expensive goods.
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Average ticket, by month
The average ticket is quite volatile during the year. It drops to $40 in the period of low customer activity, as well as during sales of inexpensive goods. In contrast to this, average cart
size exceeds $100 on the days of preparations for holidays and festivals, as well as during
periods of sale of high-value goods (for example, household appliances and electronics).
The main periods of recession are in mid-February and June, as well as in November —
popular sales significantly reduce the average purchase amount due to big discounts.
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Advertisers’ total sales, by traffic type

Advertisers’ sales and number of purchases, by category

In 2018, the highest Indian advertisers’ income was provided by coupon sites and cashback services. The opportunity to save money when making a purchase is a significant
incentive to make a purchase for Indians, while the average amount was also quite high.
This has made these channels the main sources of advertisers’ income.

Most of all purchases through affiliate channels were made in the category “Clothing & Shoes”. Other categories with significant number of purchases were “Online Services”, “Food & Food Delivery” and “Online
Supermarkets”. The categories “Travel & Tourism” and “Household Appliances & Electronics” were less popular by the number of purchases, but more profitable for advertisers.
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The highest advertisers’ income was in the category “Travel & Tourism”, which included offers for airline tickets
and tours, as well as booking of accommodation in hotels and apartments. Due to the high average ticket, even
a relatively small amount of sales has brought high advertisers’ income in this category. The top categories also
include “Household Appliances & Electronics” and “Online Supermarkets” due to the high purchase amount.
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Advertisers’ number of purchases, by traffic type

Pet Stores

Loyalty programs, coupon sites and cashback services delivered the largest number of
purchases. Mass mailing also provided a big number of sales, but the average amount
is quite low that reduces the advertisers’ income in this channel. In addition, a relatively
high conversion rate was observed in traffic arbitrage.
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Average ticket, average commission and average publisher income, by category
Category

Share of returns (%)
and average ticket ($)

Cars

0%

Accessories

0%

Pharmacies

0%

Online Supermarkets

0%

Food & Food delivery

0%

Pet Stores

0%

The highest average ticket (over $100) was in
such categories as “Cars”, “Hand & Power Tools”,
“Furniture & Home Decor”, “Travel & Tourism” and
“Household Appliances & Electronics”. Users spent
from over $50 in the “Accessories”, other categories
tended to hold above $10.

Hand & Power Tools

0%

Online Services

0%

Books

0%

Health & Beauty

0.27%

Coupon Services

0%

Furniture & Home Decor

0%

The highest commission (from $4 to $6) for a confirmed order could be obtained by working with affiliate programs in the categories “Accessories”, “Pet
Stores”, “Hand & Power Tools”, “Music & Sound”,
“Kids Shops” and “Travel & Tourism”. As for the
other categories, the income from one sale ranged
from $0.50 to $4.

Music & Sound

0%

Clothing & Shoes

0.28%
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0.12%

Software & Games
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Sport

3.27%

Kids Shops

0%

Arts & Crafts

0%

Goods from China

0%

Travel & Tourism

0%

Household Appliances & Electronics

1.32%

The highest commission in 2018 was in the categories “Online Services” and “Books” (over 18% for a
confirmed order). The average rate for such categories as “Pet Stores”, “Music & Sound”, “Pharmacies”,
“Clothing & Shoes”, “Kids Shops” and “Arts & Crafts”
was about 10%. As for the other categories, the
rate was lower, but exceeded 2% of the cost for
a confirmed order.

Returns
The largest number of returns was seen in “Sport”
(more than 3% of all purchases). The category
“Household Appliances & Electronics” ranked
second (about 1% of returns from the total number of purchases made during the year). As for
the other categories, the share of return orders
did not exceed 0.5%.
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publisher income per sale ($)
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Travel & Tourism
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Travel services (airline tickets, tours, booking of
accommodation, car rental) are considered to be
one of the most expensive categories in e-commerce. This encourages users to search for ways
to cut down the expenses, such as coupon sites
and cashback services.

Due to the high average purchase amount and commission, cashback services were the
most profitable channel for publishers (more than $50 for each confirmed order). Moreover, the income was about $10 via blogs and reviews on YouTube and dropshipping
(publishers often post widgets with booking of airline tickets and lucrative offers in the
category “Travel & Tourism”).

Coupon sites in 2018 provided the most sales to
Indian advertisers operating in the category “Travel & Tourism”. Cashback services showed a smaller
number of sales, but a significantly higher average
ticket made this channel one of the most profitable
for advertisers.
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Arbitrage 5,900

Blogs $498,100

Blogs 1,800

Coupons $5.2m

Coupons 37,400
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Loyalty programs $586,700
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Other ADS 5,400
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Despite the high average purchase amount, Indian
customers mobile devices both to plan trips and
pay for them quite often; sales made with tablets
and smartphones reach almost 30%. Among the
mobile platforms, Android-based devices are the
most popular — they are used almost ten times
more often than devices with iOS.
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The average purchase amount in the category “Travel & Tourism” declines sharply in
February and mid-summer, dropping below $200. In the season of growing demand, it
increases up to $600, making this e-commerce category one of the most expensive in
India by sales via an affiliate network in monetary terms.
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Online Supermarkets
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Most often, Indian buyers use cashback services
to make purchases in online supermarkets. Traffic
arbitrage also provides high advertisers’ income, for
example buying banners and selling actions via CPA
model. Websites, coupon services and social teasers close the top-5 list in the category.

The average publishers’ income from one sale is rather low: from $0.30 to $1.50 for a
confirmed action. The highest income is provided by price comparison services and forums. As for the other sites, the average commission is kept at around $0.5–$0.6. This is
due to the relatively low average purchase amount and commission rate in the category.

The biggest number of sales in the category “Online Supermarkets” is made through cashback services. The number of sales via traffic arbitrage, as
well as websites, coupon services and social teaser
is about two times less. Although their contribution
to the total number of purchases is quite significant, each of the channels separately generates
only a small traffic share.

Arbitrage $1.2m

Arbitrage 28,700

Websites $265,900

Websites 7,100

Coupons $971,200

Coupons 25,500

Cashback $2.3m

Cashback 72,000

Social media teasers $511,100

Social media teasers 8,000

Other ADS $552,800
Advertisers’ total sales, $
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When making purchases in online supermarkets,
more often, Indian buyers use desktop computers
— the income via desktop approaches 90% of all
sales in the category. Mobile platforms provide only
about 11% of advertisers’ income, and all traffic is
generated by devices on the Android platform.
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The average purchase amount is quite stable during the year: it peaks at $60 (the period
of preparation for holidays and festivals, as well as the discount season) and declines to
$15–$20 during the periods of low consumer activity (for example, in mid-summer). On
average, the shopping cart size is at $25, and seasonal changes (except for the period of
sales) are insignificant.
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Household Appliances & Electronics
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

More often, Indian users buy in the category
“Household Appliances & Electronics” using coupon sites that offer discounts, gifts for purchases,
bonuses and free shipping, as well as cashback
services which allow returning part of the order
amount. These channels provide the highest advertisers’ income in this category.

The highest publishers’ income from one sale can be obtained through social teaser and
contextual ads (from $12 to $16), as well as in dropshipping (about $7) and loyalty programs (about $6). When working through other channels of attracting traffic, the publishers’ income can be $4 and lower, but ultimately the total income even from a channel
with a low average commission is significant for a publisher with a big amount of traffic.

By number of purchases, the leaders are also coupon sites and cashback services, as well as loyalty
programs, which attract clients with bonuses and
cumulative discounts on every next purchase. In
addition, when choosing household appliances,
price comparison services and traffic arbitrage are
popular (resale of traffic through a CPA channel).
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Cashback $1.5m

Cashback 14,100
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Social media teasers $204,800
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Other ADS 4,200
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Indian users often make purchases in the category
“Household Appliances & Electronics” using mobile
devices. In 2018, traffic from smartphones and tablets brought advertisers about ¼ sales. The ratio of
Android vs. iOS was about 4:1.

$300

73%

India

Glossary

$200

22%

Credits

$100

5%

$0

Jan

Feb

Mar

Apr

May

Jun

Jul

Aug

Sept

Oct

Nov

Dec

The average ticket in the category “Household Appliances & Electronics” increased in
the middle of spring and early autumn and reaches $300 at its peak. The lowest average ticket was at the beginning of the year (this is the period of decline in buying activity
and in e-commerce in general). The average purchase amount also shows some signs of
growth in December, during the period of high New Year activity.
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Clothing & Shoes
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

Advertisers of the “Clothing & Shoes” category get
their main profit from such channels as cashback
services and coupon sites. They are followed by
loyalty programs that aim to retain customers and
encourage them for re-orders. Websites and mass
mailing also generate advertisers’ income, but it is
significantly smaller.

The highest publishers’ average income in 2018 was provided by messengers and social
groups (more than $4 per purchase). As for the other channels, the average publishers’
income for one confirmed action was from $2 to $4. The least profitable channels were
blogs and reviews on YouTube: publishers’ income was only about $1 for each order in
the category “Clothing & Shoes”.

By number of purchases, loyalty programs rank
first — due to repeated purchases, they generate
the most traffic in “Clothing & Shoes”. Websites,
cashback services and coupon sites are also reliable
sources for many purchases; however, because of
the higher average amount, cashback and coupons
are far ahead by total sales

Websites $306,900

Websites 47,500

Coupons $1.5m

Coupons 73,500

Cashback $1.4m

Cashback 59,600

Loyalty programs $732,200

Loyalty programs 301,100

Mass mailing $226,200

Mass mailing 12,800

Other ADS $414,000

Other ADS 80,800
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Indians show one of the highest levels of mobile
use when making online purchases. In the category
“Clothing & Shoes”, the share of advertisers’ income
derived from desktop traffic was slightly more than
60%. The rest of the purchases were made using
smartphones and tablets, and the number of devices used on the Android platform exceeded the
number of devices on iOS by almost five times.
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The average purchase amount in the category “Clothing & Shoes” ranges from $20 to
$35 per purchase. A distinctive feature of the category “Clothing & Shoes” is that along
with European models, there are still popular traditional costumes such as saris, kurta
(dresses for women and shirts for men), churidars (trousers and leggings), harem pants.
They are both everyday and festive (for festivals and official events). The average cost
of kurt in the mass market is approximately equal to the average amount in the category
“Clothing & Shoes” through the affiliate channel.
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Health & Beauty
Introduction

Advertisers’ total sales and number of purchases, by traffic type

Average publisher commission, by traffic type

The main channels of advertisers’ income in the
category “Health & Beauty” are coupon sites and
cashback services. Despite the relatively low average amount for each purchase, users are increasingly resorting to the possibility to save even more
or to return part of the purchase amount.

The highest publishers’ income in 2018 was provided by forums as the commission for a
confirmed order reached $6. Blogs and affiliate stores brought the income of $2. As for
the other channels, the average publishers’ income was from $1 to $1.5. The lowest average commission for a confirmed order was slightly more than $0.5 in loyalty programs.

The ratio of the number of purchases made in the
category “Health & Beauty” through coupon sites

and cashback services is approximately equal to the
advertisers’ income received through these channels, which indicates an equal average purchase
amount. Coupon sites are only slightly ahead of
cashback; this indicates that Indian users equally
appreciate both discounts and the ability to return
part of their expenses.
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Coupons 54,600
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Loyalty programs 2,700

Social media teasers $29,200

Social media teasers 1,400

Other ADS $87,000

Other ADS 4,500
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The share of advertisers’ income from mobile sales in
the category “Health & Beauty” exceeded 1/3 of the
total sales. Desktop loses its position as the number
of purchases made with the help of stationary computers and laptops decreases, approaching 50% of
sales in the category. The volume of purchases made
on Android based platform is ten times higher than
that of gadgets on iOS.
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The average purchase amount in the category “Health & Beauty” during the year is quite
stable, keeping at $20 and changing only by $3–$4 during high and low periods of consumer activity. In general, seasonality does not influence much on this category: the lack
of significant weather changes stabilizes the demand for cosmetics and medicaments,
and year-round festivals and holidays evenly distributed during the year do not generate
peaks and swift falls in sales’ statistics.
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GLOSSARY: Traffic source types in affiliate marketing
Аrbitrage suggests purchasing paid traffic on third-party websites and its reselling it via
CPA model. As a rule, contextual ads are included in this section, but within Admitad
Report contextual ads are placed in a separate category. The examples include banner
and teaser ads with pay-per-impressions and clicks.

Loyalty programs are websites with advertisers’ offers. Unlike cashback services, loyalty
programs do not allow withdrawing money from the system, but use the local currency
(points, gold, miles) which can be used to buy new goods and services from advertisers
partnering with the loyalty program.

Contextual ads are traffic from Yandex.Direct and Google.Ads.

Messengers are applications for a quick exchange of text messages, photo and video
files. The publisher can use it for mass mailing. Some messengers (in particular, Telegram)
allow creating group channels, chats and bots for automating interactions with customer.
Other popular messengers include WhatsApp, Facebook Messenger, Viber.

Blogs are content projects, thematic resources with goods and service reviews. Examples
include blogs with reviews of technical innovations, beauty blogs, travel blogs.
Forums are thematic social platforms for members to communicate, help each other
solve their problems, discuss the quality of goods or services. Forums for women,
tourists, gamers and local communities are the most frequent ones.
Affiliate stores are catalogs with easy search, filters and brand navigation, however to
place an order and pay the user has to go to the advertiser’s site. Affiliate stores often
unite a few advertisers on their platform.
Financial stores are affiliate stores with financial services providing the opportunity to
select and compare different products: loans, credit cards, installment cards, insurance
and microfinance services.
Price comparison services are platforms that compare prices and terms of services
for the same good from different retailers.
Dropshipping platform is a website specialized in reselling of goods. The publishers create
their own full-fledged online stores capable of receiving orders for advertisers’ goods.
Coupon services are platforms collecting special offers, promotions, coupons,
promotional codes and discounts. Discounts can be provided both as a promotional
code and as an affiliate link that activates the coupon automatically.
Cashback services are platforms providing the customers with an opportunity to return
a percentage or a fixed of their spending on goods or services. The publisher owning a
cashback service returns a share of purchase to the buyer subtracting it from their own
income after the order is confirmed by the advertiser.

Social media apps include games, apps and plugins for extra social media functions.
Apps in Facebook, Vkontakte and Odnoklassniki are most popular.
Social groups include publishers placing affiliate links in thematic communities. Publisher
may be the owner of the group or simply arrange posting affiliate links in someone else’s
communities. Affiliate link allows them to profit from the traffic resale via CPA model.
Social media teaser is an advertisement which is only shown to the target fitting the
key parameters (gender, age, city, interests, etc.). The largest amount of social teasers
is generated by social media as their users tend to provide information about themselves
which can be subsequently used by publishers to set up the ads.
Mass mailing suggests reaching a huge number of people by e-mail. Mass mailing may
be used by publisher as an additional tool for any type of website where users specify
their e-mail address when they agree to receive publisher’s messages.
YouTube traffic means that publisher posts videos on youtube.com (blogs, reviews,
goods selections and video games streams). In this case, the publisher places affiliate
links in the video captions.
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Websites are any sites not included in the above categories or combining several
traffic types on one platform. Publishers working through their own websites can place
affiliate links, banners (including those with retargeting), goods selection widgets and
price comparison services.
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